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We speak to dealers almost daily. We also attend many of
the industry dealer meetings held through-out the year. We
do what we can to connect to our members and those who
are not.
It’s good for us to connect and to learn more about the
dealers, but we can’t be everywhere.
That’s why we are always so excited to talk about the VDTASDTA Convention with everyone we meet. The convention
is THE place to meet and speak with those in this great
industry. We learn so much there and so do those who
attend.
We understand the cost and the time to attend, but we
truly feel it is so worth it! For some, there is no other place
for the education or for the networking with like-minded
businesspeople.
The convention is for all level of dealers, whether you own
one store or twelve stores. Dealers attend who are “oneman” shops and those who employ many. Yes, dealers
who are alone in their business attend. They actually close
up shop for a few days. They simply display a sign before
the convention telling their customers they will be closed
for a few days to attend their Industry convention and will
have new and exciting products to offer when they return.
Some even offer specials upon their return. They don’t lose
customers; they gain customer confidence.
So, get ready to attend the 2020 International VDTA•SDTA
Trade Show and Convention, February 16-18 in Las Vegas.
We want to see you in Vegas!
~Judy

"If you really want to do something, you'll find a way. If you
don't, you'll find an excuse." - Jim Rohn

VDTA•SDTA, CD Management assumes no liability
whatsoever for the content, claims or statements of the
advertising and news releases it publishes. Publisher
reserves the right to reject or edit advertising and/or
news releases inconsistent with the objectives of
VDTA•SDTA and CD Management.

Do you receive the monthly
VDTA•SDTA E-newsletters?

Call 800-367-5651 if you aren’t getting
your industry news by email. Stay
connected with your association!
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INDUSTRY NEWS

VDTA Offers $1000 for Store
Improvements with New BetterBiz
Grant, a Member’s Benefit

T

he look of your store is so important. If your store is not clean, modern, and even “stylish,” your
business could suffer. Little things like modern signage, paint inside and out or parking availability,
and even bathroom updates all affect how customers perceive your business and their choice in
choosing to shop or not to shop at your store.

The newest VDTA•SDTA member benefit offers a grant for
improving the appearance and functionality of your store! This
grant - the VDTA•SDTA BetterBiz Grant - is a grant focused on store
improvements, worth up to $1000. It may be used for new signage, a
remodeling project, maybe even handicap parking improvements. This
grant is not for any product purchases. The Association sponsors the
grant along with industry companies who want to see the independent
dealer grow by improving their business look.
The first grants will be awarded at the International
VDTA•SDTA Trade Show and Convention, held
February 2020 in Las Vegas. Applications will be
accepted August 1 – November 1, 2019. Your
grant application must be submitted with “before
pictures” and a detailed explanation of the proposed
improvement project. If your business is selected,
you will then need to provide VDTA•SDTA with “after
pictures” of the completed improvements and your
paid receipts. VDTA may opt to visit your site prior to
awarding the grant.
Criteria to apply for the grant: You must be a dealer member with the Association for at least 2 years prior
to applying for the grant. This grant is for the Independent Dealer only. Recipients may only be awarded
the grant once; they cannot reapply for / receive the grant multiple times. The store selected will receive
up to $1000, depending on the cost of the project.
One grant will be awarded for the 2019 application session worth up to $1000. At this time, dealers not
selected may reapply for the grant. For the 2020 grant application season, two grants worth up to $1000
each will be awarded.

For more information, visit www.vdta.com or call us at 800-367-5651.

The 2019 BetterBiz Grant Application is on
page 5, fill it out today!!
4
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Deadline: November 1, 2019

Recipient announced: February 2020

VDTA•SDTA BetterBiz Grant Application

Apply for the opportunity to receive up to $1000 for physical store improvements

GUIDELINES:

Qualifying improvements: Items such
as signage, merchandising displays,
remodeling costs, handicap parking, etc.
The grant may not be used to purchase
product or inventory.
Criteria: “Before” photos of proposed
improvements must be submitted with
your application; applications WITHOUT
photos will NOT be considered. “After”
photos when proposed improvements
have been made must also be submitted
to VDTA•SDTA, along with a receipt of

payment for the improvements. Only
members of VDTA•SDTA are eligible to
apply for and receive the VDTA•SDTA
BetterBiz Grant.
Receiving grant money: Grant
application must be received prior to
undertaking proposed store improvements.
The recipient will receive grant money
as reimbursement AFTER the proposed
improvements have been made and paid
in full.
Money is paid UP TO $1000. For example,
if the proposed improvement specified

on grant application (i.e. new sign) costs
$300, then your business will receive
reimbursement only for that $300. If the
proposed improvement costs more than
$1000, your business will receive the full
grant amount; you are responsible for
paying the remaining sum of improvement costs.
Other: VDTA•SDTA BetterBiz Grant
applications are reviewed and a recipient is
chosen by an independent panel. Only one
grant may be awarded per business (even
if your business has multiple locations).
Visit www.VDTA.com for more details.

Business:_____________________________________________________________________________________________________________
Business Address:___________________________________________________________________________________________________
(location to receive grant)

City, State, Zip:______________________________________________________________________________________________________
Phone:_________________________________________ Website: www.______________________________________________________
Owner’s Name: _____________________________________________________________________________________________________
Email: ________________________________________________________________________________________________________________
Name of person submitting grant application (if different than owner): ___________________________________________
Business established (year):______________ Number of employees:_________ Number of store locations:_________
“Before” photos submitted
of proposed improvements

Estimated cost of proposed improvement: _________________________

In 150-300 words, describe your proposed store improvement(s) & WHY it is needed to improve your business:
(use additional sheet of paper if necessary)

I hereby certify that the information provided is accurate, and that I agree to abide by the guidelines of the VDTA•SDTA
BetterBiz Grant. I acknowledge that any false information provided on this application makes my business ineligible for
receiving the VDTA•SDTA BetterBiz Grant awarded at this time.

Signature: _______________________________________________________

Date: __________________________________________

Should your business receive the grant, the best way to contact you is at: _____________________________________________

Return completed VDTA•SDTA BetterBiz Grant application & “Before” photos to VDTA offices by:
Email: mail@vdta.com • Fax: 515-282-4483 • Postal Mail: 2724 2nd Ave; Des Moines, IA 50313
Keep a copy of this application for your records.

SDTA NEWS October 2019 | SQE Retailer™

5

PRODUCT SHOWCASE

A

ARROW LAUNCHES RETAIL
FIXTURE PROGRAM

rrow has been investing in product development
for years, and based upon customer feedback,
is introducing four display units for use in retail
showrooms.

The challenge we hear from many dealers is they don’t
have space to add or expand a product line. Our solution
is a tiered series of our showroom displays that allow more
product in less space while remaining within easy reach for
customers and retail associates. The heavy-duty locking
casters make organizing merchandise easy within your
dynamic retail environment.
“The initial response from the dealers at Spring Quilt Market
in Kansas City was overwhelmingly positive,“ according to
Robert Hafner, VP-Dealer Sales for Arrow Sewing Furniture.
He continued, “Dealers loved the clean lines, sturdy design,
and reasonable cost of the display. We are excited to
launch these to all dealers in Houston!”
The growing product line currently consists of:

Sewing Machine Display Table A
•
•
•
•
•
•
•
•
•
•

Two tiers for product presentation
Two drawers for storage
Undershelf LED lighting and power strip to power
machines
Clean straight edge design
Industrial locking casters for easy positioning
47-1/4” front opening allows two people to sit at the
table comfortably
Shipped RTA (ready-to-assemble) format
Available in white
Dimensions: Lower shelf: 54-3/4” width x 25”
depth x 30” height; Upper shelf: 54-3/4” width x 12”
depth x 46” height
Model 3501

•
•
•
•

Shipped RTA (ready-to-assemble) format
Available in white
Dimensions: 47” width x 18” depth x 68” height
Model 3531

Fabric Display – Four Shelf
•
•
•
•
•
•
•
•
•
•

Display up to 96 bolts of fabric at once
Four large heavy-duty shelves to maximize space, two
on each side
Removable merchandise top shelf for fat quarters or
other product
Heavy-duty slat-wall on both ends for additional
merchandising opportunities
Top can be used as a fourth shelf for oversize items
Heavy duty, locking casters for maneuverability
Shipped RTA (ready-to-assemble) format
Available in white
Dimensions: 47-1/8” width x 23-5/8” depth x 56” height
Model 3541

As you think about remodeling or expanding your
showroom these products will help maximize the
productivity of your floorspace.

If you would like to learn more or order,
contact Arrow directly at 800.533.7347
or Dealer@ArrowCabinets.com

Sewing Machine Display Table B
•
•
•
•
•
•
•

•

Two tiers for product presentation
Two drawers for storage
Undershelf LED lighting and power strip
to power machines
Scallop edge design
Shipped RTA (ready-to-assemble) format
Available in white
Dimensions: Lower shelf: 46-3/4” width
x 24” depth x 30” height; Upper shelf:
46-3/4” width x 11-1/2” depth x 46”
height
Model 3501S

Fabric Display – Three Shelf
•
•
•
•
6

Display up to 80 bolts of fabric at once
Three large heavy-duty shelves to
maximize space
Top can be used as a fourth shelf for
oversize items
Heavy duty, locking casters for
maneuverability
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PRODUCT SHOWCASE

Thread And Color For Imagination
Without Limits

M

ettler has made this slogan
their guiding principle. This
resulted in the development
of 9 different, attractive 4
spool thread sets, which come in the
most popular colors. The appealing sets
are now available and meet the most
varied requirements. They complement
Mettler’s existing 8, 18 and 28 spool
thread sets.
The perfect companion for every
occasion – the new Mettler 4 spool
thread sets meet this demand. Thanks
to their attractive sorting in the bestselling colors, you will always find the
set you need.
We have created 8 different
METROSENE® all-purpose sewing thread
sets. Whether it be cotton, synthetics,
blended fabric, linen or silk – clothes
make the man. The universal thread
METROSENE® will ensure that you
and your clothes receive a premium
appearance. Its excellent sewability,
high tensile strength and ideal gliding
properties make the all-purpose thread
METROSENE® a reliable partner for all
your creations.
In addition, there is now also a 4 spool DENIM
DOC set. DENIM DOC is the perfect helper
for denim production and repair. Thanks to
its perfect combination of polyester core and
cotton covering, DENIM DOC is a great thread
for denim seams and for darning. The thread
is particularly well-suited for closing, topstitch
and serging seams. Excellent results can also be
achieved when used as needle thread for matt
embroideries.
The new Mettler 4 spool thread sets are also ideal
as a small gift or as an offer for your web shop.

SDTA NEWS October 2019 | SQE Retailer™
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2018 Dealer of the Year

Fill out the info
on page 9 and
send to VDTA

You could also
be selected for
Dealer of the Year
Diane and Ron Linhart,
Above and Beyond
Creative Sewing

2017 Dealer
of the Year

Prizes
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Dealers
of
!
u
be yo
the Year

Ron and Marilyn Gatinella,
Close to Home

have received
previously:

Product and credit with
vendors, trips to dealer
meetings, a European
cruise, fine bottles of
wine, giftcards

and more!

VDTA•SDTA Dealer of The Month
Company Name______________________________

Phone___________________________________

Owner’s Name_______________________________

Web site____________________________________

Address__________________________________

E-mail address_______________________________

City, State, Zip_______________________________

Local Newspaper _____________________________

1. What year was your store established?
_________________________________________________
2. How many stores do you operate?
_________________________________________________
3. How many employees do you have?
_________________________________________________
4. What product lines do you carry?		
_________________________________________________
_____________________________________________________________________________________
5. What services do you provide?
_________________________________________________
6. Is your business family run? How many generations?
_____________________________________
7. What is your age group:		
40 – under
41 – 50
51 – 60
61 plus
8. Check all equipment that your business carries:
Vacuum
Vacuum/Central Vacuum
Vacuum & Sewing
Janitorial
Sewing Machines
Quilt Shop with Sewing Machines
Longarm machines
Quilt Shop without Sewing Machines
Other _________________________________________
9. Do you have and maintain e-mail lists of your customers?
Yes
No
10. Do you have and maintain direct mail lists of your customers? Yes
No
11. Do you have a rental program for sewing machines? 		
Yes
No
12. Do you rent time on a longarm quilting machine to quilters to machine quilt?
Yes No
13. Do you offer sewing /quilting classes in your store?		
Yes
No
_____________________________________________________________________________________

On a separate sheet of paper or email (to mail@vdta.com) please answer the following
14. How often do you offer classes and what age group do you target?
15. Community projects you participate in or support.
16. Marketing plans you have done that draw people to your store.
17. Any awards received from a manufacturer or from your community.
18. What tips of success or advice do you have for other independent retailers in the industry?
19. Share a paragraph about the history of your business and how it has grown?
20. How often do you attend the VDTA•SDTA Annual Convention? IE: Every year, every 2 yrs, etc:
21. What makes your shop stand out in your community.
______________________________________________________________________________________
23. Are you a member of the VDTA•SDTA?
Yes
No
24. What year did you join? _______________________________________________________________
Fax to: 515-282-4483
Mail to: Dealer of the Month, VDTA•SDTA, 2724 2nd Ave, Des Moines, IA 50313.
E-mail to: mail@vdta.com.
You may also visit www.vdta.com, click on “Members,” and fill out the form online and submit.
You must be a current member of VDTA•SDTA to be selected as the Dealer of the Month.
SDTA NEWS October 2019 | SQE Retailer™
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THANK YOU MEMBERS

The following is a list of members who recently renewed their membership or joined VDTA•SDTA or SEA
ASSOCIATE MEMBERS

MEMBER SINCE

APC Filtration Inc

Brantford, ON, Canada Aug 1997

Canplas Industries

Barrie, ON, Canada

Bernina of America
Ferd Schmetz Needle Corp

USA US Inc / Bloc Loc Rulers
DEALER MEMBERS

A Kleen Sweep Vacuum Ctr
A-1 Singer Sewing Center
AB Vacuum Center LLC

Aurora, IL

Sept 1999

Medley, FL

Sept 1999

Loveland, CO

Aug 2018

MEMBER SINCE

West Des Moines, IA
Wichita, KS

Willmar, MN

Ace Vacuums Sales & Service Carmel, IN
Ann Silva’s Bernina Sew Ctr

Albuquerque, NM

Auger & Sons Inc

Rochester, NH

Asap Vacuum Sales & Service Coon Rapids, MN
Backdoor Quilt Shoppe

July 1987

April 2007

Sept 1999
Aug 1990

May 2004

Sept 1999
Sept 2017
July 1996

Billings, MT

Sept 2015

Grass Valley, CA

Sept 1993

Budd Vacuum Company

Wyckoff, NJ

April 1987

Domestic Sewing Center

Warren, OH

Sept 2000

Beam of St Louis Inc

Beam Vacuums of California

Maryland Heights, MO

Bob’s Original Sweeper Shop Erlanger, KY
Denton Sewing Center

Lynn, MA

Quilt N Bee

Cache, OK

Quality Sewing & Vacuum
Quilting Stitches Az
Ragtime Fabrics

Ralph’s Sewing & Vacuum
Ripley’s Vacuum Center
Sally McCann

Santa Maria Sewing
Superstore Inc

Jan 1991

Kirkland, WA

June 1999

Mesa, AZ

Aug 2019

Harrisonburg, VA
Palm Desert, CA
Victor, ID

Columbia, MD

Santa Maria, CA

Sawtooth Vacuum

Twin Falls, ID

Sew Easy Sewing

Roswell, NM

Sewing Center of Santa Fe

Santa Fe, NM

Aug 2019

Sept 2016
Feb 1989

Oct 1994

Sept 1999

Dec 1991
Oct 2012

Sew Creative Fabrics & Crafts Fairport, NY

Sept 1999

Sew Many Ideas

Aug 2019

Jackson, TN

May 2001

Westfield, NJ

Sept 1999

Wilmington, NC

Sept 1999

The Quilters Corner of
Middlebury

Middlebury, VT

Sept 2015

Martinsville, IN

Oct 2003

Oak Creek, CO

Wilmington, DE
Edmond, OK

Fayetteville, NC

Sewing Machine Service Co Inc Renton, WA

July 2009

Sweet Time Quilting LLC

Feb 2018

The Fixit Shoppe

Oct 1989
Oct 2016

Sept 1999

Dec 1990

Sept 2010
Jan 2017

Hardeeville, SC

Oct 2014

The Eardly T Petersen Company

Kenny’s Sewing & Vacuum LLC Johnstown, PA
Loving Stitches

North Shore Vac

Aug 1989

Sept 1999

Elkins, WV

Greens Sewing & Vacuum Ctr Medford, OR

House of Vacuums

Memphis Sewing Machine Co Cordova, TN

June 2016

Sept 1999

Sept 2005

Paducah, KY

Hayes Sewing Machine Co

Mel’s Sewing & Fabric Center Anaheim, CA

March 1990

Sept 1999

English’s Sew & Vac

Hands on Sewing Schools

Greensboro, NC

Snyder’s Vacuum & Sewing Inc York, PA

El Cajon, CA

Guinn’s Co Inc

Warsaw, IN

Sept 1999

Denton, TX

El Cajon Sew & Vac

Fran’s Sewing Circle

Aug 2019

McKinney Sew and Vac Ctr

Sewing Machine & Vacuum
Outlet

East Hampton Vacuum Etc. Inc East Hampton, NY
Elkins Sewing Center

Oct 2001

Lowery Sewing and Vacuum

Melbourne, FL
Carbondale, PA

Oct 1988

Sept 1999
Sept 2012
Sept 2018

The Sewing Center

Wichita, KS

Sept 1999

Vacuum Cleaner Ctr &
Sewing Room

St Cloud, MN

Sept 1999

Vacuum City LLC

VSI Global LLC

South Burlington, VT

Valley View, OH

July 1981

Oct 2015

Whitman Vac & Sew Machine Huntington Station, NY Sept 1999
& Appliance

INDUSTRY NEWS

WE ARE PLEASED TO ANNOUNCE
OUR NEW ACQUISITION

A

s valued partners in the industry we are very excited to share
with you that Sew Steady has now acquired Westalee Design, AU.
Westalee Design, AU is a worldwide industry leader in the design
and manufacture of quilting templates and rulers. Westalee Design’s
revolutionary high quality quilting tools have brought the precision of an expert
quilter to every home. We are excited to continue this tradition and grow the
educational opportunities worldwide.
For the last four years Sew Steady has manufactured and distributed for
Westalee Design, AU throughout the United States and Canada. This acquisition
gives us the opportunity to more freely respond to customer requests and
expand our retailer education and support programs. We are actively setting
up distribution channels worldwide and are working to make this transition as
smooth as possible.
We are pleased to continue to provide quality products and education for
Quilting Made Easy. To learn more please go to https://www.sewsteady.com/
about/about-westalee-design/ or scan the QR code to the right:

As a member of VDTA-SDTA,
you and your family
are eligible for exclusive
American Hearing Benefits™.

Take advantage of these NEW exclusive discounts now
Discounts on today’s latest technology,
including hearing aids and tinnitus options
FREE annual hearing consultations
60-day trial period*
...andMORE!
R I C A N
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Members can visit the
Members Portal
at www.vdta.com to
learn more and
take advantage of this
exclusive benefit!

N

D
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*Professional service fees may apply. © 2019 Starkey Hearing Technologies. All Rights Reserved. 8/19 TJAD3084-00-EE-HB
-
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PRODUCT SHOWCASE

AccuQuilt Releases Four New
Blocks on Board® Dies

A

ccuQuilt, a U.S. based company that
specializes in manufacturing fabric cutting
machines and dies, announced the release
of their four new Blocks on Board® (BOB)
dies for their GO!® Fabric Cutters. Each die includes
all the shapes needed to create an entire block
pattern in one pass through the cutter.
“This die release includes something for everyone,
from beginner to advanced, and for quilters who
like 8”, 9”, 10” or 12” finished blocks. There’s such
a great selection of new BOB dies that it’s the
perfect opportunity for quilters to add new dies to
their library,” said Lynn Gibney, Director of Product
Development at AccuQuilt.
BOB dies are about ease of use. Save even more
time when creating a quilt top and other projects.
It’s perfect for beginners who might be intimidated
by the cutting process. For the more advanced
quilter, BOBs open up a whole new world of
possibilities.
The GO! Storm at Sea-12” Finished (55221) is
designed to cut one repeating three-color, 12” block
with one pass through a GO! or GO! Big cutter. The
die board features eight basic shapes including the
highly-requested 60-degree Diamond in a Rectangle
for sashing. The Storm at Sea block is popular with
many quilters, works perfectly alongside the GO!
Mix & Match 12” Qube and is easily accented by the
appliqué shapes found on the GO! Summer Medley
released in June 2019 and the Limited Edition GO!
Sea Life Medley released in May 2019.
The GO! Chimney Sweep-10” Finished (55222) cuts
one two-color, 10” block in one pass through a GO!
Me, GO! or GO! Big cutter. With five basic shapes,
this die is perfect for beginners ready for their next
challenge. The Mix & Match 10” Qube will provide
even more possibilities for this new block.

a GO! Me, GO! or GO! Big. There are four shapes
on the board, including a challenging curve that’s
difficult to cut by hand. AccuQuilt adds matching
notches on all curved pieces to simplify piecing
and sewing, which makes it the perfect choice for a
quilter who is ready to take on curves.
All newly-released BOB® dies are fat quarterfriendly and include screen printed letters on
each shape to make piecing, organization and
construction easy. And as with all AccuQuilt dies,
there are specialized dog ears that eliminate the
need for trimming and ¼” seam allowance for easy
alignment and piecing. Each die is compatible with
the AccuQuilt Studio cutter with a die adapter.
In addition, there are free instructions for block
assembly available and patterns to get you started.
And quilters with Electric Quilt® software can use it
to create their own designs from their block library.
These dies will be available online and through
AccuQuilt’s retailers who are also happy to
demonstrate each AccuQuilt fabric cutting system.
For more information on AccuQuilt and the latest
product releases, visit accuquilt.com or
https://learn.accuquilt.com/august-die-release.

About AccuQuilt: Better Cuts Make Better Quilts
Headquartered in Omaha, Neb., AccuQuilt offers quilters,
fabric crafters and retailers a premiere line of fabric
cutters, dies, quilting patterns and other quilt and fabric
cutting solutions that help quilters quickly and accurately
cut shapes for quilting and fabric crafts. AccuQuilt
also offers quilters a wide variety of rich educational
resources to enhance their quilting experiences. Cutting
with AccuQuilt cutters is a natural evolution of fabric
cutting methods. “First scissors...then rotary...finally...
AccuQuilt” for fast, easy, accurate fabric cutting. For more
information, visit accuquilt.com or call 888.258.7913.

The GO! Hattie’s Choice-8” Finished (55220) cuts
one three-color, 8” block in one pass through a GO!
Me, GO! or GO! Big cutter. The board includes three
basic shapes that are difficult to cut by hand. The
8” finished size of the block means it is compatible
with the Mix & Match 8” Qube.
The GO! Glorified Nine Patch-9” Finished (55557)
cuts one three-color, 9” block with one pass through
12
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VIEWPOINT

Insight from the Work Bench:
Norm Himebaugh

F

Himebaugh’s Vacuum & Sewing Center

ourteen years ago, was 2005 and I was asked
to teach a sewing machine repair class. At
that point I had been in the business for 25
years and wondered who would want to listen
to me? This was an international convention and
the answer was, about 35 people. I honestly can’t
remember the time limit of the class. I know I had
a 12 page hand out, my OCD went into full stride
as I planned my class. I received great reviews for
my efforts from people who took the class. It was at
that point that I realized if I die with the knowledge I
have, what good was it? I knew right then, I wanted
to teach.
It was terrifying! Who did I think I was? I distain
prideful people and someone might think that of
me. But that’s just fear talking and I chose not to
listen. It was then I remembered trying to figure out
problems on the workbench by myself at the age of
15. I had to share it with someone. One problem that
haunted me, was with some of the old singer sewing
machines. I once had 2 of the exact same model on
the bench. One of them sewed perfectly, one did
not.
I set the settings exactly the same, (as far as I
knew) and couldn’t understand how there was such
a difference in the appearance of the stitch. On
one machine the bobbin tension had to be set too
tightly past its normal setting, to obtain just an ok
appearance. The knot was too high in the fabric.
My head spun! How is this possible? The over tight
setting of the bobbin should surely pull the knot to
the bottom of the fabric but it didn’t. This was when
my knowledge grew about feed timing and why I
write about it so much.
On those old singers many of the feed cams are
permanently mounted to the shafts that drive them.
So if you don’t set the needle to feed timing first
and then the hook to needle timing, you’ll never get
those machines sewing properly when it comes to
proper thread tension. If you can’t follow the thought
I just wrote down, you don’t fully understand how
a sewing machine ties a knot. That is simply a fact,
I’m not trying to be rude.
Someone quoted me in a way about my teaching
style. She said, “Can you see it”? She was
commenting on a class she took from me. I laughed,

because it is something I always say at my classes.
I believe you must see how a machine ties a knot, it
is only then that you can see the possible causes of
your customer’s problems.
Here is a vision that I want you to see. Think of
today’s embroidery machines. I want you to think of
the eye of an embroidery needle, it is much larger
than a universal style needle eye. This is a topic
in one of my classes. I ask everyone, “What it the
purpose of the top of the needle eye? Go ahead
think.
I don’t believe anyone has given me the answer
yet. There are many good answers but one answer
is critical. So what was your answer? The top of
the eye, at the needles lowest position gives the
machine the proper amount of top thread necessary
to form the knot properly with the correct amount of
tension on the thread. With the feed timing synced
exactly in the operation, it gives me the most
perfect stitch the machine is capable of.
So, why is a needle eye larger? For larger thread,
right? When we use thinner thread for embroidery
with a large needle eye, the problems are vast.
Now, what is the job of the bottom of the eye of
the needle? As soon as the needle changes its
movement down and starts upward, the bottom
of the eye is responsible for an upward lift to the
thread, causing the “loop” that is caught by the
perfectly timed hook. With a bigger eye there is a
delay to the forming of the loop. Since my taller
eye didn’t give the machine enough thread as a
standard eye, my loop is closer to the top of the
thread hook and with a smaller loop, I skip stitches
and get loops on my embroidery. This only addresses
the needle! Think of how many other aspects of the
sewing machine affect the final stitch.
Some people’s machine settings are off just enough
to allow the needles to work, many are not. This is
why I don’t do tune up’s anymore. I only do a full
service to my customer’s machines. I go through
every setting, and remove any binding to make
their machine perfect in every way. My labor rates
start at $170 and top out at $500. Currently I have
a 60 machine backlog. Proving your price is not the
determining factor of your customer.
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erry cloth is one of the most widely-used fabrics
around — it can be found in everything from
bath towels and spa products, to baby burp
cloths and baby bibs. And since it’s available
in a wide range of colors and weights, sewists and
quilters have wholeheartedly adopted this oftenunderappreciated fabric.

From preshrinking the fabric before sewing to finishing
the raw edges, Shannon Fabrics National Educator
Teresa Coates has listed below her top seven terry
cloth sewing tips your customers should keep in mind
before starting their next terry cloth sewing project.

Even the fashion industry has taken note, with some
major labels integrating terry cloth into modern, chic
designs.

1. Preshrink terry cloth before cutting or sewing
Since terry cloth is usually made out of 100% cotton,
make sure to wash it in warm water and dry on
medium heat to shrink it before cutting or sewing.

But let’s say your customers would like to try sewing
with terry cloth themselves. As with any fabric, there
are a few things to keep in mind to make the most
of this durable-yet-soft fabric. Don’t worry – while
Shannon Fabrics may be known for their minky plush
fabrics, they specialize in terry cloth, too.

One cycle is usually enough to do the trick, but if
you’re going to use the fabric for a sewing project,
washing and drying it a second time isn’t a bad idea.
This helps keep measurements consistent and won’t
shrink and cause any deformities when washed later.

Top 7 Terry Cloth Sewing Tips

2. Get rid of the terry cloth mess before you sew
Terry cloth can shed quite a bit depending on how
it’s cut. We recommend cleaning up this mess before
sewing, and there are a few easy ways to do so.
First, you can throw all your cut pieces into the dryer
with a wet washcloth on low or no heat for five-or-so
minutes. The fibers will be caught in the lint trap, and
remove the pieces of terry cloth once there’s no longer
any fibers being accumulated.
Second, you can use a portable handheld vacuum
to vacuum the loose fibers off the edges of your cut
pieces of terry cloth. Third, take your cut pieces of
terry cloth outside and give them a good shake — it
really is that simple.

14
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3. Use a thicker needle and walking foot when
sewing with terry cloth
Due to terry cloth’s robust, heavier build, it requires
specific notions to make sewing with it easier. We
suggest using a 90/14 or 80/12 machine needle, as
well as a walking foot. This helps contain the thick pile
while guiding the fabric through the machine.
4. Pay attention to the direction of the terry
cloth nap
It’s essential to pay attention to how the nap is
oriented and that each piece of terry cloth fabric
you’re working with is consistent. Figuring out which
way is up and down is easy — simply rub your hand
back and forth on the fabric. If it’s smooth, the nap
is positioned correctly. If it’s rough, try the opposite
way until you find the smooth direction. It’s always
recommended to cut with the nap whenever possible.
5. Lengthen the stitch when sewing with terry
cloth
This one is straightforward, but is especially important
— don’t forget to lengthen the stitch on your sewing
machine when working with terry cloth. This isn’t an
exact science since the fabric weight and pile height
will influence the setting, but practice with a 3.5 stitch
length on fabric scraps and fine tune until it’s feeding
smoothly through the machine.
6. Finish the raw edges of terry cloth
Terry cloth can fray pretty quickly once cut, so it’s
important to use a binding stitch to close off the
unfinished seams. A serger is your best bet for this,
but a sewing machine can do the trick as well. If you’re
going the sewing machine route, use a straight stitch
along the raw edge, then double back with a zigzag
stitch for extra protection.
7. Be careful fixing your mistakes
As mentioned above, terry cloth is a looped fabric.
While it’s great for absorbing moisture and preserving
its shape, it’s not ideal for fixing mistakes while
sewing. If there’s a stitch you’d like to remove — be
careful. Only use a sharp seam ripper or small scissors
to avoid also catching some of the terry cloth loops
too.
Note that thread can get camouflaged in the terry
cloth pile, so picking a different color of thread is
another way to make sure you’re only snipping what
you’re intending to snip.

that will take
their sewing
experience to
the next level.
Mistakes happen
though, so
encourage your
customers to
take chances and
learn from their
mistakes. Have
them practice
on scraps of
terry cloth they
have laying
around before
committing to
a project, and
as mentioned
above in Step 7,
feel free to backtrack with a sharp seam ripper if they
make a mistake.
To learn more about sewing with terry cloth, Shannon
Fabrics has created an extensive collection of free
tips and tricks and free patterns, and subscribe to
their YouTube channel to check out their library of
informational video tutorials.
About the Company: Shannon Fabrics, a wholesale fabric
supplier, is the premier destination for all types of plush
fabrics. The company offers Cuddle® (minky) plush fabric,
Luxe Cuddle®, Embrace® (100% cotton double gauze), Terry
Cloth, Faux Fur, Solid Silky Satin, and kits. In addition to a
licensing agreement with Hoffman California Fabrics, Robert
Kaufman, Premier Prints, Sweet Melody Designs and other
industry leaders, the company works with independent and
in-house designers to develop and create some of the best
fabric collections available in the industry. With its signature
“Cuddle®” collection, Shannon Fabrics, a family owned
business founded in 1995, has become a household name
and is always Making The World a Softer Place™.

For more
information, visit
shannonfabrics.com!

Next Steps
These seven terry cloth sewing tips are a great starting
point for sewists new to working with terry cloth, and
a good reminder for customers who have worked
with terry cloth before. Print these tips out and leave
them on the counter or in a display in your shop for
customers to grab and learn more!
By implementing these easy-to-do strategies, not only
will it make sewing with terry cloth easier, but your
customers will have a more successful experience
SDTA NEWS October 2019 | SQE Retailer™
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VIEWPOINT

Defining Success

T

he Definition of “Success” according to
Webster’s Dictionary

1a : degree or measure of succeeding
b : favorable or desired outcome also:
the attainment of wealth, favor, or eminence
(a position of prominence or superiority)
My definition of “Success” is personal satisfaction.
What keeps you going day after day and year after
year? For many, including myself, it’s the quest
for success. Of course, we should have our daily,
weekly, monthly and yearly goals, but what keeps
us going indefinitely? In most cases it’s that quest
for success.
So, what is success? Is it fortune? Is it fame? Is
it about a relationship? Is it that big, expensive
house on the hill? Maybe it’s all about travel and
vacations or driving the “ultimate” driving machine.
Is it having 6 retail vacuum and sewing stores? Is
it dominating your market with just 1 store, but
there’s no other store or multiple store operation
that even comes close? Maybe it’s getting your
doctorate degree or early retirement. Volunteering?
Philanthropy?
Like most of us, your definition of success may
have changed over the years. Hopefully it has.
In all reality, true success is where you are
happy. Money or no money, security or freedom,
responsibility or lack of responsibility. Success is
what you make of it.
Even though to many, success is defined by other
people’s standards, in all reality, true success is
defined by our own standards. To me, true success
isn’t about the money, it’s not about the fame and
it not about having the most stores. Been there,
done that. Today, my success is defined by my
freedom. Our store is doing well, our staff is mostly
experienced and stable. My wife Cindy has taken
over much of the day to day management of the
store and given me the ability to follow my goal of
opening a Dream Center in Bismarck.

success. I no longer need to worry about my basic
needs. I am not independently wealthy, but we are
comfortable. Our business is well established in our
community and has a reputation for above average
customer service. The business makes enough
money to pay our staff a good wage having enough
money left to supply some of the extras in life for
my wife and myself. After years of working on the
business, it now gives me the time to put in an
extensive volunteer effort and even a bit of money
to practice a little philanthropy.
So, I’ve met my definition of success at this moment
in time. But hold on! The vision is changing. It’s
morphing into something to work for again. Could it
be that the vision for a Dream Center in our city is
taking my quest for success to the next level? Why,
yes, it is! Success is a moving target and if you
don’t keep moving toward it, you’ll miss the mark.
Once again, I am on a quest for success, certainly
a much different quest than it would have been 20
years ago, but a quest, nonetheless.
Have you met your definition of success? If you
have, you should be on a new quest for success.
Some call them goals. I prefer to think of them as a
quest. A quest is usually more of an adventure and
that’s what life should be all about-an adventure. If
it’s all about the money or fame, forget about that.
Shiny new things only are shiny for a short period
of time. And the fame, well people forget you pretty
fast when the spotlight’s not on you. And well, the
spotlight shouldn’t be on you or me. That could be
really boring. But a quest for a life of adventure?
Sign me up!
Success. What’s your definition? Whatever, it is,
if you’re ever going to catch it you need to get
moving now! Ready, set. Go!!
Till next time,
~Jim

Some have asked “when will you retire Jim” and
some will also ask “did you retire early”? In a selfish
moment I might even think “I earned it” but much
of the time I miss not being at the store as much.
That being said, my goal has shifted from focusing
on raising a family (she’s out on her own now), my
business and myself to helping those in need. To
me that says it all. I have reached my definition of
16
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Jim Barnhardt

J & R Vacuum and Sewing
VDTA•SDTA Board Member

The Sewing Machine
Project and VDTA
By Margaret Jankowski, Founder,
The Sewing Machine Project

Y

ou should come to VDTA!” John Douthat said
as we talked over lunch near the AllBrands
store in Baton Rouge. John made the
arrangements and I set up the first Sewing
Machine Project booth at the VDTA/SDTA show in
2011.
Over the years our “ask” at the show has evolved
as I’ve learned about the organization and
attendees and they’ve learned about us. It’s truly
become a collaboration. Defining how our nonprofit
charity and independent sewing machine dealers
can benefit one another has taken time to clarify.
But we’ve got it now.

For more information about
becoming a Sewing Machine Project
Ambassador Dealership as well as the
guidelines for acceptable machines,
check out our website at
www.TheSewingMachineProject.org
and/or contact
info@thesewingmachineproject.org.

A little backstory on The Sewing Machine Project.
We began in 2005 and our mission is
collecting and distributing sewing machines
to those in need. While we send some
machines internationally with groups that
have established shipping channels, 95% of
our machines are given to groups within the
US that are helping those to whom a sewing
machine can make a world of difference—those
who otherwise would not be able to afford a
machine. Since 2005 we have distributed over
3000 sewing machines to women’s shelters,
rural libraries, after school programs for at risk
kids, incubator projects for those in poverty,
just to name a few.
At first I asked Dealers to collect machines to
donate—machines they could not resell and
were taking up space in the back rooms of their
stores. But this idea proved too costly in time,
space, and shipping, to execute successfully.
So now we ask dealers to become
“Ambassadors”, working in partnership with
The Sewing Machine Project. An Ambassador
dealer simply has information about The
Sewing Machine Project on hand—brochures
and business cards—and shares them with
customers who have sewing machines they
no longer need. It is left up to the customer to
ship their machine to us. In return, they receive
a tax deduction and the knowledge that their
beloved machine will see another chapter.

Request our free Marketing Kit
for 2020 Dealer Programs!

nina@hoopsisters.com
866.497.4068
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PRODUCT SHOWCASE

Kimberbell Bench Buddies
Petite Pillows for Every “Buddy!”

B

ench Buddies are petite pillows every “buddy”
will love! Designed to beautifully match
Kimberbell’s signature Bench Pillow patterns,
every month includes two coordinating pillow
covers: one for an 8” square and the other for a 9 ½ x
5 ½” rectangle. You simply make the monthly covers,
then switch out the pillow forms to welcome every new
holiday and season!
From snowflakes and hearts to shamrocks and bunnies,
Bench Buddies for January, February, March, and
April feature what we all love best about winter and
spring. Then celebrate May, June, July, and August with
flowers, bicycles, birds, and other symbols of summer!
Wrap the year up with September leaves, bewitching
October designs, and dimensional Thanksgiving and
Christmas wishes for November and December.
All designs are stitched within a 5x7 embroidery hoop,
with optional larger sizes. A variety of techniques
and dimensional elements elevate the pillows in
extraordinary ways! Appliqué Glitter adds eyecatching sparkle, and clear Vinyl gives the illusion of
glass for jars and more. Other embellishments include
Glitter Dot Organza, fringe, twine, Kimberbell’s Cute
as a Button and Tassels and Poms! Here’s a closer
look at the darling designs and unique techniques
found in the Kimberbell Bench Buddies series.

January
When the
weather is
cold, nothing’s
better than
fringed ear
muffs and a
homemade
quilt! Stitched
in four blocks and pieced together, January’s square
pillow features an adorable penguin snuggling inside a
patch scrap quilt. The coordinating rectangle pillow has
a jolly snowman of white Appliqué Glitter, reminding
us that “There’s snow place like home!”

February
February’s
Bench Buddies
will capture
your heart! The
square pillow
has patchwork
piecing, a clear
18

Vinyl jar filled with hearts of all sizes, and the stitched
sentiment “You’re so sweet I could bottle you up!” The
rectangle pillow is a perfect match, with “Love you
more” stitched beside a darling appliqué heart.

March
March’s square
pillow is a
celebration of
spring, framed
by a pieced
flange border. A
patchwork kite,
with a tail of
twine, dances
playfully over a field of shamrocks. The cheerful,
four-leaf clovers are made from appliqué Polka Dot
Glitter, while a pieced strip of flying geese adorns the
rectangle pillow.

April
April’s square
pillow features
the texture
every “bunny”
will love! The
white-flannel
rabbit has ears
made from
fluffy, super-soft
chenille, lined
with pink Appliqué Glitter. The feather-fringed chick
on the rectangle pillow waves from glitter and pastelprint eggs, tucked behind a row of fabric prairie points.

May
The square
May pillow is
brightened by
fresh flower
baskets and
the stitched
sentiment
“Just hanging
with my buds!” The rectangle pillow is a delightfully
little thing, with a happy, stitched frog sitting atop an
adorable appliqué mushroom. (He’s a fun little guy.)
And speaking of fungi, the mushroom patch grows in a
green field of rick rack!
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June

October

Summer is
sweet with
June Bench
Buddies!
Layers of
raw-edge,
fabric
triangles
(stacked and sewn right in-the-hoop!) give craveable
texture to the square pillow’s pineapple. The
coordinating rectangle pillow is a feast for the eyes,
with appliqué strawberries, cherries, and melon artfully
displayed on a patchwork background.

“Witch”
way is up?
October’s
square pillow
features
a TopsyTurvy Witch
tumbling headfirst into a black glitter cauldron. From
her skirt of Glitter Dot Organza to her Polka Dot
Glitter shoes, this lovely lady is really in a stew!
October’s rectangle pillow is simply spellbinding, with
a charming hat and boo-tiful stitches of “Welcome, my
pretties!”

July
July’s square
pillow is
a grand
celebration!
Dimensional
felt flowers
and a pretty
pinwheel are whimsically gathered in a clear canning
jar, flanked by crisp stripes of red and white. The
rectangle pillow is a bicycle parade, with mylar star
balloons, flags, and felt flowers adding a touch of
down-home happiness!

August

November
November’s
square pillow
features an
adorable
appliqué
pumpkin
overflowing with
a fall Kimberbell Bouquet! These blooms couldn’t
be easier to make. Simply pull the string, and the
scalloped ribbon quickly blossoms into a cheerful
flower! The rectangle pillow is a reminder of blessings
big and small, with the sweetly stitched statement,
“Give thanks!”

December

August’s square pillow features
a beautiful birdhouse, stitched
entirely in-the-hoop for a
homey, paper-pieced look. The
coordinating rectangle pillow
features a busy bee and a bright
bird enjoying a lazy August
day. The appliqué birdhouse is
cuter than a button, the perfect
embellishment for this hometweet-home!

September
A cozy
reminder of all
we love best
about fall,
September’s
square pillow
features three
vibrant leaves
in hues of gold, rust, and red, sewn right in-the-hoop
with a paper-piecing technique. The rectangle pillow
greets the year’s most stunning season with brilliant
foliage surrounding the friendly greeting “Hello Fall!”

With ribbon
and a bow of
Glitter Dot
Organza, the
December
square pillow
is the whole
package! The quilted tag is finished front and back and
swings freely against the pillow’s pieced background.
The rectangle pillow features a trunk made from a real
twig, layered ribbon branches, and Cute as a Button
ornaments!
Bench Buddies coordinate perfectly with Kimberbell’s
popular Bench Pillows as welcoming decor for benches,
shelves, swings, or any corner needing a touch of
cheer throughout the year! A wonderful introduction
to appliqué, embroidery, and sewing techniques,
Bench Buddies and Bench Pillows come in sewing and
embroidery machine versions for stitching enthusiasts
of every kind. Experience the joy of creativityÔ with
Kimberbell’s Bench Buddies!
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Bad Service Nullifies Advertising
By: John Tschohl

T

he American Management Association found
that successful companies spend about 20
percent more money on personnel, including
on personnel training, than unsuccessful
companies do. The finding held true for companies
of all sizes in every industry.

person in the business is dealing with customers in
one way or another. All of these people will mean
the difference between a company that is perceived
positively and a company that appears not to care.

All your company’s promotion, advertising,
marketing, and goodwill can be ruined by one rude
or indifferent employee. Money spent on advertising
is largely wasted when customers show up or call in
response to it and are turned off by employees with
a lack of manners, long waits on the phone, or lack
of knowledge of the product to name a few.

• Listen and solve customer problems fast…
dramatically shorten the time it takes to complete
any task for customers and co-workers.

Richard Israel, retailing consultant, found that
much of a huge advertising investment by a
major furniture chain evaporated at the moment a
customer entered a store and walked smack into
salespeople with inexcusable behavior.
“The whole purpose of advertising,” says Israel, “is
to get the customer to come in the front door. After
that, advertising can’t do anything more for you. It’s
up to the people in the store to take over during the
last four feet.”
No! Employees do not arrive on the job with a
full-blown set of service skills. Most companies
believe they are awesome at customer service.
They tend to assume that employees know from
birth what to do for customers during these last four
feet.
I believe that companies should allot a portion of
their ad budgets to the development of learning
programs for employees in order to reinforce
advertising with customer service knowledge and
skill.
Advertising brings customers in the door, all
right; but, bad customer service sends them right
back out the door again. When your organization
becomes more human, more remarkable, faster on
its feet, you are more likely to connect positively
with customers,
All businesses have customers and have customerfacing experiences every single day. There are
sales people, project managers, cashiers, waitresses
and waiters, presidents, vice presidents, every
20

The Key to Customer Satisfaction:

• Give customers your opinion, not one read off
a piece of paper…they don’t want to hear scripted
words or one-size-fits-all solution, they want to hear
from a person empowered to make decisions on
their behalf.
• Be proactive to find the solutions…customers
look for people to solve a problem and do it quickly.
• Be reliable…customers want to feel comfortable
dealing with someone they know and can count on
to handle a situation.
• Take charge…customers want professional
expertise, someone to give guidance and direction.
• Ask customers for feedback and let them
know it is important…it makes them feel
important and that their opinions matter.
• Be an advocate for the customer…customers
are looking for a consultant. They want you to
listen to them and provide them with a solution.
• Have a positive attitude... Focus on customers
and on helping them solve their problems.
Employees are proud to work for a company with
a president and senior managers who support the
need for good service and prove it by providing
on-going training. They are proud to work for a
company that creates a great working environment
and empowers employees to do what’s right for
customers.
It’s about communication. If you are going to
have a chance to win customer satisfaction you
need to know what the customer thinks—your
customer. The American management Association
found in a survey that “high-growth companies”
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stay in touch with their markets and willingly spend
the money to do so. They know their customers
and they keep their knowledge fresh. .They learn
things that you cannot learn any other way:
They learn whether they’re satisfied.
They learn what they bought and what they didn’t
buy and why.
They learn what they came in expecting to buy and
to pay.
They learn preferences and how they are changing
over time.
They communicate this information to every single
employee.
“Customer Service…It’s been my life’s work
and my passion!” John Tschohl

About the Author: John
Tschohl is a professional
speaker, trainer, and consultant.
He is the President and founder
of Service Quality Institute
(the global leader in customer
service) with operations in over
40 countries. John has written
several books on customer
service including Moving Up, A
step-by-step Guide to Creating
Your Success and has available the 13th edition of
AETCS. Both books are available on Amazon. John is
a self-made millionaire traveling and speaking more
than 50 times each year. He is considered to be
one of the foremost authorities on service strategy,
success, empowerment and customer service in
the world. John’s monthly strategic newsletter
is available online at no charge. He can also be
reached on Facebook, LinkedIn and Twitter.

INTRODUCING THE NEW

TABLE & FLOOR SERIES
•

New DIMMABLE Feature!

•

New & Improved aluminium shade emits a 50% brighter light!

•

Aluminium shade with full length diffuser for better diffusion & shadow control.

•

Table clamp has been re-designed to be even less obtrusive,
& comes in a beautiful brushed steel finish for a sleek look & feel.

www.daylightcompany.com
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PRODUCT SHOWCASE

Sulky Introduces Filaine™
A new heavyweight thread for quilting, machine embroidery & sewing applications

S

ulky Introduces Filaine™, available now
at sulky.com and launching to shops and
distributors at fall Quilt Market in Houston.
The 12 wt. 100% acrylic thread has a nubby,
textured feel and appearance that mimics vintage
handwork. Filaine™ thread is available in a wide
range of colors in 435 yd. maxi spools. It has a high
tear and rub resistance.
Use Filaine™ with woolens or knits, denim,
canvas, or cotton fabrics, to showcase vintage
style embroideries by hand or machine, brushed
embroidery designs to mimic real fur, pronounced
topstitching, and big-stitch quilting.
Along with the new product, Sulky offers tips and
techniques for sewing with it on the sulky blog
along with a variety of projects using the thread to
showcase its versatility.

Testimonials
Numerous revered educators and designers in the
industry have worked with Filaine™ for product
testing and project development. Katrina Walker, a
textiles expert and Pfaff educator as well as Sulky
Sewcialite says, “Sulky Filaine is a very rewarding
thread to use for machine embroidery. The soft
texture of the thread creates wonderful stitch
effects that add fantastic visual appeal to even the
simplest projects. With the right designs, needles,
and stabilizer, stitching with Filaine is as easy as it
is beautiful.”
For images, samples and content requests:
Ellen March
770-429-3979 x171
ellen.march@sulky.com
For more information on Filaine™, go to
www.sulky.com
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ANOTHER INDUSTRY FIRST

Over the years, Janome has created new sewing machine related markets by introducing
industry firsts in the home-use sewing machine
category. In 1980, the Memory 7, the industry’s first programmable computerized sewing
machine was launched. This was followed by
a game-changer in 1990, when the industry’s
first home-use embroidery machine was introduced, the Memory Craft 8000. Consecutively,
the world’s first professional grade flat-bed
sewing/quilting machine (MC6500P) and the
first 11” free-arm quilting sewing machine (MC7700QCP) was introduced to the home sewing
machine market.

Late 1980’s
Memory Craft 7000

All of these models achieved epoch-making
success and have had a hugely positive impact
on our industry.
All of these industry firsts came into existence because of Janome’s desire to fulfill the
needs of what sewists really want, to be more
creative and constructive. Because of this,
Janome works hard to implement the best
solutions for our customers and does not rest
on past successes.

1990
Memory Craft 8000

A new milestone has been added to our long
history of industry firsts.

2019
Continental M7

Reliability
by |Design
SDTA NEWS
October 2019
SQE Retailer™
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INDUSTRY FIRSTS
August 21, 2019, Janome introduced the new Continental M7, a
top-of-the-line sewing machine
that has the industry’s largest
sewing space available on any
household use machine. With
13 ½” of work space, more than
3” height in the needle area and a
total work area of 17.81”, your customers will have improved sewing
capacity as never before.
But this isn’t the only “industry-first” feature equipped on
this machine.
Janome has improved the industry’s easiest needle plate conversion ability, by introducing
a new system of computerized
one-touch needle plate removal.
And, since the Continental M7
comes with three needle plates
for different applications, your
customers will love how easy it is
to reach new heights of creative
ability with ease.

LEARN MORE AT
Janome.com/
Continental-M7

Another industry first is the CM7’s
incredible speed. At 1300 stitches
per minute, this is the fastest, dropin bobbin, home sewing machine
available. A new DC brushless
motor provides the strength, low
vibration, and quiet sewing experience your customers have come
to expect from a Janome machine.
Many more great sewing features,
that your customers have been
asking for, have been designed
into this new machine. See colomn on the next page for details.
The Continental M7 has so much
more to offer and we invite you to
reach out to Janome America if
you are interested in learning how
you can have a part in selling this
game-changing machine.

OPTICAL BOBBIN SENSOR
Equipped with an advanced optical bobbin monitoring system, a
warning message appears as soon
as the bobbin thread is low, even
while you are actively sewing.
SFS-I
The new intelligent Superior Feed
System is designed to keep the
feed dogs down and out of the
way when you place your fabric
under the presser foot. This great
feature is also apparent when using the automatic pivoting function so that you can easily position your fabric where you need it
to be for the next stitch.
LARGE EXTENSION TABLE
INCLUDED
Not only does this large extension
table provide an added 26.77” X
15.75” of sewing space to the CM7,
but it also includes a very handy
drawer for accessory storage. This
one little feature received great reviews from the authorized Janome
dealers who first saw the machine
when it was launched.
ACUSPARK
This new app is a
great addition to
the industry leadingJanome family of
apps. Working in tandem with the built-in
QR code on the CM7’s screen,
customers can simply scan the
code on any screen, any stitch or
setting to get basic user questions
answered instantly. The need to
dig out the instruction manual is a
thing of the past.
HAND STITCH STYLE
Janome recognizes the growing
trend of Makers who are really proud of their home-made
projects. The Hand Stitch Style
function on the CM7 gives your
customers the ability to sew 52
stitches in a manner that looks like
they’ve been hand-sewn, without
the hours of actual manual labor.

SDTA NEWS October 2019 | SQE Retailer™

25

Reliability by Design

In addition to the CM7, Janome also launched a new embroidery-only model, the
Memory Craft 550E, that is the perfect companion model to any sewing machine. Because
of this, Janome will be nationally advertising the Continental M7 and the MC550E as the
Perfect Pair for the Holiday season.
Here are some of the stand-out features of the new MC550E.
• 4 STANDARD
EMBROIDERY HOOPS
The options for embroidery
are endless with four different
embroidery hoops included as
standard accessories; RE36b
7.9” x 14.2”, SQ20b 7.9” x 7.9”,
RE20b 5.5” x 7.9” and SQ14b
5.5” x 5.5”.
• 180 BUILT-IN DESIGNS
Sashiko, in-the-hoop monsters,
wedding motifs, large floral alphabet and much more. This fully stocked embroidery machine
has something for everyone.

• RE36B HOOP (7.9” X 14.2”)
Equipped with the largest embroidery hoop in the Janome
embroidery machine line-up,
this new hoop is not only substantially bigger than its predecessor, but has been newly
engineered to make the process
of hooping large projects easier
and faster. Patent pending hoop
clamps provide ease of hooping
and prevent projects from becoming un-hooped if the hoop
needs to be removed from the
machine mid-design.

• USB PORT
Transferring designs from the
World Wide Web or purchasing
them from your store provides
endless possibilities to your customer’s creative endeavors.
• ADVANCED ON
SCREEN EDITING
Personalization is everything
to your customer. The 550E
provides the necessary on
board editing tools they will
need to make every design
their own.

To learn how you can become an authorized Janome dealer and see all the Memory Craft 550E has to offer, as well
as how to sell this perfect companion model to your existing sewing machine customers, contact Janome America
at 201-825-3200 for more information.
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When you think about adding a new employee to your payroll, determine what
the actual financial cost of doing so means to your business.
By Barbara Weltman

W

hen you think about adding a new employee
to your payroll, determine what the actual
financial cost of doing so means to your
business. This includes the dollars and cents
over and above the basic wage or salary you agree to
pay. There’s a rule of thumb that the cost is typically 1.25
to 1.4 times the salary, depending on certain variables.
So, if you pay someone a salary of $35,000, your actual
costs likely will range from $43,750 to $49,000. Some
added employment costs are mandatory, while others are
a little harder to pin down. Fortunately, there may be tax
savings to offset some of the costs.
Mandatory added costs of an employee
Hiring an employee means considerable payroll tax costs,
including:
Employer share of FICA (7.65% on compensation up to
the annual wage base, which is $132,900 in 2019, plus
1.45% on compensation over the annual wage base).
Federal unemployment tax (FUTA) of $42 per employee.
The FUTA tax rate is 6%, but most employers can take a
FUTA credit of 5.4%, resulting in a mere 0.6%.
State unemployment tax, which varies with your state
and your claims experience (the more claims made by
former employees for unemployment benefits, the higher
your state unemployment tax rate will be).
You can learn more about these costs from the IRS and
your state revenue department.
You also need to address insurance coverage for your
employees. This includes:
Workers’ compensation. Costs vary from state to state.
Other insurance that may be needed for the work
performed. For example, if you have a professional firm,
you may want or be required to pay for professional
liability coverage. Similarly, you may need to have a
bond, a type of insurance, for an employee to protect a
third party (your customer). For example, a bond may
be needed for employees who clean homes so that
homeowners’ valuables are protected from employees’
damage or theft.
Talk with your insurance agent to determine what
coverage is needed.
While these mandatory added costs can mount up,
there’s good news. The costs of payroll taxes and
insurance are fully tax deductible.

First published on the U.S. Small Business
Administration’s site at www.sba.gov.

Other costs of an employee
Think about employee benefits you may want or need
to offer an employee. Under federal law, only large
employers (those with 50 or more full-time and full-time
equivalent employees) must offer health insurance or pay
a penalty. However, there is a federal tax credit for small
employers that choose to provide at least 50% of the cost
of health coverage.

INDUSTRY NEWS

How Much Does an Employee Cost You?

Offering retirement savings plans, such as 401(k) plans,
to employees isn’t mandatory under federal law, but
employers may choose to do so. The cost of employer
contributions needs to be factored into the total wage
package.
Federal law requires employers with at least 50
employees to offer unpaid family and medical leave. But
a number of states have paid leave laws. Some put the
cost on employees (through wage withholding), while
others require employers to share in the cost. And the
District of Columbia puts the entire burden on employers.
These are only some of the employee benefits you
can offer. Learn more about tax deductibility as well as
exemption from payroll taxes for various fringe benefits
in IRS Publication 15-B.
In addition to fringe benefits, there is a slew of other
employment-related costs that may be difficult to quantify.
These include:
The cost of recruitment, including background checks and
drug testing where applicable.
The cost of initial and ongoing training.

Miscellaneous items, such as uniforms and protective gear
where needed.
Final thought
Add up the costs to see whether your business can afford to
add an employee to your staff. If your business is growing
and you need more help, you can’t afford to NOT hire
more workers. But knowing the cost will help you budget
accordingly.
About the Author: Barbara Weltman
is an attorney, prolific author with such
titles as J.K. Lasser’s Small Business
Taxes, J.K. Lasser’s Guide to SelfEmployment, and Smooth Failing as well
as a trusted professional advocate for
small businesses and entrepreneurs. She
is also the publisher of Idea of the Day®
and monthly e-newsletter Big Ideas for
Small Business® and host of Build Your
Business Radio. She has been included in
the List of 100 Small Business Influencers for three years in a row.
Follow her on Twitter: @BigIdeas4SB or at
www.BigIdeasforSmallBusiness.com.
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PRODUCT SHOWCASE

Clover Tool School:
Pom-Pom Maker Set

WHAT IS IT? - A pom-pom is the very epitome of

cute. And I'm not just talking about the bobble on
the pointy end of a ski cap. It's much more than an
accent for funny hats sporting snowflake and dear
head designs. Much more than that, these beautiful
little gems become valued accents to any quilting,
fashion, jewelry, home decor or craft project. They
really do add that "something special" to your
creative designs.

But how hard are they to make? Easy if you have
unending patience, perfect eyesight and four hands.
You'll also need a bevy of homemade tools and
templates using everything from cardboard toilet
paper rolls to kitchen forks to the fingers on your
hand. That's just the beginning of what you'll need
if you plan to follow the on-line instructions.
Oh, by the way, there's a lot of personal technique
required so there's still no guarantee that you'll be
able to make two or more that will be even close to
the same size, shape and fullness should you need
them to be. Measuring, wrapping, holding, tying,
cutting, trimming, more holding and more tying. All
very labor intensive and fraught with potential for
failure with every turn of the yarn.
Bottom line, it's not so easy making pom-poms that
are durable and consistent in size and shape. Want
to spend more time creating and less time trying
to figure out what went wrong? Thought so. Clover
has the perfect set of tools to allow you to make the

with Steve Butler
Clover Needlecraft

perfect pom-pom or set of pom-poms the first time,
every time. And get this, you can even create multicolor pom-poms.
What does it do?

The Clover Pom-Pom
Maker Set enables you to
make perfect pom-poms
every time. Just like the
original makers. But
there's more. Each of the
pom-pom makers in the
set has easy to see bench
marks evenly spaced
on the hemispherical
rings. By using them to
measure color bandwidths
we can now accurately
and uniformly lay down
multiple colors of yarn to
achieve truly unique multicolor pom-poms.
We can do random or we can do deliberate. Up
to you. It's a whole new creative ability. Make
perfect multi-color pom-poms in four sizes, extra
small (1 3/8"), small (1 5/8"), medium (2 1/2") and
large (3 3/8"). And it couldn't be easier. Wrap the
appropriate colors, singly or in combination, around
the half-moon arms, cut the fiber loops along the
grove, tie the restraining cord tightly around the
device and remove the pom-pom from the maker.
Trim and fluff it up. We're done unless to you need
eleventeen more.
How do I share it? This is a great "before and after"

opportunity. Make duplicates of a few projects. A
bag, scarf, pillow, hat, etc. Now put complimentary
pom-poms on one set leaving the other original. Put
them on display so everyone can see the amazing
difference these little accessory gems can make.
Top it off with in store demonstrations showing
how easy they are to make. They will be a hit and
everyone will want to play.

Scan the QR code
here to download a
free project sheet:

Source: Clover
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VIEWPOINT

The Story of Your Business Will Be
Told, With or Without You
By Mario Juarez
One Thursday afternoon last April, two men walked
into a downtown Philadelphia Starbucks to meet
a friend. While waiting, one of them asked to use
the restroom. The barista refused to hand over a
key because they men hadn’t bought anything.
Soon, they were asked to leave. They chose not to.
Police were called, and the men were arrested on
suspicion of trespassing.
The arrest was captured on cell phone video and
posted on Twitter, where it went viral. Many of the
eight million people who watched it decided that
the real reason the men were handcuffed was the
color of their skin. Both were black.

Yet Starbucks managed to avert disaster. Their
response was a masterstroke of PR in the scattered
media landscape of the internet age, and it
reflected a deep understanding of a bedrock truth
in any era: When dealing with a business crisis, the
story you tell—or don’t tell—can determine your
fate.
The power of making it personal
Starbucks quickly recognized that the standard nonapology “apology” issued by most companies in
the midst of crisis would have no value. Their CEO,
Kevin Johnson, chose instead to make the story
about him.
Johnson didn’t throw his employees under the
bus. “I believe that blame is misplaced,” he said
in a widely distributed video. “I own it. This is a
management issue and I am accountable.” He met
with the men and apologized. Then he made the
platitudes real by closing the company’s 8,000
stores for an afternoon to hold “racial-bias” training
for all employees.
In taking personal responsibility for both the
problem and the solution, Johnson gave his
customers and his critics a relatable human
narrative to make sense of the crisis. Quibble if you
like about whether that was enough, but the impact
was undeniable. The focus was no longer a greenand-white corporate logo; it was Johnson’s somber,
determined face.
No such thing as “no comment”
Starbucks understood how the innate hunger for
an authentic story can be used to turn the tide
of public opinion. Just as important, they also
understood that they did not have an option to not
tell a story.

Overnight, Starbucks had a full-blown PR crisis
on its hands. Activists held rallies and called for
boycotts. National news reports dove into the
controversy. The mayor of Philly blamed the
company, saying the incident “appears to exemplify
what racial discrimination looks like.”
For a business whose success depends on
customers feeling indulged enough to spend $4 on
a latte, being branded as institutionally racist was a
nightmare.
30

That painful lesson has been learned by another
iconic company facing trouble: Boeing.
When two of Boeing’s new flagship 737 MAX 8 jets
crashed in separate incidents in 2018 and 2019,
the company immediately denied culpability—
which, to be fair, was far from determined. Yet their
communications began as cold and colorless, and
stayed that way. They projected a business-as-usual
attitude and brushed off any safety concerns. Not
one single executive expressed heartfelt sorrow that
346 people had died in their aircraft.
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Losing control of the narrative
Boeing acted as though a public response was
unnecessary, perhaps because they viewed
themselves as selling to airlines rather than to
consumers. Big mistake.
The problem with such an approach is that if you
don’t provide a compelling narrative about what’s
happening, people will spin their own. And that’s
never good for you.
For Boeing, ugly narratives sprung up like weeds.
The CEO made news—not for trying to fix the
problem, but rather to press the White House for
presidential authority to keep MAX 8 jets in the
air. An image emerged of back-room deals and a
corporation more concerned with power than trust.
In a letter to The Seattle Times, one writer voiced
the disappointment felt by many, recalling the
feeling of pride and security he used to feel when
stepping into a Boeing jet. “Boy, have times
changed,” he wrote. “I now will be checking to see
which airlines don’t fly a Boeing 737 MAX once
Boeing wiggles its way out of this fine mess.”

The bottom line
If stock price is a measure of success, Starbucks
weathered its storm. In the six months following the
Philadelphia incident, its stock rose by 17 percent.
By contrast, Boeing’s fell by nearly 20 percent in
the three months following the second MAX 8 crash.
The lesson for any retailer or business owner is that
in a time of crisis, churn, or change, a good story
eats the truth for lunch. It becomes the truth in the
minds of your customer. Tell your story well, and it
sets a marker on where you stand. Then no one else
can claim to tell it for you.
About the Author: Mario Juarez is an
organizational consultant, coach, and
motivational speaker. He focuses on
helping organizations and individuals
achieve better business results through
strategic storytelling. An award-winning
former journalist, Mario led a series of
innovative communications initiatives at
Microsoft before founding his company,
StoryCo, which serves clients across a
range of industries.Visit www.mario-juarez.com.
Reprinted with permission of the author.

Have an idea or thoughts
about business?

Write an article!
We love to have dealers send us their thoughts,
to put in the magazine.
Plus, our editor can put the polishing touches on it if needed.

Send to: mail@vdta.com
Subject line: Guest Article
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Elements of a Beautiful Work
Culture: Clarity & Specificity
By: Libby Wagner

W

e used to give away a special mug at
some of our Influencing Options events,
and I’m considering reviving it after many
years long-gone. It’s a great mug for
coffee, or tea, as they would more likely serve here
where I am in Ballingarry, Ireland. Inscribed on the
side was this simple statement:

very good at their jobs. Each person should have an
idea about excellence, and only you can be specific
enough to share this: what does it actually look
like when someone is doing a great job? These are
tangible and intangible, measurable and sometimes
subjective, but do your best to give someone exactly
what they need to do their job well.

In the spirit of specificity, tell me what you
want.

3. Team Agreement. As much as we desire team
members to be great at their job duties and tasks,
we also want them to be good team members and
to be able to communicate, solve problems, deal
with issues, resolve conflict and have courageous
conversations. These are the interpersonal standards
to which we aspire and when we are not specific
about them, then their definition is up for grabs.
Everyone in your organization will say that “respect”
is important to them and that they intend to be
respectful of others, but if we don’t define these
specifically and behaviorally, then people just do
the best they can, but they may be perceived as
not effective or respectful at all. Co-creating a Team
Agreement is making time for clarity, buy-in and
commitment to how they will work together, which is
as important as what they will work on together.

People loved these mugs, and fifteen years later,
clients still ask for them. I often tell people that if, in
fact, organizations were good at specificity, then I’d
have to get a job as a Starbucks barista or go back to
waiting tables, because I’d have a lot less to do. But,
so far, this is not a likely horizon. The truth is that
there is a rampant lack of specificity in organizations,
and although it sometimes baffles me, I also get it:
we don’t ask for what we want.
Specificity, which can lead to clarity, is an essential
element of a Beautiful Culture and of an effective/
efficient culture of which most people are desirous.
It seems way too obvious and even elementary that
we might need such a prescribed level of detail
or example to help things run smoothly on our
teams and in our places of work, yet this remains a
challenge over and over for almost every organization
and group. Why do we lack this specificity and where
are places we need to turn our attention? Here are
three places to start that can have a huge impact:
1. Mission, Vision, Purpose and Values. We
need to provide the language necessary to help our
teams and employees align themselves with what
is important to us in our business. How specific are
you in describing who you are, what you do, your
purpose and your values? Helping everyone create
a connection to these core ideas is like orienting an
internal compass for each person. You want them to
know the reason behind your work and your vision so
that they can create a daily commitment to the work
at-hand.
2. Performance Expectations. More than a job
description we use to post a job opening or for
hiring, clear performance expectations are the
most important thing we offer a new employee and
essential to set them up for success. No one should
have to guess what is expected or how they can be
32

“They might have parts
of a job description, but
almost all do not have the
level of specificity that
can help increase trust,
performance, and morale.”
You might read the above and think, “oh, yeah, we
got that,” but do you? Most organizations where I
work might have parts of a mission or vision on their
website. They may have some values on laminated
posters. They might have parts of a job description,
but almost all do not have the level of specificity that
can help increase trust, performance, and morale.
Take a close look at your foundational elements of a
Beautiful Culture: if you asked, “what does that look
like if we do it well?” have you answered it in the
language and documents you have on-hand? Or, do
you need to practice that “spirit of specificity” and
tell them what you want?
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MEMBERSHIP - JOIN TODAY!

Visit vdta.com for more information.
VDTđDTA, 2724 2nd Ave. Des Moines, IA 50313
Call 800-367-5651 or f4ŏĆāĆġĂĉĂġąąĉăŏđŏ,,(5ŏ+*(%*!ŏ0ŏwww.vdta.com

Company Information
Name: _________________________________________ Title: _____________________________________
Company Name: ___________________________________________________________________________
Address: __________________________________________________________________________________
City: ____________________________ State/Province: _____________ Zip/Postal Code: ______________
Phone: _______________________________________ Fax: _______________________________________
E-mail: ___________________________________________________________________________________
Website: _________________________________________________________________________________
Number of stores? _________ Years in business: _________ Submit Copies of Business and Tax Certiﬁcate

Membership Category
Independent dealer enrollment:
Identiﬁed as any dealer whose principal business is
the sale of merchandise and services directly to the
consumer (end user).
International Independent Dealer: Identiﬁed as an
Independent dealer not located in the U.S. or Canada.
Miscellaneous Membership: Includes: Independent
consulting ﬁrms, advertising agencies and Independent
Sales reps.
Associate member: Identiﬁed as a wholesale
manufacturer/distributor/supplier. Businesses located
in the U.S. or International.

SEWING\QUILTING

FLOORCARE

Sewing Machines
Knitting Products
Quilting Machines
Longarm Machines
Embroidery Machines
Sewing Parts/Accessories
Notions
Fabrics-Fashion/Quilting
Sergers
Other:____________

If You Own 1 Store, Membership & Renewal
1 Year Membership ......................... $130
2 Year Membership ......................... $210

If you own 2 or more stores,
list all locations on separate
If You Own 2 or More Stores, Membership & Renewal paper to ensure all stores
receive info and mailings
1 Year Membership ......................... $150
2 Year Membership ....................... $230
đ Do you attend VDTđDTA conventions?
International Dealer Membership ............. $150 đ Do you have a repair department?
Miscellaneous Membership ........................ $150 đ Do you teach sewing or quilting
Sewing Educator Alliance Membership .... $60
lessons in your store?
Associate Membership................................ $725

Hand/Stick Vacuums
Central Vacuums
Stick/Broom Vacs
Water-based Vacs
Steam Cleaners
Janitorial Products
Stain Removers
Vacuum Parts/Accessories
Backpack Vacs
Upright Vacuums
Canister Vacuums
Air Fresheners
Air Puriﬁers
ers
Other:___________

Yes
Yes
Yes

No
No
No

Payment Information

All payments must be made in U.S. funds
Check

MasterCard

Visa

Amount: $_______________

Cardholder Name (Print):_____________________________________________________________________
Card #:________________________________ (CCV#_____________) Exp Date:_______________________

Signature:_________________________________________________________________________________
Is this a one time membership payment?

Autopay (next membership payment due in 12 months)
This a one time payment, thank you.
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Your Business,
Your Vision.
Make it happen now!

VDTA•SDTA 2020
The international marketplace for the floorcare & sewing industries
Location: Las Vegas Convention Center, 3150 Paradise Rd, Las Vegas, NV
When: February 16-18, 2020 with pre-show classes before

Things to Experience this Year!
Fantastic panels and roundtables
Hundreds of new products
Over 50 classes
Social events
Industry Cocktail Reception
Dealer Appreciation Social Hour
And MORE!

Show Hours:
Feb 16 11 AM - 5 PM
Feb 17 11 AM - 5 PM
Feb 18 9 AM - NOON

Accomodations:

Westgate Resort & Casino
Phone: 1-800-635-7711
Group Code: SVDT0R

VDTA∙SDTA • 2724 2nd Ave, Des Moines, IA • www.vdta-sdta.com • 800-367-5651 • mail@vdta.com

2020 VDTA•
VDTA•SDTA Show Registration
Las Vegas, NV: February 16-18, with pre-show classes before

Registration Info

Is this your first VDTA show?

Company Name: ______________________________
___________________________________________

Badge Names

Use additional paper to list more badge names, if needed.
Name: ______________________________________________

Address_____________________________________

Email: _______________________________________________

City: _______________________________________

Name: ______________________________________________

State: ____________ Zip: _____________________
Phone: _____________________________________
Email: _____________________________________

Email: __________________________________________________
Name: ______________________________________________
Email: ___________________________________________________

Yes, I’ll become a member and pay a rate of $180
Name: ______________________________________________
for 2 years, waiving my 2020 show registration fee.
Email: __________________________________________________

TRADE SHOW:

South Hall 3, Las Vegas Convention Ctr
3150 Paradise Rd

HOTEL: Westgate Resort Las Vegas
800-635-7711 • Group Code: SVDT0R
Signature Rooms start at $75 plus
$20 resort fee. Cut-off date Jan 1.

SHOW HOURS:
Feb 16, 11 AM−5 PM
Feb 17, 11 AM−5 PM
Feb 18, 9 AM−NOON

CLASSIFICATION
Independent Dealer
Fabric or Quilt Shop
Manufacturer
Distributor
Educator
Manufacturer Rep.
PRODUCTS SOLD
Vacuum - Domestic
Vacuum - Commercial
Central Vacuum
Janitorial Supplies
Air Purifiers
Rental Equipment
Small Appliances
Sewing - Domestic
Sewing - Commercial
Sewing - Notions
Quilting Equipment
Fabric

*Fee for each additional person; All fees in U.S. Dollars

Check (Payable to VDTA•SDTA)

Visa

MasterCard

I authorize a charge of $___________________________
CC# __________________________________________
Exp. Date: _____________ CV #: __________________
Name on card: __________________________________
Billing Address:__________________________________
_______________________________________________
Signature: ______________________________________
Date: ______________

Convention Fee $__________
Class Fee

$__________

Membership Fee $__________
Total Due

$__________

Name: ______________________________________________
Email: ___________________________________________________
Name: ______________________________________________
Email: ___________________________________________________

Pre-registration for select classes
coming soon. For more information
about the show, visit VDTA.com
CONVENTION FEES:
Independent Dealer
Member: $30/*$15
Before Dec. 1 Non-Member: $190/*$25
Member: $40/*$15
On/After Dec. 1 Non-Member: $200/*$25
Manufacturer/Distributor
Assoc. Member: $700/*$200
Before Dec. 1 Non-Member: $1000 each
Assoc. Member: $800/*$200
On/After Dec. 1 Non-Member: $1200 each

Return to VDTA•SDTA:
2724 2nd Ave,
Des Moines, IA 50313
Ph: 800-367-5651
Fax: 515-282-4483
Email: mail@vdta.com
35

Powerhouse Roundtable
by Dealers for Dealers

When: Saturday, Feb 15
Where:

Las Vegas Convention Ctr

•SDTA
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Come see some of the best dealers in the industry
tackle myths plaguing our businesses, and how you
can BUST them on your way to success!
1. Young People Aren’t Worth Pursuing as Prospective Customers.
2. My Business Reputation is All the Marketing I Need
3. Since My Business is Part of a Specialty Industry, I Can Count on Customers
Seeking Me Out Online -- All I need Is a Website.
4. Top-End Products Sell Themselves, No Strategy Needed
5. Add-On Sales in Our Industry are a Thing of the Past
6. Product and Service Reviews May Be Important In Some Industries, but Not Ours.

Panelists include:
Paul LaPonte – Quality Sewing & Vacuum, Puyallup, WA
Donny Cathey – Cathey's Sewing & Vacuum, Tucson, AZ
George Moore – Moore’s Sewing Centers, Mission Viejo, CA
Linda Zachman – Linda Z's Sewing Center, Arlington Heights, IL
Rhonda Lopez – Nuttall's Sewing Centers, Layton, UT

Listen to topics you need to be thinking about, as discussed by
some of the most successful sewing & floorcare dealers! Get
one-of-a-kind insights into the success YOUR STORE NEEDS!
The panel for the 2019 Powerhouse Roundtable if of varied age and years of experience in an effort to provide multiple perspectives on the subjects or topics. Thank all of the panelists and sponsors whose commitment makes this event possible.
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SUCCESS STUDIOS
For both Vacuum and Sewing Dealers

If you’ve attended a VDTA Show, then you have...

» Listened to speakers, Learned from instructors, Asked questions of panelists
...and now its time for MORE!
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voice!
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HOW IT WORKS?

Each table is assigned topics
for discussion. Sit at a table of
your choice and trade ideas with
your peers. After a short time,
switch tables. You’ll be seated
with new people and have the
chance to discuss new topics.

ention
he 202
v
t
n
t
o
a
C
y
l
on
how &
S
e
d
a
r
T

At the VDTA•SDTA
2020 Show
in Las Vegas!
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The VDTA/Epstein
Charity Fun Night
You’re invited to attend the annual Charity Fun Night
benefitting the VDTA/Epstein College Scholarship Fund

Monday, Feb. 17
5:30 PM
After the show floor closes at 5 PM, join your friends and VDTA for
the real “Vegas experience,” all for a charitable cause.
Spin the wheel for a great prize, participate in the tournament, earn bragging
rights for next year, or enjoy some great food and beverage!
All donations go to the VDTA/Epstein Scholarship Fund.

If you join in and participate or come as a spectator,
you’re sure to have a great time, for a great cause.

A $100 donation ensures your spot.
You can sign up on the Show Registration form!

Classified Ads
MERCHANDISE FOR SALE:

Looking for Dealers. Namco’s Newest Floor
Machine, Namco FloorWash. Light-weight, easy
to use. Does all types of floor surfaces.
www.floorwash.com/en-us. (5-6)

BUSINESS FOR SALE:

Owner of thriving store retired after 35 years
due to health. Store contents consisting of most
name brands, large inventory. Bargain price.
Call Gerald 865-679-0311 for info!

ATTENTION SEWING EDUCATORS:

BUSINESS FOR SALE:

150K retire me!! Great location for the last 20 yrs, town
is always growing, set to grow a lot more. I’m selling for
less than paid 9 yrs ago. We sell and service vacuums,
washers, dryers, stoves, refrigerators. Many parts new
and used. ColumbiaVacuumandAppliances.com (1-1)

HELP WANTED:

TOPS VACUUM & SEWING. HIRING FOR ALL POSITIONS!
Longarm Installer: Experience with HandiQuilter a must
Sewing Mechanic: Experience necessary
(Brother / Baby Lock)
Vacuum Sales/Service: Simplicity / Miele / Oreck
Web Developer/Unique Content Writer: Any web experience?
Telephone Customer Service (vacuums)
Good At Your Craft? - Relocate To Florida! Top wages paid
on all positions. Email resume to Greg Bank, Owner gregoryabank@gmail.com.

Are you tired of being on the road teaching the same class over and over again? Do you want to have fun and
make money? Do you love seeing your student’s eyes light up? I am looking for an experienced, passionate,
fun Education Coordinator/teacher who wants to spend her days sharing knowledge with our eager customers
in a bright and spacious classroom. You will be responsible for choosing the curriculum and overseeing more
teachers as needed. Excellent pay and benefits. Contact me at Howard@StonyBrookSewandVac.com
or call 609-356-6111.

Like and follow
us on Facebook!
See photos
from the Show!

Facebook.com/vdtasdta/
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Sewing Machine Repair Tags

W
E
N

A VDTA•SDTA
Members Benefit

Personalized with
your information.
500 @ $90
plus shipping.

For more info, call 800-367-5651 or go to www.vdta-sdta.com
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M

ore quilt shops are making more
money more easily thanks to the
newest tool on the market, Jerry’s
Jellyroll Jig.

Cindy enlisted the help of Jerry Logue, a retired
nuclear engineer from the National Laboratories
and his 3D printer to develop this timesaving,
(and for shop owners, profitable,) notion.

PRODUCT SHOWCASE

Jerry’s Jellyroll Jig

With this fabric forming device into the mix, the
bias tape and batting are nearly fully formed
for the sewing machine, cutting the production
time of the rope for a jelly roll rug or bowl by as
much as two-thirds. Moreover, it provides more
consistent and more accurate results while also
relieving the hand cramping that can come from
continuously folding the batting and fabric work
piece.
Because Jerry’s Jellyroll Jig makes projects easier,
quilters are making more jelly roll projects and
larger jelly roll projects, too. This all translates
into more sales of pre-cut fabric strips and
Katahdin, and happy fabric shop owners.
Jerry’s Jellyroll Jig has a suggested retail price of
$17.99 and is distributed through United Notions/
Moda and Checker.

Designed after a bias tape maker, this handy
device allows the passage of both fabric and
Katahdin batting, unlike a standard bias tape
maker. Moreover, standard bias tape makers
won’t accommodate the 2.5 inch strips which the
fabric companies call Jelly Rolls, Bali Pops or Rollups, among other names.
Cindy Bruner, the designer of the Jellyroll Jig, is
a quilter of many years who destroyed at least
three standard metal bias tape makers in the
quest to reverse engineer the perfect size for jelly
roll projects. The only suitable candidates were
from antique stores, as bias tape in a 2.5 inch size
has fallen out of favor.
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Becoming an
Ambassador Dealership
By Margaret Jankowski, Founder,
The Sewing Machine Project

O

ne of the benefits of becoming a
Sewing Machine Project Ambassador
Dealership is how a gracious charitable
effort can turn into the sale of a new
machine. In the early 2000’s, when I worked at
Hans’ Sewing in Madison, WI the Sewing Machine
Project was just beginning to percolate. I’d often
sit down with a customer who would be on the
fence about purchasing a new machine. “I really
love this machine but my old one is ok…I feel
a little guilty replacing it when it still works”
“Hmmm,” I’d reply, “well, you know, there is an
organization that takes in good older working
machines like yours and gets them to people in
need.” This statement was often the final straw
in the decision to purchase a new machine.

“And Someone out there,
someone who couldn’t
afford a machine but to
whom a sewing machine
would make a world of
difference, was gifted this
creative, powerful tool.”

Logistics of the donation are left up to the
donor—the shipping and subsequent tax write
off. The dealership is known as one that gives
back and The Sewing Machine Project appreciates
them spreading the word about the work we do.

For more information about becoming
a Sewing Machine Project Ambassador
dealership, and for guidelines on
acceptable machines to donate visit
www.TheSewingMachineProject.org.

It was a Win Win Win. I made the sale. The
customer not only got a new beautiful sewing
machine but also knew her old machine would
find a new chapter. And someone out there,
someone who couldn’t afford a machine but to
whom a sewing machine would make a world of
difference, was gifted this creative, powerful tool.
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Pods® precut quilts and table runners from Maywood Studio. Quilts inside the box!

R

eady to try something new? Maywood
Studio Pods® are a new kind of kit - no
cutting required! Pods® are quick and easy
sewing projects at an affordable price-point.
Use them on your demo floor, for fun classes and
events, and bundle them with your favorite quilting
machines and accessories.

beautiful packaging shows off the colorful pre-cut
pieces inside and are sure to grab your customers
attention! Pods are available in Maywood Studio
fabric collections including designer collections by
Kimberbell, Rachel Shelburne, and Monique Jacobs.

PRODUCT SHOWCASE

Grow Your Business with Pods®

Visit MaywoodStudio.com for more details

Quilts inside the box!
Maywood Studio quilt and table runner Pods® kits
are ready to sew right out of the box! All the pieces
you need are neatly pre-cut and stacked in layers
for quick and easy assembly. No cutting required!
Each kit comes with pre-cut binding
strips and easy to follow instructions
printed in full-color. Table Runner
Pods® also include backing. Your
customers will love these fun, quick
quilt projects and table runners that
sew up perfectly every time.
Want to make a bigger quilt? Sew
two or more Pods® together to
grow your projects! Pods® are
designed to grow by combining kits
to make larger projects. Quilt Pods®
can ‘cross-podinate’ by mixing
the Sister’s Choice, Irish Chain,
Four Square and Corner Cabin kits
together to make entirely new quilt
designs. There are no limits to what you can
make! Inspiration and instructions detailing CrossPodinating are available to download and view at
maywoodstudio.com
Limited footprint – maximum profit!
Pods® are ideal for shops with limited space to
offer fabric. Set up a 64-piece Pods® spinner
next to your cash wrap, hang Pods® on your
notions wall, or display them on a shelf. The
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To be:
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Install Parts Only

Software:

I understand the estimate to be:
Customer Signature:

PM
PM

Service Department

PM

Serviced by:

Bring in Your Sewing
Machine for a Checkup

A smooth-running, well-oiled
machine is necessary for optimum
sewing performance.
A regularly scheduled maintenance
checkup can prevent problems
before they occur.
You can trust our trained service
technicians to maintain your
machine. With your satisfaction,
please refer your friends to our
service team.
Schedule your checkup today!

Place
Stamp
Here
VACUUM SERVICE ALERT

Your vacuum is the most valuable tool
to guard against wear, replacement,
and appearance of your floors.

POST CARD

Annual service is the best way to
ensure your vacuum does its job
effectively, providing you the service
it was built to give.
Cleaning, lubrication and replacement
of worn parts such as roller brushes
and belts greatly improves the way
your vacuum cleans.
Bring your vacuum into our Professional
Floor Care Center today. With your
satisfaction, please refer your friends.

VDTA•SDTA MEMBER

VDTA•SDTA MEMBER

Vacuum & Sewing Dealers Trade Association

between the armature and carbon brush
causing motor failure and may even present a
fire hazard.
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will turn slow, if at all. If it is too strong or
tight, it puts excessive wear and strain onName:__________________________________________Date:_____________
6

ES

Subtotal: $

Shipping: $

6

Total: $How Often Should You
Change Your Bag?

POSTCARDS

100 @ $15
300 @ $30
500 @ $40
1000 @ $60

Why change your

Qty.
SHIPPING
Qty.
COSTS

POSTCARDS
How often should

Brand

Color

Parts

handle grip
cord
cord protector
switch
plug
bag - outer
bellows
bag retainer
bag ring
agitator
agitat. brushes
agitat. bearings
belt
wheels - rear
wheels - front
fan
p.n. motor
top bearing
lower bearing
gasket set
casting
bulb
handle release

Notes:

Part #

Date:

Model

(estimate)

Serial Number

Service Salesperson:

Price

Parts

vac motor
carbon brushes
armature

Part #

Price

hose
attachments
motor

Parts Total
Labor
Tax

REPAIR TOTAL

Supplies

Description
bags - paper
belts
deodorizer

Price

Supplies Subtotal
Tax

SUPPLIES TOTAL
REPAIR TOTAL (from above)

GRAND TOTAL

Qty.

MACHINE LABELS
your business

How
often should
a Checkup!
you
service your
vacuum?

tension will make all the
difference in your cleaning
Company Name:____________________________________________________
efficiency.
Address:________________________________________________________
Your vacuum’s cleaning
City, State, Zip:______________________________________________________
ciency depends on it.
Phone:________________________________Fax:_______________________
Qty. ™
SDTA NEWS October 2019 | SQE Retailer
E-Mail:____________________________________________________________
Qty.
Qty.
MasterCard
VISA

Qty.

Schedule your checkup today.

Why change your
vacuum cleaner belt
every 3 months?

We appreciate your trust in our trained
service techs to maintain your machine.
With your satisfaction, please refer your
friends. Schedule a checkup today!

Your vacuum may not be operating at
100% efficiency, which means more work
for you and more wear on your floors.

XYZ Corp.
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All charges C.O.D.:
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Tax
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bags - paper
belts
deodorizer
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Good
Replace

Part #

hose
attachments
motor

Visit vdta.com for clearer images.

Parts

vac motor
carbon brushes
armature

We appreciate your choice to shop with
us. With your satisfaction, please refer
our specialty store to your friends.

Notes:

Good
Replace

We are trained in the products we carry
and service what we sell. We offer the
best products on the market and can help
you decide which is best for YOUR needs.

Good
Replace

Price

1234 Anywhere Ave.
Anytown, USA 00000

It only takes a minute to change a vacuum

Let your
dealer install the
ORDER
FORM
belt, as well. The proper

Part #

A smooth-running, well-oiled
machine is necessary for optimum
sewing performance.

Choose a quality belt pruchased form your
local independent dealer.

3
6

but itcleaning
can save hours of cleaning time
Yourbelt,
vacuum’s
ciency
depends on it.
and effort.

Qty.

Serial Number
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3

Let your independent dealer help you select
Qty.
Qty.
the right
belt for your vacuum. Such advice
could save you hundreds of dollars.

(estimate)

MACHINE LABELS

12

9

POSTCARDS

After about three months the belt has
stretched, causing the belt to slep on teh
drive shaft. This means the brush roll turns
slower nor not aat all. The vacuum still picks
up the easily seen surface litter, but the sand
and grit at the base of your carpet starts to
build up, causing excessive carpet wear.

Vacuum
Cleaner Bags

Compare the size of a new belt to that of an
old belt. Don’t make your vacuum work
6 that
hard.

BROCHURES

The drive shaft or motor pulley turns the
belt which causes the brush roll to turn and
provides the necessary agitation to deep
clean your carpet.

REPAIR TAGS

It’s Time For
Disposable
a Checkup!

your motor and bearings which can cause
12
damage and the need for repair.
9
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Service Salesperson:
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How
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Why change your
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handle grip
cord
cord protector
switch
plug
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agitator
agitat. brushes
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fan
p.n. motor
top bearing
lower bearing
gasket set
casting
bulb
handle release

Your Vacuum
We Bring
appreciate
in for a Checkup
your business

Why change your

Color

We know you can shop at the onestop mega stores. But only at your
Independent Dealer will you find the
personal attention and professional
expertise you deserve.

The overall appearance of
your carpet depends on a
Qty.
good
Qty. vacuum cleaner.

Date:

Brand

Thank you for your business.

SHOP
INDEPENDENT

We appreciate
your business

12

3
9
Let your independent vacuum professional
9
3
service your vacuum every 6 to 12 months and
6
avoid these potential problems. Keep your
6
vacuum
working at its maximum cleaning
efficiency - the beauty and longevity of your
carpet and upholstery depend on it.

Customer Name:

All charges C.O.D.:

Bring in Your Sewing
Machine for a Checkup

BROCHURES

Should they wear out, the electric wire could
touch the armature, cause a short circuit and
ultimately burn out the motor. Dust and lint
building up in the motor can become lodged

It’s Time For
a Checkup!

POSTCARDS

POSTCARDS

Carbon brushes in the motor transmit electricity
to the armature. As the motor turns, the brushes
wear out.

It’s Time for
a Checkup!

if your vacuum is performing poorly, the carpet
nap will remain matted and packed down from
foot traffic. Sand and grit cannot be pulled from
flattened carpet fibers. Dark colored traffic trails
begin to appear. As the sand and dirt build up, it
acts like sandpaper, slowly wearing and cutting
12
the carpet fibers as you walk across it.

Member of the International Association of Floorcare
& Sewing Professionals | VDTA•SDTA

Accumulated dirt and dust in the motor
bearings will slow down the motor along with a
sluggish brush roll. The result is an overheated
motor which can drastically shorten the life of a
vacuum motor or even require total replacement
of the entire vacuum.

Back of Postcards

If the vacuum cleaner you purchase has enough
air flow and suction to lift the carpet nap to the
brushes, the vacuum will brush the nape and
help it to stand up properly. The result will be
newer looking and easier to clean carpet.

Member of the International Association of Floorcare
& Sewing Professionals | VDTA•SDTA

Over a period of time some brushes become
soft, lose effectiveness and need to be replaced.
A worn out brush may still look completely
fine. If not replaced, it will simply turn, never,
touching the carpet. This cuts your cleaning
efficiency by as much as 50%

Vacuum & Sewing Dealers Trade Association

POST CARD

Member of the International Association of Floorcare
& Sewing Professionals | VDTA•SDTA

As dirt, dust and lint pass through your vacuum
cleaner, a buildup in the bearing housings and
bearings will slow down the brush roll causing
excessive wear on your vacuum motor and belt.

Place
Stamp
Here

Sewing Repair Tag Vacuum Repair Tag

How often should you service your vacuum?
Your vacuum should be
serviced every
6 to 12 months.

Comments:

Inspected by:

Credit Card

Subtotal of parts, Labor & Tax
Deposit Paid
TOTAL DUE

Keep a supply of vacuum
bags on hand and you’ll be
more likely to change the
bag when it is full.

Date:

Service salesperson:

PM

Your signature constitutes acceptance of the above work as being satisfactory and equipment has been
returned in good condition. Please see shop policies
Check

Model

I agree to receive this machine or parts within 30 days. If not, this store may consider this
as abandoned and dispose of it in anyway they see fit without any further communication.

Customer Signature

Cash

Color
Serial Number

Service Contract

REVISED ESTIMATE (Includes Parts & Labor)
$___________________________
Authorized by:____________________________
Date
/
Time
AM
Repair Completed by:_____________________
Date
/
Time
AM
Customer Contacted by:___________________
Date
/
Time
AM
Machine picked up:_______________________
Date
/
Time
AM
Signature _____________________________________________________________
PAYMENT:

p.m.

Phone
Address
Zip

City

Brand

Buildup in the motor bearings causes it to
slow down and overheat, meaning loss of
performance.

Your independent vacuum dealer sells only
quality replacement parts and supplies.
Their professional advice could save you
hundreds of dollars!

a.m.

Last Name

You can trust our trained service
technicians to maintain your
machine. With your satisfaction,
please refer your friends to our
service
team.
We
appreciate

The now clogged bag has lost most of its
filtering capability. Incoming air and dust
can force the dust that is in the pores of the
bag into the motor and back into the room.

delivered on (date):

		

As your vacuum cleans, small particles of
grit, dust and lint build up in the bearings
SHOP
INDEPENDENT
of your brush roll. This causes the belt
to
slip, and the brush to turn slower.

If your vacuum is not cleaning efficiently,
it allows the sand and grit to build up at
the back of your carpets and in furniture,
causing excessive wear.

picked-up

First Name

Call w/Est.
Complete

INITIAL ESTIMATE (Includes Parts & Labor)
$
Non-refundable Deposit
$
Reassembly fee is estimate is declined
$
Customer Notified:
by phone
in person by:
Deposit/Fee Paid by:
Credit Card
Cash
Check

As the pores of the bag become clogged,
air will not pass through freely, reducing
cleaning efficiency and making the vacuum
motor work harder with the possibility of
overheating.

Emptying and reusing a disposable bag cuts
cleaning efficiency by 50 percent or more.
The pores in the filter paper are full which
blocks air flow, thus reducing cleaning
efficiency.

MEMBER

MEMBER

A regularly scheduled maintenance
checkup can prevent problems
before they occur.

Vacuum bags are made of filter paper which
traps dust particles and allows the air to pass
through.

The quality of the filter paper combined with
the quality of manufacturing determines not
only the price of the bags, but the efficiency
of your vacuum cleaner. In the long run,
bargain-priced bags sold in discount stores
or supermarkets cost the consumer more in
vacuum repairs and devaluation of carpet
and home furnishings.

Member of the International Association of Floorcare
& Sewing Professionals | VDTA•SDTA

Change disposable bags
when half full and never try
to empty and reuse them.

Claim Check

Claim Check

Vacuum Dealers Trade Association - Our Products Nationally Guaranteed

Inside of Brochures

XYZ Corp.

1234 Anywhere Ave.
Anytown, USA 00000

(000) 000-0000
Qty.

Disposable

Qty.

45

Recognizing Our

Associate Members

A & E GÜTERMANN
AIRFLOW SYSTEMS
ALUTRON MODULES LTD
AMETEK FLOOR CARE & SPECIALTY MOTORS
AMERICAN & EFIRD
APC FILTRATION INC
ARROW COMPANIES LLC
AVNAN ELECTRO INC
BABY LOCK USA
BERNINA OF AMERICA
BISSELL HOMECARE INC
BLOC LOC RULERS
BRANOFILTER GMBH
BROTHER INTERNATIONAL
BROTHER INTERNATIONAL CANADA
CANAVAC SYSTEMS
CANPLAS INDUSTRIES LTD
CLOVER NEEDLECRAFT INC
COATS & CLARK INC
CWP TECHNOLOGIES
CYCLOVAC - TROVAC INDUSTRIES LTD
DAYLIGHT COMPANY
DESCO VACUUM CLEANER SUPPLY
DIYSTYLE®
DOMEL
DULWICH HILL SEWING CENTRE
DVC PRODUCTS
DYSON INC
ELECTRO MOTOR LLC
ELNA INC
ENVIROCARE TECHNOLOGIES LLC
ESSCO
EURO-NOTIONS INC
FAMORE CUTLERY / SPECIALTY PRODUCT SALES
FERD SCHMETZ NEEDLE CORP
FLEXAUST-TUEC
FLOOR CARE EQUIPMENT LTD / SEBO CANADA
GAMMILL INC
GRAND RIVER RUBBER & PLASTIC
GROZ-BECKERT
HIDE-A-HOSE INC
HOOVER VACUUMS
HORN OF AMERICA INC
HOST / RACINE INDUSTRIES
H-P PRODUCTS INC
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HUSQVARNA VIKING SEWING MACHINES
IROBOT CORPORATION
JANOME AMERICA
JINHUA CHUNGUANG TECHNOLOGY CO LTD
JKL GLOBAL SALES INC
JOHNNY VAC
KIRBY COMPANY
KOALA
LINDHAUS USA
LINDSAY MANUFACTURING
MAC PLASTICS MFG INC
M D MANUFACTURING INC
MIELE INC
MODA FABRIC
MYRATON INDUSTRIES
NUERA AIR / DUO VAC
ORECK VACUUMS
PACVAC PTY LTD
PFAFF SEWING MACHINES
PLASTIFLEX GROUP NORTH CAROLINA
PRO-LINE DISTRIBUTING
QUALTEX GLOBAL LTD
REXAIR LLC
RICCAR
RNK DISTRIBUTING
ROYAL
SEBO AMERICA
SEW STEADY
SHARKNINJA
SIMPLICITY
SINGER SEWING COMPANY
STEEL CITY VACUUM CO INC
SUZHOU MINGKANG FILTER CO LTD
SVP WORLDWIDE
SYNCHRONY FINANCIAL
TACONY CORPORATION
TACONY HOME FLOORCARE
THORNE ELECTRIC CO
TRANSNATIONAL
TRI-TECHNICAL SYSTEMS INC
TTI FLOOR CARE NORTH AMERICA
UNITED NOTIONS
USITT
VAC PRO’S
VACUMAID CENTRAL VACUUM SYSTEMS
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First Time Quiltmaking Second Edition,
Learning to Quilt in Six Easy Steps
Newly revised and updated with 3 new patterns, learn how to
quilt with 6 easy lessons for the first-time quilter, from learning
the basics to finishing their first quilt! Discover how easy it is
to begin quilting with this illustrated guide to fabrics, tools, and
techniques. Containing a total of 7 simple projects for beginners
with step-by-step instructions, photography, and diagrams to
learn and practice their newfound skills, as well as popular precut fabrics, First-Time Quiltmaking is the perfect guide for novice
crafters and introductory quilting classes!
Title: First Time Quiltmaking, Second Revised & Expanded
Edition, Learning to Quilt in Six Easy Lessons; Authors: Editors
at Landauer Publishing; Paperback 136 pages; SRP: $21.99

Inspired Star Block Quilts: 12 Projects Using
Traditional and Modern Blocks

Whether you're a beginner or an experienced quilter, acquire
new skills and create stunning star blocks! With 12 different
star patterns using piecing and paper piecing techniques,
you'll learn how to form both traditional and modern stars with
contemporary settings, like negative space. Enjoy learning a
new, do-able method and incorporating these new elements
into your future quilt projects!

Title: Inspired Star Block Quilts: 12 Projects Using Traditional
and Modern Blocks; Author: Sandy Berg; Paperback, 112 pages;
Publisher: Landauer Publishing; SRP: $18.99
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Innov-ís VM5200

SPEED, CONVENIENCE AND SPACE — SO YOU CAN DO MORE
All of the advanced features you need to let your creativity soar. Introducing Essence. Two models
available — the Innov-ís VE2300 Embroidery Machine and the Innov-ís VM5200 Sewing, Embroidery
& Quilting Machine. Ask your Brother Dealer for details.
L A RG E E M B RO I D E RY A R E A
Up to 8” x 12”. Plenty of room to play and create.

AU TO M AT I C T H R E A D T R I M M I N G
Cuts threads between color stitch blocks.

7 " L C D T O U C H S C R E E N D I S P L AY
View on-screen tutorials and control the machine
with large, intuitive icons.

AU TO M AT I C N E E D L E T H R E A D I N G
With the touch of a button, the thread is pushed through
the eye of the needle.

EssencebyBrother.com

Become an Authorized Brother Dealer. Call 908.252.3036
/brothersews
Images are for illustrative purposes only. ©2019 Brother International Corporation.

