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U.S.A. as well as around the world. The entire contents 
copyright 2019 by CD Management. Printed in the 
U.S.A. All rights reserved. Permission must be obtained 
in writing to reuse contents in any form prior to reuse.

Do you receive the monthly 
VDTA•SDTA E-newsletters?
Call 800-367-5651 if you aren’t getting 
your industry news by email. Stay 
connected with your association!

www.vdta-sdta.com

Just about a month ago, many of you were preparing to drive 
or fly across one, two, maybe even twelve states for the 2019 
VDTA•SDTA Trade Show and Convention in Las Vegas. It’s taken 
a couple of weeks for our staff to “get back to normal” (whatever 

“normal” really means…), reflecting and evaluating how we can make 
our show the most valuable business event you’ll attend all year. Without 
a doubt, the emotion we overwhelmingly feel is gratitude; we are truly 
thankful to be working in an industry with such wonderful people. 

For the 2020 VDTA Show (Feb. 16-18 in Las Vegas, save the date!), we’ll 
be bringing back several of this year’s events including the Central 
Vacuum Roundtable with panelists, the newly named “Good to GREAT” 
floorcare panel, a Millennials panel for both vac and sew dealers, and if 
it’s in the cards, a new series of “Vac Talks with the Pros.” We’d like to 
take a moment and thank our panelists, many of whom are your dealer 
peers and had never participated in the education at VDTA before. 

A big BIG Thank You to: Cathy Alva, Sandy Berkshire, Jessica Bermudez, 
Chris Blakeman, Bob Boffoli, Connor Brostek, Carly Timpf, Cory Coltrin, 
Cade Coltrin, Cindy Cummins, Sarah DeGondea, Rico Dubach, Richard 
Goodman, Angel Herndon, Kristi Tacony Humes, Terry Johnston, Allyce 
King, Denise Rairdin, Rob Richards, Justin Shattuck, Evan Strittmatter, 
Josh Sutherland, Dan Zimmerman.

In April, our magazine will include a show recap with an array of photos 
from these panels, the show floor, the awards night, and more. To see 
the complete 2019 VDTA•SDTA Show Photo Album beginning early 
March, you can link to it via our website: VDTA.com and our Facebook 
page: @VDTASDTA. 

And if you see your coworkers or yourself in a photo, TAG YOUR 
BUSINESS! Your customers will like to see you interacting and 
networking to bring them the best products and services, and we 
want to continue engaging with YOU! Engaging with manufacturers, 
distributors, and especially dealers is essential to our role as YOUR 
ASSOCIATION. We want to help you be successful, bring you motivation, 
& provide worthwhile resources.

So besides a heartfelt THANK YOU to all who attended, the message I 
wish to leave you with is: The Engagement isn’t Over.

The VDTA Show is the best time to interact with your 
colleagues, vendors, and peers – but it’s not the only time. 
Reach out to the contacts you made at the show and continue talking 
best business practices. Reach out to us at VDTA – we want to hear 
how business is going and your ideas for us and the industry.  
To continue engaging with us at VDTA, you can:

Drop a like, tag, or message on Facebook ~ Call us 8 AM – 5 PM CST 
Mon-Fri at 800-367-5651 ~ Email us at mail@vdta.com

~Have a great month of March,  
Tonya Tienter, VDTA Editor

Letter from the Editor
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Join the Arrow Family Today!

Dealer@ArrowCabinets.com   (800) 533-7347 ext.2 www.ArrowCabinets.com/new-dealer

Sewing and
Craft Furniture

Same Day Shipping

RTA or Fully Assembled

Top-Rated Customer Service

Marketing Tools Available

Drop Shipping Made Easy

Join by March 20th and get a free chair!

VDTA full + 1/2 pg ads.qxp_VDTA 1/2 pg  2/10/19  6:50 PM  Page 1

R

Why should you never iron a four leaf clover?

You don’t want to _ _ _ _ _  your  _ _ _ _ !

It looks like a leprechaun has been meddling 
with our magazine, and wants to have a little 
fun with this issue. He’s hidden 9 lettered 
shamrocks within the pages, to help you solve 
his joke. The first is on this page. 

Hidden Word Challenge

Letters found:
_ _ _ _ _ _ _ _ _
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The following is a list of members who recently renewed their membership or joined VDTA•SDTA or SEA

ASSOCIATE MEMBERS       MEMBER SINCE
Arrow Companies LLC Delavan, WI Feb 2011
Avnan Electro Inc Oakville, ON, Canada Jan 2013
Clover Needlecraft Inc Ontario, CA March 2013
Domel E Rutherford, NJ Feb 2002
Electro Motor Inc Piney Flats, TN March 2003
Grand River Rubber & Plastic Ashtabula, OH Jan 2000
Jabat Inc Olney, IL Sept 2013
Lindsay Mfg / Vacu-Maid Ponca City, OK March 1995 
     Central Vac
SEBO Canada Airdrie, AB, Canada Feb 2012 
     (Floor Care Equipment Ltd)
Steel City Vacuum Co Inc Champion, PA Nov 1981

DEALER MEMBERS 
A-1 Tri-County Vacuum &  Beaver Dam, WI March 2012 
     Sewing Ctr
A-1 Vacuum Inc Kelso, WA Aug 1982
A & E Sewing Ctr/Findlay Findlay, OH Feb 1997 
     Sewing
A Block Away Quilt Shop McAllen, TX March 2017
AAA Sewing Shoppe Inc Matthews, NC Feb 2012
AAA Vacuum & Sewing San Mateo, CA Sept 1999
Aardvac Vail, CO Jan 2019
ABC Vacuum Sales & Service Austin, TX Jan 2000
Above & Beyond Sewing and Thornton, CO Feb 2006 
     Vacuum
Abs Sewing Inc Vacaville, CA Dec 2003
Ace Sewing and Vacuum/  Pompano Beach, FL Sept 2015 
     HR Hap Hardware
Action Small Appliance Redmond, WA Jan 2019
Aerus Electrolux Kennesaw, GA Jan 1987
Aladdin’s Vac-O-Rama Inc Valley Stream, NY Jan 1986
All About Sewing LLC Harahan, LA Jan 2009
All Makes Vacuum & Sewing Morgantown, WV Jan 2019
All Vac Vacuums Sales and Svc Ventura, CA July 1999
American Sew & Vac Mobile, AL Jan 2004
Annie’s Quilt Shoppe Shelton, WA Jan 2019
Aspiramos Amos, QC, Canada Jan 2014
Aspirateur VacuPro Inc Pointe-Claire, QC, Canada Jan 2016
B-Sew Inn LLC Muskogee, OK Feb 1998
B & C Sewing & Vacuum Yakima, WA Jan 2019
BEAM of Knoxville Inc Knoxville, TN Feb 2002
Bellaire Vacuum Bellaire, TX March 2018
Bernina Sew N Quilt Studio Chattanooga, TN Jan 2017
Bert’s Vacuums & Equipment Medicine Hat, AB, Canada Jan 2015 
     Rentals
Bobbins Quilt & Sew Buhl, ID Jan 2017
Burden’s Vacuum Cleaner Houston, TX Oct 2005
C J Central Vacuum Bradenton, FL Feb 1995
Calico Gals Syracuse, NY Jan 2017
California Sewing & Vacuum San Jose, CA Nov 1998
Cape Cod Vacuum Inc Orleans, MA May1982
Carmel Vacuum Small Appl Carmel, CA Jan 1997
Carmen’s Vacuum Inc Columbus, OH Feb 2000

Cathey’s Sewing & Vacuum Inc Tucson, AZ Jan 1997
Cathy’s Sew & Vac Chico, CA Dec 1983
Chanvac LLC Chanhassen, MN Jan 2009
Charlie Vacs of Florida Deerfield Beach, FL Jan 1991
Claudson’s Sew & Soak La Grande, OR Oct 2017
Coast Vacuum & Sewing Costa Mesa, CA Jan 2019
Cornman’s Sweeperland Hermitage, PA Jan 1997
Corvallis Sewing & Vacuum Corvallis, OR Jan 2017
Cupcake Quilts LLC Spring, TX Jan 2017
Cut Up and Sew Palm Coast, FL Jan 2016
D & H Sewing Vacuum Orange, CA March 2007
Day-Cin Vacuums Dayton, OH Feb 2011
Discount Vac & Sew North Platte, NE Jan 2019
Doctor Vac Anderson, SC May 2010
Don’s Vacuum Camarillo, CA Jan 2004
Enhancement Systems LLC South Amboy, NJ March 2018
Felt Loom Inc Sharpsburg, KY Jan 2019
Findlay’s Vacuum & Sewing Vernon, BC, Canada Jan 2019
Fred’s Home Store Westlake Village, CA Jan 2019
Gary’s Vacuflo Portland, OR Feb 1989

S
THANK YOU THANK YOU MEMBERSMEMBERS

Request a Full 2019 Class
Offering Today by emailing

janet@hoopsisters.com
866.497.4068

A New Set of Themed Projects 

for Every Month

2019!

www.hoopsisters.com
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Grome’s Sewing Machine Co San Antonio, TX Feb 2006
Guarantee Vacuum &  Kokomo, IN Feb 1989 
     Sewing Ctr
Hammer Brothers Kansas City, MO Feb 2017
Hampden Vacuum & Sew Ctr Mechanicsburg, PA Feb 1993
Handyman Vac New Holland, PA Feb 2004
Heartfelt Quilting & Sewing Winter Haven, FL March 2018
Home Appliance Serv Co Inc/ Bronx, NY July 1982 
     Vacuum World
Howells Sewing & Vacuum Auburn, CA Jan 2019
Humble Sewing Center Humble, TX March 2004
Issaquah Sewing & Vacuum Issaquah, WA Jan 1998
It’s Sew Rite Oshkosh, WI Jan 2013
Johnston’s Vac & Sew Richfield, MN Jan 2017
Ladybug Hill Quilts Colorado Springs, CO Dec 2012
Longview Sewing and Fabric Longview, WA Jan 2015
Loving Stitches Fayetteville, NC Jan 2017
Mark’s Vacuum Inc Greenwood, IN Feb 2012
Mccormick Vac-N-Sew Inc Youngstown, OH Feb 2006
Mid-America Vacuum Ctrs Crystal Lake, IL Feb 1999
Missouri Sewing Machine Co Kansas City, MO Jan 2004
Mister Sew-Vac Inc Pitman, NJ Nov 1981
Modern Appliance Co Lynbrook, NY Dec 1985
Montavilla Sewing & Appl Ctr Portland, OR Nov 1985
Morrow’s Sewing & Vacuum Ctr Kennewick, WA Sept 1999
Mr C’s Vacuum and Sew Ctr Independence, MO March 1987
Mr Vac & Mrs Sew Melville, NY Dec 1990
My Sewing Shoppe Raleigh, NC Dec 2017
Nash Vac Central Vacuums Spring Hill, TN Jan 2019
Nic’s Vacuums & Small Appl San Clemente, CA Feb 2005
North County Vacuum Escondido, CA Jan 2002
Norwalk Vacuum & Sewing Norwalk, CA Feb 1996
Nybakke Vacuum Shop Inc Bloomington, IL June 1981
Options Jacksonville, TX Jan 2019
Park Vacuum Center St Louis Park, MN Aug 1987
Queen Marys Vacuum- Evansville, IN Jan 2018 
     Sewing-Allergy Ctr
Quilt Beginnings Dublin, OH Jan 2007
Ralph’s Vacuum & Sewing Ctr Redwood City, CA Nov 2011
Red Rock Threads Pahrump, NV Jan 2019
Redlands Sewing Center Redlands, CA Feb 1998
Rickman’s Central Vac Co Lorton, VA March 1995
Rocky Mountain Sewing &  Sheridan, CO Feb 2009 
     Vacuum
S & S Vac Appl & Sewing Ctr Poughkeepsie, NY Nov 1982
Sandy’s Sew-N-Vac Dearborn Heights, MI Jan 1997
SewCreativeCottage.com Fairview Park, OH Jan 2019
Sew Little Time LLC Las Vegas, NV Feb 2011
Sew Much More Inc Austin, TX Feb 2004
Sew What! Inc Wilmington, DE March 2018
Sewing & Vacuum Authority Clarksville, IN Jan 2019
Sewing Concepts Carpentersville, IL Jan 2015
Shav Tronics Tempe, AZ Jan 2008

Singer-Janome-Brother Hudson, FL Feb 2000 
     Sewing Ctr
Southwest Sewing Mach LLC Houston, TX March 2018
Stewart’s Sewing Machines Inc Mt. Zion, IL Feb 2003
Stuart’s House Of Vacuums Billings, MT Jan 2017
Swanson’s Discount Vacuums Rockford, IL Feb 1986
T & R Distributors Grand Island, NE April 1985
The Fig Leaf Ft. Collins, CO Jan 2013
The Henry Company Inc Hammond, IN June 1981
The Quilters Studio Fairfax, VA March 2018
The Quilting Shack Broken Bow, NE March 2017
The Sewing Studio Lubbock, TX Jan 2013
The Vac Shack Inc Alexandria, LA Jan 2011
The Vacuum Center Enid, OK Jan 1995
The Vacuum Shop El Cerrito, CA Jan 2014
The Vacuum Shop El Cerrito, CA Feb 2014
The Vacworks Ltd Richman Hill, ON, Canada Jan 2017
Threads of Time Danville, IL Feb 2018
Tidewater Sew-Vac Inc Virginia Beach, VA March 1987
Tony’s Sewing Machine Inc Salisbury, NC Feb 2018
Twin City Vacuum Crystal, MN June 1981
Ultra Vac Services/ Helena, MT Jan 2019 
     Best Cleaning Co
V & J Vacuums Rosedale, NY June 1986
Vac & Sew Express Prescott Valley, AZ Feb 2011
Vacuum Concepts Lebanon, OH Jan 2019
Vacuums & More Quakertown, PA Jan 2016
Vacuums Etc Woodstock, GA Jan 1995
Valone’s Vacuum Clearwater, FL Jan 2019
Vegas Vacuum & Sewing Las Vegas, NV Jan 2019
Watseka Appl Svc/ Mr Vacuum Bradley, IL Sept 1993
West Bend Vacuum West Bend, WI Feb 1984
Wilson’s Your Favorite Hagerstown, MD March 2010 
     Quilt Shop
Wish Upon A Quilt Raleigh, NC Feb 2016
Wooden Spool Boutique Odessa, TX Jan 2019
Woody Mann Company Richardson, TX July 1981
Zimm’s Vacuflo Farmington, MI March 2018
    
 
SEA MEMBER  
Caryne Mount Textile Artist Grants Pass, OR Jan 2019
Lady Cher Stitch Studio LLC Ballston Lake, NY Jan 2019

THANK YOU MEMBERSTHANK YOU MEMBERS
Continued
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VDTA•SDTA Dealer of The Month
 

 

1. What year was your store established? _________________________________________________
2. How many stores do you operate? _________________________________________________
3. How many employees do you have? _________________________________________________
4. What product lines do you carry?  _________________________________________________
_____________________________________________________________________________________
5. What services do you provide? _________________________________________________
6. Is your business family run?  How many generations? _____________________________________
7. What is your age group:   40 – under  41 – 50  51 – 60  61 plus
8. Check all equipment that your business carries:  

 Vacuum   Vacuum/Central Vacuum   Vacuum & Sewing   Janitorial 
 Sewing Machines   Quilt Shop with Sewing Machines   Longarm machines  
 Quilt Shop without Sewing Machines     Other  _________________________________________       

9. Do you have and maintain e-mail lists of your customers?     Yes  No
10. Do you have and maintain direct mail lists of your customers?  Yes  No
11. Do you have a rental program for sewing machines?      Yes  No
12. Do you rent time on a longarm quilting machine to quilters to machine quilt?   Yes   No
13. Do you offer sewing /quilting classes in your store?   Yes  No
_____________________________________________________________________________________

On a separate sheet of paper or email (to mail@vdta.com) please answer the following 

14. How often do you offer classes and what age group do you target? 
15. Community projects you participate in or support.
16.  Marketing plans you have done that draw people to your store.
17. Any awards received from a manufacturer or from your community.
18. What tips of success or advice do you have for other independent retailers in the industry?
19. Share a paragraph about the history of your business and how it has grown?
20. How often do you attend the VDTA•SDTA Annual Convention?  IE: Every year, every 2 yrs, etc: 
21. What makes your shop stand out in your community.
______________________________________________________________________________________
23. Are you a member of the VDTA•SDTA?    Yes  No
24. What year did you join? _______________________________________________________________

Fax to: 515-282-4483
Mail to: Dealer of the Month, VDTA•SDTA, 2724 2nd Ave, Des Moines, IA 50313.
E-mail to: mail@vdta.com. 

You may also visit www.vdta.com, click on “Members,” and fill out the form online and submit.
You must be a current member of VDTA•SDTA to be selected as the Dealer of the Month. 

Company      Name______________________________

Owner’s Name_______________________________

Address__________________________________

City, State, Zip_______________________________

Phone___________________________________

Web    site____________________________________

E-mail      address_______________________________

Local    Newspaper _____________________________ 
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The National Retail Federation forecasts that 
retail sales during 2019 will increase between 
3.8% and 4.4% to more than $3.8 trillion 
despite threats from an ongoing trade war, 

the stock market, and the effects of the government 
shutdown.

“We believe the underlying state of the economy is 
sound,” NRF President and CEO Matthew Shay said. 
“More people are working, they’re making more 
money, their taxes are lower, and their confidence 
remains high. The biggest priority is to ensure that 
our economy continues to grow and to avoid self-
inflicted wounds. It’s time for artificial problems like 
trade wars and shutdowns to end, and to focus on 
prosperity not politics.”

Preliminary estimates show that retail sales during 
2018 grew 4.6% over 2017 to $3.68 trillion, 
exceeding NRF’s forecast of at least 4.5% growth.  
The number includes online and other non-store 
sales, which were up 10.4% at $682.8 billion. That 
met NRF’s forecast of 10-12% online growth, and 
online is expected to grow in the same 10-12% range 
again this year. The numbers exclude automobile 
dealers, gasoline stations, and restaurants.

Growth of between 3.8% and 4.4% would result in 
total 2019 retail sales of between $3.82 trillion and 
$3.84 trillion. Based on growth of 10-12%, online 
sales would total between $751.1 billion and $764.8 
billion, which are included in the total. 

The 2018 results are based on Commerce 
Department data up through November but include 
NRF estimates for December because the agency was 
closed during the recent government shutdown and 
has not yet released December figures. The results 
are subject to revision once December numbers 
become available, and government numbers are 
revised again each spring regardless of the shutdown.

“We are not seeing any deterioration in the financial 
health of the consumer,” NRF Chief Economist Jack 
Kleinhenz said. “Consumers are in better shape than 
any time in the last few years. Most important for the 
year ahead will be the ongoing strength in the job 
market, which will support the consumer income and 
spending that are both key drivers of the economy. 
The bottom line is that the economy is in a good 
place despite the ups and downs of the stock market 
and other uncertainties. Growth remains solid.”

NRF expects the overall economy to gain an average 
of 170,000 jobs per month, down from 220,000 in 
2018, and that unemployment – currently at 4% – will 
drop to 3.5% by the end of the year. Gross domestic 
product is likely to grow about 2.5% over 2018.

Kleinhenz said inflation and interest 
rates are expected to remain low 
this year and that retail sales have 
been helped by recent reductions 
in gasoline prices.

Retailers so far have been able to 
largely mitigate the impact of new 
tariffs on steel, aluminum, and 
goods from China imposed in the 
past year. But tariffs could drive up 
the cost of consumer products and 
affect business direction and profits 
this year, particularly if tariffs on 

$200 billion in Chinese products rise from 10% to 
25% as currently scheduled for March 1, he said.

It has been difficult to measure the impact of the 
recently-ended government shutdown. Government 
workers will be paid retroactively but some spending 
and expenses such as dining out or entertaining have 

NRF Says ‘State of the Economy is 
Sound’ and Forecasts Retail Sales  
Will Grow between 3.8 and 4.4%
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“More people are working, 
they’re making more money, 
their taxes are lower, and 
their confidence remains 

high. The biggest priority is 
to ensure that our economy 
continues to grow and to 

avoid self-inflicted wounds”
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been lost and government contractors will not receive back pay, Kleinhenz said. A key issue is 
how quickly the Internal Revenue Service will be able to process a potential backlog of tax returns, 
which would affect first-quarter spending, he said.

About the Organization: The National Retail Federation is the world’s largest retail trade 
association. Based in Washington, D.C., NRF represents discount and department stores, home 
goods and specialty stores, Main Street merchants, grocers, wholesalers, chain restaurants 
and internet retailers from 
the United States and more 
than 45 countries. Retail is 
the nation’s largest private-
sector employer, supporting 
one in four U.S. jobs — 42 
million working Americans. 
Contributing $2.6 trillion to 
annual GDP, retail is a daily 
barometer for the nation’s 
economy.

Source: NRF

www.daylightcompany.com

TABLE & FLOOR SERIES

INTRODUCING THE NEW

• New DIMMABLE Feature!

• New & Improved aluminium shade emits a 50% brighter light! 

• Aluminium shade with full length diffuser for better diffusion & shadow control.

• Table clamp has been re-designed to be even less obtrusive,  
& comes in a beautiful brushed steel finish for a sleek look & feel.
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There are endless ways to create value for 
customers – from the obvious like selling desired 
or hard-to-get products to having the right price 
points. But often, it’s the imperceptible value 

that is of most benefit, like having an efficient service 
and repair operation. And “efficiency” is the key. 

If you sell vacuum cleaners or sewing machines, it’s an 
added benefit for your customers if they can bring that 
same product back for service and repair in the future. 
It instills a sense of trust between your store and the 
customer, that you stand behind the product you sell 
and will continue to do so throughout the life of that 
product. You’ve now automatically created a loyal and 
repeat customer. 

From the moment the product is dropped off at your 
store for service or repair to the moment it is picked up, 
it’s a coordinated effort of various tasks by employees. 
What happens in between the drop-off and pick-up is up 
to your store to ensure the process is streamlined, cost-
effective, and above-all, benefitting the customer. 

Let’s break this down a bit by covering a few important 
aspects you need to think about when executing a 
successful work order.

Manage Customer & Product Information
It’s critical to have accurate customer records, including 
contact information and purchase history. If a customer 
is already in your point of sale system, you can quickly 
look them up to answer important questions like:  
Did they purchase this from my store or another  
retailer? Does this product have a manufacturer’s 
warranty that we can honor? Having the information 
readily at your fingertips will help an employee 
determine the next steps. 

Track Work Order
When a customer leaves their machine at the store, 
you become liable for it. As we know, these machines 
often become a customer’s “baby.” Knowing where the 
product is and tracking the work order progress at all 
times is crucial for updating a customer, should they 
need to be kept in the loop.

Buy Back
If you sell used or refurbished machines, it’s important 
to know the history on that machine. By keeping 
detailed notes of purchase and service history on a 
specific machine, you can quickly determine if the 
machine would be a good item for resale.

Manage Time
Track how much time an employee is spending on a 
work order. By learning the time spent, you can set 
accurate pricing and give realistic turnaround times to 
customers.

Track Inventory
Track your on-hand or special-ordered products used 
during this particular work order. This will allow you 
to manage your inventory more accurately while 
documenting the usage and ensuring a customer’s 
invoice includes the cost of additional materials required 
for the service or repair.

Managing service and repair work orders isn’t always 
easy, but it can be effective if you take the time 
to outline and evaluate your process from start to 
completion. If your business is not already offering 
service and repair, this add-on service could increase 
your sales and create a more loyal customer base.

Be sure to consider your options when adding any new 
feature to your business model. A true retail solution 
like POSIM Software provides integrated technology 
and robust features that will streamline your work order 
process and ensure you have the right tools to succeed.

For more information, visit www.posim.com

Drive Sales and Loyalty by  
offering Service and Repair

By: POSIM staff
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Clover Tool School:  
Snag Repair Needles Steve Butler 

Clover Needlecraft
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WHAT IS IT? It’s always your new sweater, blouse, 
or pants that suffer from the dreaded snag, an unruly 
thread pulled free and right there for everyone to see. 
You can pat it down, but it’ll come back. Cut it off, and 
you leave a hole. How can we make it better? 

Sewing is full of circumstances where we have loose 
thread to deal with, too. But as they say, the devil is in 
the details. Plain English: The details of any project are 
usually the most problematic. Whether dealing with a 
troublesome thread pull from a snag or loose thread 
ends naturally occurring from a sewing operation, we 
have to make them go away. And sometimes we have 
a devil of a time making that happen. Do not despair 
though. Clover’s Snag Repair Needles are designed 
for these details!

WHAT DOES IT DO? Clover’s Snag 
Repair Needles are designed for the 
detail side of snag repair / finishing 
stitches off cleanly. Two sizes of 
needles are provided. The thicker 
size is ideal for loosely woven or knit 
fabrics. The finer size is perfect for 
densely woven or finer fabrics. 

Each needle sports a fine ball point 
that allows you to manipulate the 
fabric without having to worry about 
splitting fibers. This is especially 
important when repairing snags on 
fine fabrics. Additionally, Snag Repair 
Needles are the new “go to” tool for 
hiding loose thread ends associated 
with machine quilting, embroidery, 
punch needle, needlepoint, Sashiko, 
or tapestries. Here’s how it works:

Snags – Unsightly snags ruin the 
feel of anything. Fix it or forget it, right? To fix it, 
simply select the snag repair needle size for the 
fabric being repaired. Remember, always use the 
finest needle possible. Insert the point into the 
 

exact spot from where your  
errant thread was pulled.  
Attach those loose fibers or threads to the  
“grippy” edges on the needle end by wrapping 
them around the shaft, while simultaneously 
twisting the needle. Once the connection is made, 
just pull the needle with the attached fibers  
through the fabric to the wrong side.

Loose Thread Ends – Machine quilting leaves you 
and your customers with loose ends of thread. To 
hide them, first get both threads on the same side 
of the quilt. Simply pull the top thread upwards, 
which reveals a bobbin thread loop. Use the point 
of the needle to pull the now exposed bobbin 
thread loop through to the top of the quilt. Tie the 
two threads together with an overhand knot. 

Next insert the Snag Repair Needle into the fabric 
where the bobbin thread came through. Move it 
horizontally between the quilt layers for about an 
inch and then back through the quilt top. Always 
check to make sure your needle didn’t exit the 
back of the quilt at any point. Remember, we want 
to hide the thread ends between quilt layers. 

Now attach the loose thread in the same manner 
you would for a snag repair and pull it through the 
quilt to the exit point on the top fabric. Clip the 
thread close to the top fabric and the loose end will 
pull back inside the quilt and out of sight forever. 
The same technique can be used when you run 
out of bobbin thread for seamless stops and starts. 
How cool is that? 

HOW DO I SHARE IT? Clover’s Snag Repair 
Needles have applications for tucking away loose 
thread ends for all sewing genres. The operating 
principle is the same in its application, as in snag 
repair, machine quilting, embroidery, etc. Show 
your customers how easy it is to attach loose 
threads or fibers and pull them to the hidden side 
of any project, or demonstrate how to repair an 
unfortunate snag. Explain the process in every 
class and have a demo area up front that everyone 
will see when they check out. Once they see it, all 
of your customers and friends will agree, this is a 
tool that truly belongs in every sewing studio!

C

Source: Clover
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They’ve been a “spacey” bunch the last few years, designing 
cabinets and tables that don’t fit the usual box… kind of 
“out of this world” you might say. The Cloud 9 by Fashion 
Sewing Cabinets of America still dominates the scene as king 

of the Galaxy Line, morphing into new vistas such as 7th Heaven, 
Northstar and Eclipse. Now, Reaching new heights by turning their 
attention to the sewing table, Fashion Sewing Cabinets reveals a 
similar tact with the rounded corners and edges and no snag no 
drag surfaces, in the new “Adjustable Height” sewing, quilting, and 
cutting tables.

The Liftoff! Mark I, II, III or IV Sewing, Quilting or Cutting 
tables give you and your 
customers the freedom 
to “stand for something.” 
Something like with the Mark 

I Cutting Table to do some serious cutting at varied heights to keep 
comfortable all day long. Mark II is a small sewing desk for sewing  
to new heights not afforded in fixed height cabinets and tables.  
Mark III is designed specifically for the Handi Quilter Sweet 16 
Longarm Quilter, like longtime favorite sit down tables. Mark IV is  
a Big Daddy for sewing, cutting, and quilting “as you wish.”

Freedom! 

•	 A range of motion of   
          over 15” 
•	 4 memory settings
•	 Some have a drawer
•	 2 models with 29” x 14” opening for large machines. 

The operation is smooth, quiet, and simply easy to use. Mark II and 
IV have a fixed position opening of 29” by 14,” and your customers 
can set up their new Luminaire™, Solaris™ or Designer Epic™ 
machine for flatbed sewing, or set it on top with included blank 
insert and support for embroidery.

Features include:
•	 Tool depression area
•	 Magnetic pin holder
•	 A large full extension drawer
•	 Drawer cover board to extend the work surface  

(a $65 value)
•	 One cut Insert when ordered with the table (a $100 

value)!

Early users have exclaimed how happy they are with their new  
Liftoff! tables. Some assembly required such as attaching the legs  
and leaf in about 30 to 45 minutes. Ships as two (2) boxes.

Fashion Sewing Cabinets to  
LAUNCH New Product!

“A Galaxy Above 
The Rest”
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We’ve mentioned the importance of interacting 
with your followers in previous blog posts. 
We’ll say it again: there has to be more 
to your social media strategy than simply 

posting content. 

Unfortunately, many brands don’t realize they can’t just 
promote their products on social media and expect to 
attract their target audience. 

You can have thousands of followers, but if you have 
nothing entertaining or engaging, social media isn’t going 
to be a valuable marketing tool at all.

You need to include sharing non-promotional content and 
interacting with your followers on your social media to-do 
list each and every week.

How Much Self-Promotion is Too Much?
I like to use the 20/80 rule, a widely-accepted ratio for 
sales posts vs. other content. For example, if you own a 
day spa, 20% of your posts could be related to promoting 
your therapeutic services, products for sale and so on.

The other 80% of your posts should be content  
that your target audience will find interesting.  
You could post links to articles, blogs and videos on 
everything from healthy recipes to self-care tips. Make 
sure that if you share humorous photos, videos or articles 
that they’re appropriate for your audience and your 
industry.

All of your content can be valuable and increase your 
social media presence if you speak authentically to your 
followers. 

You’re not just entertaining them – you’re increasing the 
odds that they’ll like or comment on your post and share 
it with their followers. 

Get to Know Your Followers
Part of a good social media strategy includes setting time 
aside each week (or hiring a marketing company to do 
this for you) to go into your Facebook, Twitter, Instagram 
and LinkedIn accounts and:
-Accept relevant follower requests 
-Look for people in your target audience to follow/Like 
-Like, retweet and share others’ content you enjoyed
-Comment back to followers who leave you comments

Whenever possible, get topical with your content
Building trust with your followers makes them more likely 
to purchase your products or services and to be loyal to 
your brand. 

If you do build a set of active and loyal followers who 
engage with you, be sure you follow them back and 
interact with them on a regular basis to keep them happy. 

Access is Everything
If you’re constantly switching between your work and 
personal devices, it can be easy to accidentally tweet 
something you don’t want to share on your business page 
or vice versa. Double check which account you’re posting 
from before you hit that button.

Larger companies may have several social media pros 
accessing social media accounts. Even small- and 
medium-sized companies might outsource their social 
media strategy and promotion to a marketing company.

To keep your social media presence positive, make sure 
you take away access from people who are no longer with 
the company, and if you do outsource your social media 
marketing, ensure the company you’ve hired does the 
same. 

If you don’t, you could end up with a situation like HMV 
did in 2013 when a disgruntled ex-employee still had 
access to their Twitter account.

Yikes. Knowing who’s posting is just as important as what 
you’re posting.

There’s so much noise on social media, so you need to 
work hard to get noticed and stay noticed! By creating 
the right social media strategy for your target audience 
and aiming for relationships, not followers, you’ll be well 
on your way to building a better social media presence.

About the Author: Susan Friesen, founder of the  
award-winning web development and digital marketing  
firm eVision Media. If you are new to Social Media and  
online marketing or find it overwhelming and confusing, 
my monthly group coaching program, AMPLIFY! Business 
Academy http://amplifybusinessacademy.com/ is a perfect 
way for you to incrementally learn the best strategies and 
tactics to help you grow your business online.

Article Source:
http://www.articlebiz.com/article/1051647244-1-how-to-
build-a-better-social-media-presence/

How to Build a Better Social  
Media Presence

By: Susan Friesen 
Key Strategies for Small Businesses to be More Social with Social Media
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Jim Barnhardt
J & R Vacuum and Sewing

VDTA•SDTA Board Member

Well, here I am writing this article about 
a week after the “soft” deadline. Or 
maybe the 20th of the month is the real 
deadline but Jim’s just late with the 

article. Either way, it’s the 28th and it’s not done.  
“If I only had more time…”

“If I only had more time” is something I’ve said for 
years. There’s just so many things I want to do! 
Growing up, I would drive my mother close to the 
edge by asking, “What can I do?” That question was 
always a last resort since either Mom or Dad might 
set me up with something usually involving chores. 

Though I didn’t always appreciate it, doing chores 
was better than being bored. I hated being bored! 

A few months ago, I was in yet another meeting. 
The meeting facilitator asked each one of us, “How 
are you doing?” It was an especially busy time and 
I was being honest when I said, “I need more time.” 
The facilitator said, “If we gave you more time, 
you would just fill it with something.” I laughed not 
admitting he was right, but he was…

Sometimes, it’s just hard to live like this, always 
busy. Over the last 3 years, I have cut back on  
work but gotten involved with more things  
outside the store. Who needs sleep? It’s over- 
rated! My wife Cindy and I still work together at  
the store. We share the same office unless she’s  
out on the sales floor or I am upstairs in the 
warehouse, or in a meeting, or at The Banquet  
meal ministry, or, or, or… 

We did spend time with our 18-year-old daughter 
until she left for school. And sports don’t interest 
me – why would I watch grown men or women 
chase a ball when they could be doing something 
more productive than playing a game (my dad 
taught me that 😊)? Cindy and I enjoy a date night
almost every Friday, probably the single best thing 
we’ve done for our marriage. It’s a great break from 
all the busy, busy, busy. We also make it a point to 
eat meals together most evenings. Then onto more-
busy for me and in some cases, Cindy too. 

When it comes to volunteering, sometimes I think I 
am asked to join all these meetings because others 
believe I will volunteer to do more things. Hmmm...  
Just thought of that.

Both Cindy and I look forward to Sundays, because 
guess what? We can volunteer in the media booth 
at church! With the media team, we broadcast 
around the world on the Worldwide Web! Actually, 
it’s a lot of fun working with 3 or 4 other people 
oftentimes younger people, and it’s a worthy effort 
reaching outside the walls of our church.

Is Jim a perfect guy? Not by any means. Just ask 
Cindy. Maybe I love my job too much. Maybe I 
love to volunteer and get involved with all those 
meetings and The Banquet too often. Maybe it’s  
just the way I am wired. 

How are you wired? Do you love ball games? No 
problem! Good for you! Are you a couch potato? 
Not quite so good. How about somewhere in 
between? While we are all wired differently, we are 
all the same. Believe it or not, even Democrats and 
Republicans are the same. Some good, some not 
quite as good, but in most cases good people. 

As I take in all the “busy,” what keeps me going is 
quiet time. No matter how busy it gets, quiet time 
is important for all of us. Time to contemplate. Time 
to plan. Time to pray. I set aside time each day to 
have a little quiet time. Usually it’s first thing in the 
morning when my mind is fresh. Sometimes it’s just 
the ten-minute drive to work. No electronics and no 
excessive multitasking (yes, that’s me). Just time to 
think. No matter how busy you are, set aside a little 
quiet time just for you. Now, just be quiet and think 
about that!

Gotta go! There’s an important meeting I need to 
get to. Yes, for real!

Til next month,
~Jim 

Questions or comments  
are welcome. E-mail: 
jimbarnhardt@msn.com

 If I Only Had More Time

“No matter how busy it gets, 
quiet time is important for all 
of us. Time to contemplate. 
Time to plan. Time to pray.”

S
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Sewing Educator’s Alliance
2019 Yearbook

The Sewing Educator’s Alliance, created in 2002, serves as a mentoring and support group for those 
who love to share and teach the art of sewing. Members of the Sewing Educator’s Alliance (SEA) 
are professional sewing educators who travel throughout the world in order to spread the word 

on sewing. They have written books, spoken at seminars, and appeared on television series. They 
continue to instruct more classes, write more books and articles, and attend more shows so they 

can excite consumers and continue to grow the sewing industry through their seminars, workshops, 
and classes. When guilds, independent sewing and quilting stores, and sewing circles invite an 

SEA member to visit their store and present a workshop or class, they are taking advantage of an 
excellent opportunity to generate publicity, goodwill, and best of all, product sales. When students 
can attend class taught by professional sewing educators, they can conquer their fears of new or 

unfamiliar sewing skills and plan future projects with confidence. 

MARCIE BRENNER
Sew Beary Special • Brooklyn, NY
sewbeary@aol.com

With her more than 35 years 
of teaching experience, Marcie 
Brenner has conveyed her 
love of sewing and quilting, 
demonstrating her extensive 
knowledge with a sense of 
humor whether she’s working 
with beginners or professionals. 
She has taught from junior 
high school to university level 
courses and at national and 
local level sewing and quilting 

shows. Since 1993 she has owned a sewing school 
and quilt shop, teaching classes covering all phases 
of sewing, quilting, and home dec. In addition, she 
was employed for 18 years in the garment industry as 
a technical designer, a technical writer for a pattern 
company, and an assistant designer. She has an A.A.S. 
in applied apparel design and patternmaking, Fashion 
Institute of Technology, a B.A. in home economics and 
Women’s Studies, Brooklyn College, with Graduate 
courses in education. Marcie was honored in 2013 as 
a Master Certified Sewing Educator with the Sewing 
Educators Alliance. She will travel internationally. 

PAM DAMOUR
The Decorating Diva • Champlain, NY
Phone: 518-297-2699 • pam@pamdamour.com • www.pamdamour.com

Known as the “Decorating Diva,” Pam Damour offers professional drapery workroom 
training to the trade. Co-author of Pillow Talk, Pam is generous in sharing the knowledge 
of her 27+ years as an interior designer and sewing professional. As a seasoned career 
speaker, she’s a member of SEA, ASG, and AQS. Pam travels internationally teaching her 
specialty techniques that have brought her years of continued business as the “Couture 
of Home Dec Sewing.” She has developed a popular 12-part template system to make 
custom window treatments. Pam’s recent projects include a fabric collection and her 
own Web-TV show called At Home with the Decorating Diva. Pam lives on the shore of 
Lake Champlain in a log cabin nestled at the foot of the Adirondack Mountains where she 
teaches sewing retreats and her teacher certification programs. Her newest book is:  
Hold Everything: Purses, Totes & More.

CHERYL POLLOCK 
Lady Cher Stitch Studio LLC • Ballston Lake, NY    
cher@ladycher.com •www.ladycher.com

From September 2007 until April 
2012, Cheryl gained experienced 
as a Husquvarna Viking and  
Singer Sewing Machine dealer 
inside the JoAnn Fabric Store 
in Colonie, NY. After selling the 
dealership, she began teaching 
classes and starting down a 
journey of pattern making. Her 
initial pattern was an updated 
design of a 1912 Titanic-era 
Blouse featured in a Modern 

Priscilla Magazine. In addition, Cheryl has experience 
with the 5D Embroidery Software, and she continues to 
teach Software classes. She has studied at the Fashion 
Institute of Technology, NYC and has a passion for 
draping, designing and sewing Victorian and Edwardian 
fashions. Her patterns often replicate those fine 
sewing techniques, but utilize the latest technology, 
engineering, and tools, so it won’t take a lifetime to 
make them. Today it is still her mission of bringing this 
sewing expertise to young people. 
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DIANE FAULKNER
She Sews Fine - Creations in Thread • Yatesville, GA 
Phone: 770-421-1127 • Shesewsfine@gmail.com

Diane Faulkner has been sewing 
for herself and others most of 
her life. She has owned her own 
custom sewing and alterations 
business and has taught classes 
for 30+ years. Her passion is to 
teach others to love all aspects 
of sewing:  garment construction, 
fitting, wearable art, embroidery, 
and craft sewing! Diane is a 
Palmer/Pletsch Certified Instructor, 

a member of the Sewing Educators Alliance, and the 
Association of Sewing & Design Professionals. Her more 
popular classes include Serger Classes from the basics 
to advanced techniques (any brand); Beginning Sewing 
for adults & young people; Embroidery Classes; the 
Origami Jacket (adapted from Shirley Adams); Patterns 
from RTW; Pant Fitting; and Updated Sewing Techniques. 
Diane knows the impact classes can have in promoting 
merchandise and adding to the bottom line in an 
independent dealership. Her goal is to promote sewing  
to a new generation of potential customers.

JUDY KESSINGER 
Fitnice System • Louisville, KY 
www.fitnicesystem.com •judy@fitnicesystem.com

Judy Kessinger started her career 
owning and operating a small 
retail fabric store in Louisville, KY. 
She traveled nationwide holding 
seminars for Hancock Fabrics for 
over 25 years, designed costumes 
for national and international 
figure skaters, and created a fast 
and easy way to conquer fitting 
problems for that field. Judy's 
next goal was to make stress-free 

sewing with simple solutions for fitting. Her personal style 
included many comfortable but well-fitted outfits.  
In her search for the "perfect" pattern, she decided to 
use her experience and create the system herself - thus 
the Master Tops and Master Pants patterns were born! 
You can build and create an entire wardrobe on those two 
patterns alone. She is known by many as the Fit Doctor, 
curing the ills of the sewing "blues." Her website -  
www.fitnicesystem.com - has enabled her to engage in 
more teaching tools with videos and online classes. Judy 
has been blessed to have touched the lives of countless 
women, teaching them the tricks of looking trim and 
feeling fantastic by simply fitting themselves properly.

LINDA MCGEHEE
Ghees • Shreveport, LA 
Phone: 318-226-1701 • www.ghees.com
Linda McGehee designs classic and designer-inspired handbags and purse patterns for your 
DIY sewing. Her patterns and designs use hardware from the ready-to-wear industry. Ghee’s 
is your source for unique designer-styled items, including handbag sewing patterns and 
kits, beautiful embroidery designs, fabulous fabrics, award-winning techniques and ideas on 
fabric manipulation, and webinars! Linda has designed for the prestigious Fairfield Fashion 
Show, Statements, Capitol Imports, and various sewing and quilting magazines. Linda loves 
to share the products and techniques she uses to design her own unique handbags, vests, 
and garments and hopes you’ll find as much enjoyment in creating your own projects as  
she does.

SUE HAUSMANN
S and H Presents • Sahuarita, AZ
Phone: 440-725-7626 • SEWhausmann@gmail.com •  
www.sewandquiltwithsue.com

Sue Hausmann has virtually 
unlimited enthusiasm to share 
the lifeskill of sewing and quilting, 
and for more than 40 years her 
profession focused on sewing 
education. Now “retired,” Sue 
attributes much of her success to 
the encouragement and support of 
her husband Herb, and is thrilled 
he joins her in their mission to 
“share the joy of sewing and 
quilting” at events around the 

world. Sue has produced and hosted more than 900 
“how to” sewing and quilting TV shows and has written 
33 sewing and quilting books. She received the 2002 
American Sewing Guild Sewing Hall of Fame Award, the 
2007 Master CSE award from the Sewing Educator’s 
Alliance, and was inducted into the Sewing Machine Hall 
of Fame in 2012. 

TEREVA KING-ADAMS
Adams Fashion Design Studio
Fashion Design Sewing Center
Catonsville, MD
Phone: 410-916-0053 • Tkadams82@aol.com

Tereva K. Adams, owner of 
Adams Fashion Design Studio 
and founder and instructor 
of Woodlawn-Edmondson-
Westview Recreation and Parks 
Council (EDRECO) Fashion 
Design/Sewing Center, enjoys 
teaching her students in a 
relaxed and fun atmosphere. 
Tereva teaches her students 
clothing construction, draping, 
and pattern making. Her 

students are now designing wearable art, which 
affords the opportunity to be very creative. She also 
arranges trips for her students that are fashion- 
and sewing- related. Each year, Tereva has the 
opportunity to teach different age groups of students 
with different goals that all relate back to fashion 
and designing. Their “Sew and Tell” evening events 
allow Tereva’s students to enjoy showing their outfits 
to family, friends, and co-workers. Tereva has also 
judged clothing in various competitions.
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MARY ANN RACHEAU
Olden Toys • Las Vegas, NV
Phone: 702-581-5715 • wracheau@aol.com

Mary Ann has earned the 
achievement of Master  
Certified Sewing Educator from  
the Sewing Educator’s Alliance. 
She is certified to teach “Quilting 
the Kaye Wood Way” and as a 
Trained Sewing Instructor through 
the Sewing and Craft Alliance. 
Mary Ann’s background includes 
over 30 years of costume and 
fashion design experience in the 
entertainment world in Las Vegas. 

She spent 14 years with the Siegfried and Roy Show, 
8 years with Cirque du Soleil’s KA, and 6 years as the 
costumier for the ballet and opera. She currently teaches 
a number of sewing and quilting classes, both publicly 
in sewing stores and privately in Las Vegas. She is a 
member of the American Sewing Guild and has her own 
unique line of quilts and teddy bears. 

CARYNE MOUNT 
Caryne Mount Textile Artist   
Grants Pass, OR  
Caryne6@gmail.com

Want to join the  Want to join the  
Sewing Educator’s Alliance? Sewing Educator’s Alliance?  

If you are a sewing educator  
and would like to join
call 800-367-5651 or  
email at mail@vdta.com

A professional organization JUST FOR YOU

CONNIE AMADEN-CRAWFORD 
Fashion Patterns by Coni;  
Manager: Jason Amaden • Hansville, WA   
Phone: 360-638-2629 • service@fashionpatterns.com

Fashion Patterns by Coni has now 
merged with Islander Sewing 
Systems. Fashion Patterns by 
Coni was founded by Connie 
Amaden-Crawford, who worked 
as a licensed designer for The 
McCall Pattern Company under 
the Butterick label and is a 
member of the Sewing Hall of 
Fame. Connie has been known as 
a nationally recognized lecturer, 
fashion specialist, educator, and 
author of several DVDs, sewing, 

and pattern textbooks. The Manager of Fashion Patterns 
by Coni is Jason Amaden. 

For more info, visit:  
www.sewingeducators.com
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At the VDTA Show in 2016, I was one of 
several people who spoke about why 
“Cosplay” should be the next avenue of 
consumers we should be targeting with 

our shops. Cosplay, which stands for “costume 
play,” is not new. It’s been around for ages. In fact, 
when Googling the history on Cosplay, you may be 
surprised to learn that people have been attending 
conventions (nowadays what’s like “Comicon”) and 
doing what we would consider Cosplay since the 
late 1930s.  

Many people think that cosplayers are not big 
spenders, but costuming is big business. Just 
take a look at Halloween, for example. Every year, 
costuming for the holiday brings in billions of 
dollars. According to the National Retail Federation’s 
annual survey, total spending for Halloween is 
expected to reach $9 billion. And just two 
years ago, Cosplay lovers were estimated 
to spend $17.8 billion on costumes 
worldwide in 2017, according to Shanghai-
based research firm CRI, and as quoted in 
Reuters*. 

Cosplayers themselves spend hundreds 
of dollars per outfit, with many costumers 
making as many as 6 new Cosplay 
costumes per year. The idea that they are 
“broke millennials” is not holding true. 

In fact, they are just as passionate as your garment 
or quilt sewists, but they just happen to be 
passionate about costumes. They, too, will spend 
money, and lots of it, on what they are passionate 
about. 

For many store owners, Cosplay is a market 
segment they know little or nothing about, making 
it difficult to decide about courting this consumer. 
But have no fear. They aren’t looking for your 
definitive opinion about the Romulans in Star Trek. 
You do not need to know every sci-fi movie or comic 
book hero to be able to serve them. They are happy 
to explain their passion and needs to you, just 
like any other garment or quilt maker. Ultimately,  
Cosplayers want to know how to sew and construct 
something properly, which is education you already 
provide.

In speaking with many 
cosplayers over the years, 
what they desire most 
of all is acceptance. At a 
recent consumer sewing 
show where I hosted a 
Cosplay event, I heard 
nothing but praise for 
the fact that Cosplay 
content was being created 
and marketed at them. 
However, they do hear 
their fair share of critical 
comments for wanting 
to go somewhere in a 
costume. Cosplayers have 
many reasons for why they 
want to dress up for the 

Creating Cosplay Customers 
Why you need to be thinking about this next generation of sewists. 

By Cheryl Sleboda, Sew Much Cosplay

K

“In speaking with many 
cosplayers over the years, 
what they desire most of  

all is acceptance.”
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day in a costume. It can range from an escapist 
fantasy to participating in a re-enactment. A 
great many cosplayers dress up and participate 
in fundraisers and hospital visits for sick 
children. The 501st Legion, a 10,000-member 
strong Star Wars-specific Cosplay organization, 
has charity work at the forefront of the events 
they host. 

In your store, you sell “smiles and hugs” to 
people who typically make things for others. 
You sell the things that make the gifts, and the 
hug and smile that results from the handmade 
projects and gifting. Cosplayers are no different. 
So while it may seem strange to you, many of 
them are putting a smile on someone’s face, and 
that is all they need to want to do more.

 

One of the other things to keep in mind about this 
consumer is that they typically have a full-time 
job. This means that if you have hours that close 
just as they are leaving work, then your weekend 
hours are the only times they may be able to visit 
your location. Having at least one evening open 
and weekend hours are going to be crucial to 
serve the Cosplay customer.  

Cosplay has already been embraced by big box 
stores. Not only did Halloween stores capitalize 
on the crossover for their costumes for Cosplay, 
but big box craft stores have already had Cosplay 

specific products for a while now. Major 
pattern companies are developing 
Cosplay specific patterns. 

Other Cosplay specific product lines, 
like the Sew Much Cosplay™ line by 
RNK Distributing, is one example of 
products and notions that are tailored 
specifically to this market. The  
Sew Much Cosplay™ line by RNK 
are the only Cosplay products 
to date that are designed for 
cosplayers that are only available 
in independent sewing stores. This 
allows you to stock an area of the 

store for cosplay with items they can’t get 
anywhere else. 

One of the best ways to court this customer is to 
create a monthly event in your store that invites 
cosplayers in to work on their costumes and try 
out your equipment. You can structure this many 
ways, but a regularly timed event held the same 
time and day of the month is best. You can treat 
it like an “open sew” where people can bring 
what they like to work on, or host a “project of 
the month” to work on together. Demoing the 
products from the Sew Much Cosplay™ line by 
RNK is one way to teach them about product  
they can only get in your store. Whichever you 
choose, hosting it regularly and having an open 
mind are key. 

Finding customers to invite to your Cosplay  
event is not as hard as you think. There are 
hundreds and hundreds of comic-cons (Comic 
Conventions) all over the USA and the world.  
To find a convention in your area, head to  
www.fancons.com. You do not have to be a vendor 
at the convention to see what it’s about. Consider 
attending the convention once to get your head 
wrapped around what this consumer is all about. 

The “Con Crunch” is a hectic time  
for cosplayers, and means they can’t 

typically turn to an online resource for 
supplies; they need to source something in  
a brick and mortar store. Hanging flyers in 

the comic book stores or posting online that 
you have what they need during this time 
will show that you understand their world 

and are ready to help them.

“ “
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In addition, your local comic book store is already marketing and working with this consumer,  
so take a visit to their store and speak with the owner. To find a local comic book store, visit  
www.comicshoplocator.com. Another easy way to find them is to use the search function in Facebook.  
 
You will find local groups by searching for “your city” and “Cosplay.” Joining those groups and talking to 
cosplayers in that group is a great way to introduce yourself and your store directly. Invite them to your 
monthly event and grow your customer base. 

One of the areas stores can capitalize on is what is called “the con crunch.” This is usually the week before 
the convention is to take place, when all the cosplayers are trying last minute to finish their costumes.  
This hectic time for cosplayers means they can’t typically turn to an online resource for supplies, and they 
need to source something in a brick and mortar store. Hanging flyers in the comic book stores or posting 
online that you have what they need for their “con crunch” sewing needs will show that you understand 
their world and are ready to help them. Take a look at when your local conventions are and be ready to 
help them those few weeks before the convention doors are open.

It doesn’t take an extreme effort to reach this consumer and introduce them to your store. They are out 
there and ready to make a connection with a sewing retailer just like you. Cosplayers, and Cosplay in 
general, are a growing segment of the business and taking the time to market directly to them is worth the 
effort long term.  

About the Author: Cheryl Sleboda is a former 
20-year executive of a pop culture and comic 
book distributor and longtime cosplayer and 
convention attendee.  She has run her quilting 
and heirloom sewing business, Muppin Inc., 
since 2010 and launched her company Sew 
Much Cosplay in 2017.  You can get the entire 
line of Sew Much Cosplay™ products from RNK 
Distributing at www.rnkdistributing.com.

Article Sources: 
* https://www.reuters.com/article/us-money-entertainment-cosplay/be-a-money-superhero-and-cosplay-on-a-budget-
idUSKBN1F51YZ

Presenting the “Aurifilosophy”
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How many times has a customer come into 
your store complaining of a “faulty” sewing 
machine -- to find that the wrong needle or 
thread weight was used, and the machine 

actually works perfectly? How many times has a 
customer complained of a “defective” spool, when 
it’s later determined to be an improper application, 
bad preservation of the thread, or lack of attention 
to washing guidelines? Can you also imagine a 
customer is not able to find the beginning of a 
thread spool and comes to your store complaining? 
Apart from being a waste of time, these “issues” 
are also really frustrating because they’re easily 
avoided by educating the customer.

At Aurifil we believe that education is fundamental, 
that sharing extensive knowledge and truths on the 
construction, nature, and behavior of Aurifil threads 
will inspire, educate, and enable all makers to 
achieve brilliant results. 

With this belief in mind, the makers of Aurifil 
thread present: Aurifilosophy -- the search for 
knowledge and truth, especially about the nature 
and behavior of Aurifil thread. 

Aurifil has trained and certified a team of  
dynamic, charismatic, brand-loyal designers, 
artisans, and educators to offer Aurifilosophy using 
a structured presentation and demonstration. 
Along with helpful tips and tricks, Aurifilosophers 
address thread basics, including in-depth 
information on weights and ply, spool positioning, 
and needle recommendations. As accomplished 
makers and educators, Aurifilosophers also share 
their knowledge, techniques, and tremendous 
enthusiasm while discussing beautifully prepared 
project samples and highlighting specific 
applications for each weight of thread.  

Program attendees receive exclusive Aurifil  
swag and leave inspired, informed, and highly 
motivated to expand their creative use of all 
weights of Aurifil threads. 

The program content has been prepared at  
www.aurifil.com/aurifilosophy, and we couldn’t 
be more excited about the potential for customer 
engagement and increased sales that these events 
will bring to your store. Aurifilosophy events will 

help educate your customers, therefore avoiding 
the aforementioned hurdles that result from lack  
of knowledge. 

Apart from being strategic, in-store events are 
one of the tools you can use to distinguish your 
store from online competition. They also allow you 
to be positioned in your customers’ mind as an 
interesting place where they can discover inspiring 
content and learn useful things. But, most of all, 
these events are a way to generate sales. 

I’m telling you this because, after many years 
on the road lecturing in Quilt Shops and Sewing 
Machine Dealers, I can guarantee that after every 
single lecture, Aurifil thread sales were over the 
roof, as well as cross-selling operations of fabrics 
and notions. 

Additionally, events benefit your store by 
reengaging inactive customers through invitation 
and are the perfect leverage to attract new 
customers by exploiting Aurifil successful 
marketing.

How do you tap into the benefits of Aurifilosophy? 
The only thing left to do is host an event at your 
shop soon – the program is available and you can 
book choosing your favorite Aurifilosopher. 
Certified Aurifilosophers (and they geographic 
locations) include: 

Amanda Murphy (NC), Annie Smith (TX), Barbara 
Persing (PA), Christa Watson (NV), Donna Morales-
Oemig (MA), HollyAnne Knight (GA), Jackie Kunkel (AZ), 
Janice Pope (NC), Jill Finley (UT), Karen Miller (NY), 
Lorraine Turner (FL), Michele Scott (NJ), Natalie Barnes 
(CA), Pat Sloan (VA), Patricia Belyea (WA), Roseann 
Meehan Kermes (MN), Sarah Maxwell (MO), Sarah 
Thomas (WV), Sheri Cifaldi-Morrill (CT), Tammy Silvers 
(GA), and Wendy Sheppard (VA).

To get started visit  
www.aurifil.com/aurifilosophy

An Educated Consumer is  
an Effective Customer

By Alex Veronelli, 
 Aurifil

Presenting the “Aurifilosophy”

 

IN
D

U
ST

RY
 N

EW
S



24 SDTA NEWS March 2019 | SQE Retailer™

technology, generating what Jessica 

calls the ‘wow factor.’ “Our ‘In the 

Hoop’ classes are wildly popular 

with our Luminaire owners,” she 

said. From monogrammed sports 

gameday purses to embroidered 

umbrellas and wine bags, the 

projects are inspired by the creativity 

and wants of her customers. 

Jessica’s creative mind doesn’t 

stop there. Her once-a-month ‘Club 

Classes’ are exclusively designed 

for owners of THE Dream Machine 

and Luminaire. This free class is 

technique-based and geared toward 

in-depth education on specific 

Brother features, such as My Design 

Center. “It’s a win-win for both 

our customers and our business,” 

said Jessica. “Participants of our 

‘Club Classes’ must purchase their 

machines from Sew Dallas. They 

receive personalized education 

on Brother technology and Sew 

Dallas benefits from the sale of the 

machine.”

Jessica’s passion for embroidery and 

industry knowledge has spilled over 

into the home-based embroidery 

market. She explains how she is 

seeing a surge in multi-needle 

embroidery machines such as the 

Brother Entrepreneur PR670e, a 

user friendly six-needle embroidery 

machine that incorporates 

exceptional at-home features with 

the speed and finish of a commercial 

machine. “It’s so inspiring to see our 

30-something customers launching 

their own businesses,” Jessica said 

proudly. “I’m honored to be a part 

of their success and feel humbled to 

share my knowledge to get them to 

the next level.”

Jessica has settled into the Texas 

groove and admits everything is 

indeed bigger in this state. Her grand 

spirit has matched her big dreams of 

becoming a successful entrepreneur 

and her success – right out of the 

gate – took even Jessica by surprise. 

She explains how she will be 

relocating into a 9,000 square-foot 

space within the next few months. 

“I’m excited to expand my business,” 

she said. “This additional space will 

allow me to offer our customers 

a broader range of products and 

services. We will now be able to 

conduct all of our events on-site, add 

more classes, and expand our fabrics 

and notions department.”

Dreaming big paid off for Jessica 

and she explains how it’s important 

to never give up on your dreams. “If 

you would have told me as a little girl 

growing up in Florida that I would be 

running my own sewing business in 

Texas I would have said, ‘No way!’ I 

have to credit my mother and family 

for instilling in me family values and 

a solid work ethic,” she said humbly. 

“Experiencing Brother technology 

at an early age set the stage for my 

success. I’m excited about my future 

and having Brother at my side.”  

They say things are bigger in the 

state of Texas, and that sentiment 

is ringing true for new Authorized 

Brother Dealer, Jessica Bermudez, 

owner of Sew Dallas, located in 

Plano. At the age of 29, Jessica 

is making a name for herself as 

a trailblazer in the industry by 

capitalizing on her entrepreneurial 

spirit and the revolutionary 

innovation and technology from 

Brother International Corporation. 

Having been in business for less than 

18 months, Jessica places among the 

top 25 Authorized Brother Dealers 

in the country, making her one of 

the most successful and youngest 

dealers in recent history. So, what is 

the driving force behind her success? 

Jessica said it’s a combination of 

ingenuity, passion, and a loving push 

from her mother, Veronica, owner of 

Authorized Vac and Sew in Fresno, 

California. 

“As a fourth-generation family 

member, I worked with my mom at 

Authorized Vac and Sew in Tampa, 

Florida, where I grew up.” Jessica 

said. “After relocating Authorized 

Vac and Sew to Fresno, I continued 

learning the business and worked 

as the events and marketing 

coordinator, bringing fresh eyes to 

the business.”

Working with Brother machines over 

the years, Jessica was convinced she 

wanted to share her excitement of 

the innovative sewing technology 

they offered and join the Brother 

family of dealers. Two years ago, she 

decided to take a leap of faith and 

reached out to Brother. “My mom 

encouraged me to go out on my 

own,” Jessica said lovingly. “I had 

my own ideas to launch my business 

with a special twist, and she gave me 

the confidence to go for it.”

After careful consideration, Jessica 

decided Texas would be home for 

herself and her new business. Sew 

Dallas opened its doors in November 

2017, and the community can’t get 

enough of her 2,200 square-foot 

store. She considers herself a multi-

line dealer, but when it comes to 

Brother, she only carries mid- to 

top-of-the-line machines. Jessica 

said she’s been around Brother long 

enough to know its technology is 

second to none. It is this confidence 

which inspired her business plan that 

caters to a select niche demographic.

“It’s important to create a fun 

atmosphere in your store,” Jessica 

said. “Today’s enthusiasts are savvy 

and want something fresh and 

exciting. Embroidery is everywhere in 

our town, and there’s no better way 

to show off embroidery than with 

Brother machines – specifically the 

Brother Luminaire Innov-ís XP1.”

Her three-hour ‘Make It/Take It’ 

classes are taking the community 

by storm. Like today’s popular paint 

classes, her classroom is equipped 

with 10 Brother Luminaire machines, 

where her clients embroider a 

customized project created by 

Jessica and the Sew Dallas team. 

“We provide all the embroidery 

supplies and create all the projects 

which are designed for all skill 

levels,” she explained. “We design 

our projects to meet our customers’ 

interests. It’s a fun, party atmosphere 

with refreshments and fellowship, 

making it one of our town’s hot 

spots.” The current schedule of 

‘Make It/Take It’ classes are offered 

five times per month, but demand 

could bump that number even 

higher. “Our community is hungry for 

embroidery,” Jessica said laughingly. 

“Our sales of the Luminaire are 

soaring. All it takes is giving our 

customers the chance to experience 

Brother for themselves. The 

extraordinary features stand alone 

and leave our customers coming 

back for more.” 

In addition to the ‘Make It/Take It’ 

classes, Jessica is building on the 

embroidery momentum with her ‘In 

the Hoop’ classes. She explains that 

‘In the Hoop’ is a fun and therapeutic 

class where her embroidery fans 

work on projects that are all done ‘in 

the hoop’ of the Brother Luminaire. 

Each class focuses on specific 

features which showcase Brother 

Growing Up Brother New Brother Dealer Branches Out on Her 
Own and Finds Entrepreneurial Success
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Opportunities for service recovery 
are numerous. If you are close 
to the customer and discover a 
problem, it’s your chance to go 

beyond the call-of-duty and win a customer 
for life.

Too many executives think employees are 
born with good customer service skills. It’s 
important to develop a process that allows 
employees some latitude in serving the customer 
that also includes specifically defined steps that 
must be followed in providing service recovery. 
Doing so requires decision making and rule 
breaking—exactly what the employee has 
been conditioned against. Workers have 
been taught that it’s not their job to alter the 
routine. Even if they’d like to help the customer, 
they are frustrated by the fact that they are not 
able to do it. Worse yet, they don’t know how.

Empowerment is the backbone of service 
recovery. I have stated in my books and in my 
seminars that it’s impossible to be a service leader, 
to be customer centric and focus on a service 
strategy, without empowering employees. My 
definition of empowerment is giving employees 
the authority to do whatever it takes, on the spot, 
to take care of a customer to that customer’s 
satisfaction—not to the organization’s satisfaction. 

Tips for Providing Awesome Service Recovery:
Act Quickly…The employee at the point of contact 
best implements service recovery.  Avoid moving 
problems and complaints up the chain of command.

Take Responsibility…Don’t place blame, make 
excuses, or lie to cover a mistake. Sincerely 
apologize and thank the customer for pointing out 
the problem.

Be Empowered…give those who work with 
customers the authority to do whatever it takes to 
ensure customer loyalty.

Compensate…Give the customer something of 
value. Every organization has something of value 
it can give to a customer who has experienced a 
problem.
  
WHAT ARE THE STEPS TO SERVICE RECOVERY?  
The surest way to recover from service mishaps is 
for workers on the front line to identify and solve 
the customer’s problem. 

#1. Responding to their needs calmly and 
emphatically can serve as the key to getting more 
cooperation from emotionally agitated people.  
How an issue is handled becomes the actual issue.

#2. Empathy is powerful. If a customer expresses 
anger and you fail to react to it, they feel like they 
aren’t getting through, that you’re not listening.  
Think about how you would feel in a similar 
situation. 
 
#3. Ask Questions. Once you have an 
understanding of the situation, try to avoid making 
excuses or defending your actions (or those of your 
team or organization). Ask what you can do to make 
things right. You need to show the customer that, as 
an employee and as the face of your organization, 
you are invested in solving the problem.

#4. Suggest Alternatives. Solicit what the 
customer wants from you. You want to keep moving 
the situation along in a productive way. After the 
person expresses what he or she wants, decide 
what you’re able to do and say so. Think outside 
the box. You can stay within your organization’s 
guidelines and still come up with an alternative.  
They will view it as a sign of respect and an 
indication that you are listening to their specific 
concerns.

#5. Apologize. Say “I’m sorry.” Apologizing 
without laying blame will better position you to act 
in a manner that your customer perceives to be in 
their best interest.

#6. Solve the problem. Take everything you have 
learned about the situation in preparation for this 
final step. At this time, both you and your customer 
share a strong desire to find a solution. If you need 
help while you are solving the problem, find it. 
Regardless of how a problem is solved, getting it 
done quickly is necessary in bringing this customer 
back. Then, provide the customer your contact 
information if they have any questions or lingering 
problems.

Getting Lost Customers Back 
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In my book Achieving Excellence Through Customer 
Service, I wrote: Service is defined by listing its 
function—maintaining old customers, attracting 
new customers, and leaving all customers with an 
impression of the company that induces them to 
do business with the company again. Expressed in 
terms of attitude, service is: 
• Thoughtfulness
• Courtesy
• Integrity
• Helpfulness

“You are your brand…Act like it. 
Every customer experience either 

weakens or strengthens that 
brand” ~ John Tschohl

About the Author:  
John Tschohl is a professional 
speaker, trainer, and consultant. 
He is the President and founder 
of Service Quality Institute 
(the global leader in customer 
service) with operations in over 
40 countries. John is a self-made 
millionaire traveling and speaking 
more than 50 times each year. 
He is considered to be one of the 
foremost authorities on service 
strategy, success, empowerment, and customer service in 
the world. John’s monthly strategic newsletter is available 
online at no charge. He can also be reached on Facebook, 
LinkedIn, and Twitter. 

How an issue is  
handled becomes  
the actual issue.

“ “

• Efficiency
• Availability
• Friendliness
• Knowledge
• Professionalism

For pictures of the 2019 
VDTA Show, 
  
  be sure to visit VDTA.com    
    and VDTA’s Facebook page



28 SDTA NEWS March 2019 | SQE Retailer™

As a new member you’ll receive:
● Monthly trade magazines with industry news, tips, and new ideas

SQE Retailer™ and Floorcare & Central Vac Professional™
● Reduced registration to the VDTA•SDTA International Trade Show
● Promotional programs that bring customers through your doors

Sewing Month and Spring Cleaning Month
● Complimentary marketing postcards – 100 pieces of your choice
● VDTA/Bernie Epstein College Scholarship

Two annual recipients; up to $10,000 each 
● Opportunity to become Dealer of the Year
● Dealer locator on VDTA.com – make it easy for customers to  nd your store
● Tutorials from VDTA staff on social media and communication technology
● Unity – you are stronger together as an industry
● NEW ― Check out the new Association insurance plans through
 AHP ― Association Health Programs. 

Stand out in your community as a professional when you are 
a member of an international trade association.

Join today! Apply online at www.vdta.com, call us at 800-367-5651, 
or  ll out membership application and fax to 515-282-4483 

or mail to: VDTA•SDTA, 2724 2nd Ave, Des Moines, IA 50313.

With your success comes our success!

Join 
VDTA•SDTA 
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MEMBERSHIP - JOIN TODAY!
Visit vdta.com for more information.

Signature:_________________________________________________________________________________

Is this a one time membership payment?  Autopay (next membership payment due in 12 months)  
This a one time payment, thank you.

FLOORCARE 
 Hand/Stick Vacuums 
 Central Vacuums 
 Stick/Broom Vacs 
 Water-based Vacs 
 Steam Cleaners 
 Janitorial Products
 Stain Removers
 Vacuum Parts/Accessories 
 Backpack Vacs
 Upright Vacuums 
 Canister Vacuums
 Air Fresheners
 Air Purifi ers

 ers 
 Other:___________

SEWING\QUILTING
 Sewing Machines 
 Knitting Products 
 Quilting Machines 
 Longarm Machines 
 Embroidery Machines 
 Sewing Parts/Accessories 
 Notions
 Fabrics-Fashion/Quilting 
 Sergers 
 Other:____________

 Yes  No
 Yes  No

 Do you attend VDT DTA conventions?
 Do you have a repair department?
 Do you teach sewing or quilting 
 lessons in your store?

 Yes   No

  Independent dealer enrollment:  
Identified as any dealer whose principal business is 
the sale of merchandise and services directly to the 
consumer (end user). 

 International Independent Dealer: Identified as an 
Independent dealer not located in the U.S. or Canada.

  Miscellaneous Membership: Includes: Independent 
consulting firms, advertising agencies and Independent 
Sales reps. 

 Associate member: Identified as a wholesale 
manufacturer/distributor/supplier. Businesses located 
in the U.S. or International.

Payment Information
All payments must be made in U.S. funds

 Check    MasterCard    Visa   Amount: $_______________

Cardholder Name (Print):_____________________________________________________________________ 

Card #:________________________________  (CCV#_____________) Exp Date:_______________________

VDT DTA, 2724 2nd Ave. Des Moines, IA 50313 
Call 800-367-5651 or f www.vdta.com

Company Information
Name: _________________________________________  Title: _____________________________________ 

Company Name: ___________________________________________________________________________ 

Address: __________________________________________________________________________________ 

City: ____________________________  State/Province:  _____________  Zip/Postal Code:  ______________ 

Phone:  _______________________________________ Fax:  _______________________________________ 

E-mail: ___________________________________________________________________________________

Website: _________________________________________________________________________________

Number of stores?  _________ Years in business:  _________  Submit Copies of Business and Tax Certifi cate

Membership Category

If You Own 1 Store, Membership & Renewal

   $150

If You Own 2 or More Stores, Membership & Renewal

Associate Membership

International Dealer Membership 
Miscellaneous Membership    $150
Sewing Educator Alliance Membership     $60

Nov17-FC.indd 35 10/10/2017 3:01:39 PM

1 Year Membership .........................   $130 
2 Year Membership .........................   $210

  ................................       $725

.............
........................

....

If you own 2 or more stores, 
list all locations on separate 
paper to ensure all stores 
receive info and mailings1 Year Membership .........................      $150 

2 Year Membership    ....................... $230

As a new member you’ll receive:
● Monthly trade magazines with industry news, tips, and new ideas

SQE Retailer™ and Floorcare & Central Vac Professional™
● Reduced registration to the VDTA•SDTA International Trade Show
● Promotional programs that bring customers through your doors

Sewing Month and Spring Cleaning Month
● Complimentary marketing postcards – 100 pieces of your choice
● VDTA/Bernie Epstein College Scholarship

Two annual recipients; up to $10,000 each 
● Opportunity to become Dealer of the Year
● Dealer locator on VDTA.com – make it easy for customers to  nd your store
● Tutorials from VDTA staff on social media and communication technology
● Unity – you are stronger together as an industry
● NEW ― Check out the new Association insurance plans through
 AHP ― Association Health Programs. 

Stand out in your community as a professional when you are 
a member of an international trade association.

Join today! Apply online at www.vdta.com, call us at 800-367-5651, 
or  ll out membership application and fax to 515-282-4483 

or mail to: VDTA•SDTA, 2724 2nd Ave, Des Moines, IA 50313.

With your success comes our success!

Join 
VDTA•SDTA 

Nov17-FC.indd   35Nov17-FC.indd   35 10/10/2017   3:01:39 PM10/10/2017   3:01:39 PM
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2019 Hall of Fame Inductees 
Honored at the Awards Presentation on Monday, February 11

Nancy Fiedler began her career in the sewing industry in 1982, when she applied 
for a retail sales job at the Fabric Center in Morris, IL. There she learned the 
art of customer service, which she believes is at the core of retail sales. At first 
she was tasked with selling yarn and teaching knitting and crochet, though it 
wasn’t long before she crossed to the other side of the store that worked with 
fabric sales and sewing classes. Honing her sales skills eventually led Nancy into 
selling sewing machines, sergers, and knitting machines. During this time, she 
won many awards for her sales ability. At the same time, Nancy and her husband 
Don were raising two children on the family farm in Kinsman, IL.

In 1998, Nancy started her own pattern company, selling patterns to distributors 
and direct to consumers. That same year she began designing and writing 
for Janome Digest. Once she got a taste for writing, she pursued it with a 
vengeance. Nancy has contributed to six books published by House of White 
Birches. She has also designed and written directions for projects that have appeared in Designs in Machine 
Embroidery, CME, Quilting and Embroidery Magazine, and edited two books published by AQS – Creative Sewing 
Techniques, and More Creative Sewing Techniques.  

Nancy joined the education department of Janome America in 2004. She made multiple trips to Japan to share and 
exchange her knowledge with international educators. When not traveling across the country, she will most likely 
be found in her “studio” writing a Janome workbook, experimenting with accessories and techniques, or designing 
a project for dealers and consumers. She continues to contribute to CME as well as sewing for her family and 
making baby quilts for a parish charity.

In her own words, “I feel I am the luckiest person on Earth to have a life’s work in a field that I love. I have worked 
with so many wonderful people in my career, many of whom were my mentors, customers, dealers, and their 
associates. I believe I can go to any state in this great country of ours and find a friend I have made through this 
industry, whom I have had the privilege of serving.”

Nancy Fiedler 

2019 Show Awards

All Hall of Fame inductees from present to years past are  
displayed during VDTA•SDTA Trade Shows in Las Vegas, in the Hall 

of Fame Gallery on the show floor. This year we were pleased to  
announce that inductees are now arranged by date of induction. 
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Richard Goodman

Justin Haver
Born in October 1979 in Silver Spring, Maryland, then later graduating from John 
F. Kennedy High School, Justin Haver began his tenure in the vacuum industry 
working for a small vacuum store in Rockville, MD. As a youngster, Justin enjoyed 
mechanics, tinkering with any gift he received and disassembling it to learn how 
it worked. On his second day working at the vacuum shop in Rockville, he fondly 
remembers disassembling a Kirby G3 and replacing the power drive unit without 
instruction. After that, he quickly progressed into sales for vacuums and sewing 
machines.  
 
In 2001, Justin coded and launched CharityVacuums.com. Due to the time 
commitment involved and Justin’s busy repair schedule, the website had a 
shortened life span and he shelved the idea of e-commerce. A decade later, he 
was hired by a central vacuum company in Ellicott City, MD where he managed their retail store and the central 
vacuum department, which had multiple service technicians/installers at the time.  
 
Then in 2011, he began working for GoVacuum. Since joining GoVacuum, Justin feels lucky to have formed a 
mentor/pupil relationship with the Founder and CEO, Bill Anand. Justin learned more about e-commerce in the first 
year working alongside Bill than he had in the previous 10 years with his non-vacuum e-commerce side projects.  
More recently, Justin has been fortunate enough to be at the forefront of the e-commerce evolution. In his time 
at GoVacuum, he has launched GoVacuum’s own vacuum bag and filter brand: ZVac. In 2012, his buzzworthy 
marketing campaign of the $1,000,000 Gold-plated Vacuum captured national attention and was featured on  
Yahoo’s homepage, the LA Times, and other platforms. With this, he found his love for marketing, which in 2018  
led to appearances in Forbes, Washington Post, Associated Press, and more.
  
Justin currently lives in Dublin, OH with his fiancé Crystal and dog Hurley. His passions include electric cars, 
alternative energy, marketing, e-commerce, and brand building. He enjoys sharing with others what he’s learned 
in business and has taught seminars at the VDTA Shows. As the son and brother of teachers, Justin knows that 
education and sharing knowledge is the heart of business advancement and the floorcare industry.  

Richard Goodman’s legacy in the central vacuum industry began in 1982 at the 
World’s Fair in Knoxville, Tennessee. Upon seeing a BEAM Vacuum System for the 
first time, Richard was set on a rewarding career path that would amount to 34 
years exclusively in the central vacuum business. 

In 1983, Richard started working at the BEAM Easy Living Story in Kansas City,  
and in 1985, opened his own business: BEAM of Knoxville. Over the years,  
Richard has received several awards such as Top 20 dealer for BEAM for 29 years, 
the Life Spike Award - National Assn. of Home Builders, 2003 Associate of the Year 
- Home Builders Assn. of Greater Knoxville, and numerous others from BEAM. He 
credits several people for his success, but especially BEAM Industries and all those 
who have helped him through the years at BEAM by Electrolux. Others who have 
shaped Richard’s journey are Jan Mohr, John Coglan, Joe Kopriva, David Trexler, Jim Carmichael,  
and “all of the original sacred seven BEAM Dealers,” to name a few. 

In his community, the BEAM of Knoxville store is a member of the Knoxville Home Builders Association and works 
with the Sertoma Center to build housing for adults with disabilities, and in 2012 assisted with an Extreme Makeover 
build that took place in Knoxville. Of his impact on the community and industry, Frank “Buzz” Trexler writes, “I first 
met Richard in 1985. I know the value of successful leaders who take the time to mentor young people. Richard 
Goodman is one of those leaders and is worthy of membership in the Hall of Fame.”

When asked for words of wisdom, Richard comments, “This is a great industry to get into. But it takes time and 
dedication. Do not be afraid to lean on any of the leaders in the industry for help and guidance.” Richard has one 
son, Connor Goodman, and a great family of partners at BEAM of Knoxville.



20 YEAR MEMBERS

      35TH AVE SEW & VAC    
       Phoenix, AZ
        A-1 SINGER SEWING CENTER   
        Wichita, KS
         AAA VACUUM & SEWING   
          San Mateo, CA
           ACE SEWING CENTER    
              Wichita Falls, TX
             ALL VAC VACUUMS  
              SALES & SERVICE    
                  Ventura, CA
                 AMY BAUGHMAN SEW  
                  AND QUILT              
                      Rochester, PA
                    ANN SILVA’S BERNINA  
                     SEWING CENTER               
                         Albuquerque, NM
                      ARLINGTON SEWING  
                        MACHINE SUPPLY  
                             Arlington, TX
                          ARVADA VACUUM   
           Arvada, CO
                            ARVIN’S HOME SYSTEMS  
               Manteca, CA
                                AUBURN SEWING CENTER 
                             Auburn, MA

BEACH VACUUMS        
 Rehoboth Beach, DE
  BYERS VACUUM CLNR &  
   SEWING INC     
    Champaign, IL
     CHARLOTTE SEWING CENTER             
       Charlotte, NC
       CHIPPEWA SEWING MACH CO   
          Eau Claire, WI
         CLASSIC VACUUM 
            N Canton, OH
           CONTINENTAL SEWING CENTER                    
               Jackson, MS   
                CREATIVE SEWING & VACUUMS   
                 Charlotte, NC
                D & R SEW & VAC CENTER   
                    Jacksonville, FL
                  DENTON SEWING CENTER   
             Denton, TX
                    DISCOVER SEWING    
               Atlanta, GA
                          EBERSOLE’S VACUUM    
                           Willow Street, PA
                        ELKINS SEWING CENTER   
                    Elkins, WV
                          FACTORY SEWING MACHINE  
                           & SWEEPER CO  
                             Muncie, IN
                             FLEMINGTON SEW “N” VAC  
                          Flemington, NJ
                               FONDER SEWING MACH CO  
                                      Sioux Falls, SD
                                 FRAN’S SEWING CIRCLE  
                     Wilmington, NC
                                   FRANK’S VACUUM & SEWING 
                        Montrose, CA
                                      FRYE’S SWEEPER &  
                                       SEWING CENTER INC  
                                               Altoona, PA
                                         GEORGE’S VAC  
                     Los Angeles, CA
                                           HAYES SEWING  
                                            MACHINE CO  
                                           Wilmington, DE
                                             

HINKLETOWN SEWING                    
 Ephrata, PA
  JACK’S SEW & VAC ETC                      
   Bryan, OH
    JAEGER SEWING MACHINE & VAC   
      Kewaskum, WI
       JEFF’S SEWING & VACUUM CENTER  
        Martinez, GA
         JIM’S VACUUM & SEWING CENTER  
           Panama City, FL
            JOHN’S SEWING CENTER   
    Eau Claire, WI
              KRAMER’S SEW & VAC    
                Cincinnati, OH
                LA MESA SEW AND VAC   
                  La Mesa, CA
                 LAKESHORE SEWING   
                     Wyoming, MI
                     LINDA Z’S SEWING CENTER  
              Arlington Heights, IL
                       MEL’S SEWING & FABRIC CTR  
                          Anaheim, CA
                         MID-AMERICA VACUUM CTR  
                            Crystal Lake, IL
                              MORROW’S SEWING &  
                           VACUUM CENTER              
                                 Bend, OR
                             NUTTALL INC   
       Salt Lake City, UT
                              QUALITY SEWING  
                               & VACUUM   
                                      Kirkland, WA
                                   QUALITY VACUUM  
           Grand Haven, MI
                                   RED BARN SEWING  
                                       & YARN CENTER  
                                            Merrimac, MA

                                             SALLY MCCANN  
                  Columbia, MD

  2019 Awards



    20 YEARS 
     A & E GUTERMANN  
      CONSUMER DIVISION 
        Mount Holly, NC
        BERNINA OF AMERICA    
           Aurora, IL 
          SEBO AMERICA
             Centennial, CO  
             

   

HINKLETOWN SEWING                    
 Ephrata, PA
  JACK’S SEW & VAC ETC                      
   Bryan, OH
    JAEGER SEWING MACHINE & VAC   
      Kewaskum, WI
       JEFF’S SEWING & VACUUM CENTER  
        Martinez, GA
         JIM’S VACUUM & SEWING CENTER  
           Panama City, FL
            JOHN’S SEWING CENTER   
    Eau Claire, WI
              KRAMER’S SEW & VAC    
                Cincinnati, OH
                LA MESA SEW AND VAC   
                  La Mesa, CA
                 LAKESHORE SEWING   
                     Wyoming, MI
                     LINDA Z’S SEWING CENTER  
              Arlington Heights, IL
                       MEL’S SEWING & FABRIC CTR  
                          Anaheim, CA
                         MID-AMERICA VACUUM CTR  
                            Crystal Lake, IL
                              MORROW’S SEWING &  
                           VACUUM CENTER              
                                 Bend, OR
                             NUTTALL INC   
       Salt Lake City, UT
                              QUALITY SEWING  
                               & VACUUM   
                                      Kirkland, WA
                                   QUALITY VACUUM  
           Grand Haven, MI
                                   RED BARN SEWING  
                                       & YARN CENTER  
                                            Merrimac, MA

                                             SALLY MCCANN  
                  Columbia, MD

      RICHLAND SEWING CENTER  
       Hurst, TX
       ROBINSON’S VIKING WHITE   
        Nampa, ID
         ROGERS SEWING CENTER   
          Rogers, AZ
            SELECT SEWING SERVICE INC   
               Indianapolis, IN
              SEW & VAC INC  
                 Poughkeepsie, NY
                SEW CREATIVE FABRICS   
                 AND CRAFTS              
                     Fairport, NY
                   SEW EASY SEWING CENTER               
                       Overland Park, KS
                     SEWING EXPRESS  
                          Sylvania, OH
                       SEWING MACHINE  
                        SERVICE CO INC   
         Renton, WA
                          SEWING MACHINE  
                           WAREHOUSE    
                                 North Hills, CA
                              SEWING WORLD
                                      Amarillo, TX
                               SOUTHEAST SEWING 
                                      Atlanta, GA
                                       SNYDER’S VACUUM &                
                                    SEWING INC   
                                York, PA

    ST. CLOUD SEWING CENTER INC      
     St. Cloud, MN

      THE EARDLY T. PETERSEN COMPANY   
        Westfield, NJ

        THE SEWING & VACUUM CENTER   
          Cambridge, MA

          THE SEWING & VACUUM CENTER 
             Meridian, MS

            THE SEWING CENTER                    
               Wichita, KS   

                 THE YARDSTICK                      
                  Warnerville, NY

                 TRI STATE VACUUM COMPANY   
                     New Castle, DE

                   TURTLE’S QUILTS                  
                       Franklin, WI

                      TWIN FALLS SEWING CENTER INC  
       Twin Falls, ID

                           VAC SHACK INC    
                            Pompton Plains, NJ

                         VACUUM CENTER    
                               Destin, FL

                           VACUUM CLEANER CENTER   
                            & SEWING ROOM  
                              St. Cloud, MN

                              VIKING SEWING CENTER  
                           San Jose, CA

                                 WALLA WALLA SEW & VAC INC 
                              Walla Walla, WA

                                   WHITMAN VAC & SEWING 
              MACHINE & APPLIANCE 
                                           Huntington Station, NY

                                      WINDY MOON QUILTS  
                                     Reno, NV

                                        SHE’S SO FINE -   
                                             CREATIONS IN THREAD 
                                                 Yatesville, GA

 A-1 VACUUM CLEANER CO LLC   
  Roseville, MN
   CHARLOTTESVILLE SANITARY  
    SUPPLY CORP                      
      Charlottesville, VA
       ERV’S VACUUM SALES & SERVICE   
         Olathe, KS
         SHENANDOAH SEW AND VAC 
           Woodstock, VA       
            RALPH’S SEWING & VACUUM 
              Palm Desert, CA
             VACUUM CLEANER CENTERS 
                Grandville, MI           
                PARAMOUNT VACUUM & 
                 SEWING CENTER
                  Eugene, OR
                   GUARANTEE VACUUM & 
                    SEWING CENTER    
                       Kokomo, IN
                      NEAL’S VACUUM & 
                       SEWING CENTER    
                          Muscatine, IA
                         GARY’S VACUFLO 
                    Portland, OR
                          GREEN’S SEWING & 
                             VACUUM CENTER              
                                 Medford, OR
                               TURNPIKE  
                                APPLIANCE  
                                 SERVICE                                 
                                     Bay Shore, NY
                                   VACUUM  
                                    CENTER                                               
                                         Savannah GA
     

ASSOCIATE Members
 COATS & CLARK INC        
  Charlotte, NC 
    FERD SCHMETZ NEEDLE CORP  
     Medley, FL 

       30 YEARS 
       PRO-LINE DISTRIBUTING   
           Cypress, TX
         THORNE ELECTRIC CO   
           San Antonio, TX    

20 Year  
Members  
continued:

30 YEAR 
MEMBERS



VDTA/Epstein College 
Scholarship Recipients

  2019 Awards

Abigail Herring
Abigail Herring is currently a high school senior at Parkersburg South High 
School in West Virginia. She is the daughter of Jeff and Karen Herring. 
Karen is an employee of VDTA•SDTA Member store Bolts & Quarters 
Quilt Shop, also located in Parkersburg. Abigail is a member of her high 
school’s Cross Country team, being named Parkersburg South High 
Runner of the Year, TRAC Runner of the Year, and All-Conference for the 
Ohio Valley Athletic Conference. She is also a member of the National 
French Honors Society, volunteers at Camden Clark hospital, and interns 
at the River City Runners organization. She plans to pursue a career in 
healthcare and writes: 

“I plan to complete my Bachelor of Science degree and then either 
become a Registered Nurse or continue my education and pursue 
becoming a Nurse Practitioner. I am most interested in working with 
children as a pediatric nurse.” 

Jesse Dunn
Jesse, son of Teresa and Lee Dunn, attends Arkansas Tech University 
in Russellville, Arkansas. Lee Dunn has been a longtime employee of 
VDTA•SDTA Member store Vac’s Etc in Mountain Home, AR. With a love of 
athletics, Jesse played both football and baseball in high school, and has 
received awards training in Tae Kwon Do. He has competed with Future 
Business Leaders of America (FBLA) at the district and state level, and 
spent time volunteering with organizations like Bridge Bash to alleviate 
hunger in Baxter County, and Relay for Life. Justin intends to earn a 
degree in computer engineering and writes: 

“My family, teachers, coaches, and mentors played an important role 
in my success as a student. They taught me how to succeed, how to 
be a leader, and the importance of civic responsibility. As I achieve my 
educational and career goals, the biggest compliment that I can give 
those people who have helped me is to help others succeed, too.”



Anniversary
YEAR

Recipients of the VDTA/Epstein College Scholarship: Recipients of the VDTA/Epstein College Scholarship: 
Kristine Ashcraft, Jon Frato, Donna Tscherne, Julie Barth, Seana Ault,      
Stephanie Daves,     Heather Hinds,                                                  Angel Herndon, 
Liz Wiltz,  Adam Martin,                                                           Amelia Normandy, 
Aaron Herm, Cory Carr,                                                                    Starr Herndon,                                                                             
Maureen Murphy,                                                                       Megan Greenawalt,
Andrew Neill, Nina Schur                                                   Carolina Castro Rodrigues 
Jesse Dunn, Ian Proctor                                                                     James Murphy, 
Megan McAdams,                                                                               Ryan Barber,
Jennifer Reichert,                                                                                  Ryley Schultz                                                                                  

Ethan Miller, Emily Schehlein, Jocelyn Mullins, Matthew McAdams, Alexandra Wile, 
Randi Holloway, Anthony Brady, Kaitlin Sobleman, Billy Dedich, Bradley Chippi, 
Megan Arnold, Brady Yarborough, Faith Carpenter, Emilee Edman, Abigail Herring...

2019 marks the 25th Anniversary  

of the VDTA/Epstein  
College Scholarship

available to students connected to our dealer industry!available to students connected to our dealer industry!
Applications for this year’s Scholarship will be available beginning Spring, due Fall 2019. Applications for this year’s Scholarship will be available beginning Spring, due Fall 2019. 

Will Your Student Apply 
And receive up to $10,000 for college?

Will you donate to continue  
making this scholarship possible?

 
The Scholarship Fund has awarded OVER The Scholarship Fund has awarded OVER 

quarter of $1 MILLION in Scholarship money!quarter of $1 MILLION in Scholarship money!
Donate at Donate at 
VDTA.comVDTA.com
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Above and Beyond Creative Sewing is 
owned by Ron and Diane Linhart, and 
located in Nanuet, New York. The store 
operates with 8 employees specializing in 

machine sales, service, and instruction.

The Above and Beyond Sewing store was 
established in 1993, though the family has a long 
history in the sewing industry. Back in the 1940s, 
family member Alphonse Linhart apprenticed 
as a machine attachment maker in the garment 
district of New York City. His son Ron expanded into 
commercial sewing machine repairs and moved the 
company, Linhart Sewing Attachments, to Baldwin. 
His oldest son – also Ron – learned machine repairs 
while working for his father, Ron Sr. 

In 1993, Ron and his wife, Diane, built their own 
sewing machine retail business with the help of 
many great employees and friends. After 13 years 
their business, known as Above and Beyond Sewing 
Machines, moved into Nanuet. Work is shared 
between 4 sales staff, 3 teachers, and 2 technicians 
who are cross-trained and make a great team.

Above and Beyond Creative Sewing sells Baby 
Lock, BERNINA, PFAFF, and Tin Lizzie machines 
as well as sewing furniture by Koala and Horn 
of America. Specializing in threads, embroidery, 
and computer software has set them apart from 
other fabric shops in the area. Classes are offered 
daily including “Embroidering with Diane,” “Ron 
and Diane’s Help Desk,” “Block of the Month,” 
“Paper Piecing” and more. With a service-oriented 
approach to marketing, Ron and Diane feel that 
getting customers to maintain their machines is key 
in establishing ongoing customer relations.  

Another special part of their business model is 
commitment to the community. Above and Beyond 
Creative Sewing supports all the local guilds and 
sewing clubs with newsletter ads and donations. 
They provide teachers for Girl Scout Troop Badge 
projects, and in 2016 founded the Creative Sewing 
Textile Arts Scholarship. The scholarship is a 
501(c)3 charity that provides a $1000 scholarship 
and a new sewing machine to a college junior or 
senior who will pursue a career in a sewing-related 
field. Baby Lock generously donated the machines 
and most vendors, including BERNINA, have also 
made donations of products to raffle as fundraising.  
The scholarship’s board of directors is drawn from 
the store’s customer base, and many customers 
also contribute to the cause. 

When asked what advice they would give to  
other independent retailers in the industry, Ron  
and Diane say, “Each day you must grow your 
business; you cannot stay the same each year.  
Build a team, and you can earn success with a 
happy home balance too.”

2018 Dealer of the Year:
Above and Beyond Creative Sewing

Nanuet, NY

  2019 Awards
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Putting Plans into Actions
and Keeping Myself Accountable

1 or 2 Ideas I liked from the 2019 VDTA Show and want to implement:

_____________________________________________________________________________________________

_____________________________________________________________________________________________

_____________________________________________________________________________________________

_____________________________________________________________________________________________

What’s the First Step in implementing this idea?

_____________________________________________________________________________________________

_____________________________________________________________________________________________

_____________________________________________________________________________________________

_____________________________________________________________________________________________

What do I need to do, specifically so this happens?

_____________________________________________________________________________________________

_____________________________________________________________________________________________

_____________________________________________________________________________________________

_____________________________________________________________________________________________

_____________________________________________________________________________________________

When I want this done by: ______________________________________________________________ 

What employees will be helping?

_____________________________________________________________________________________________

_____________________________________________________________________________________________

L



When asking about my cultural heritage 
growing up, I was told our family is “Heinz 
57” – German, Norwegian, Swedish, Dutch, 
“Pennsylvania Dutch,” and yes, Irish. How 

much Irish, I don’t know. . . but it’s enough for me to 
feel welcome celebrating St. Patrick’s.

Why do Americans love St. Patrick’s Day? Because it’s 
for EVERYONE. No matter if you are 1/8th or 1/80th part 
Irish or none at all but love the Irish culture, no matter 
your age, you’re more than welcome to celebrate as 
wholeheartedly as anyone else. 

Working with retailers, I keep my eye on successful 
ad campaigns. From the Christmas shopping season 
to the Super Bowl, there have been few campaigns 
I’ve found impressive, much less compelling. The two 
national commercials that resonated 
most with me recently have been the 
GMC “Tailgate to end all tailgates” 
and the Wal-mart Grocery Pickup 
commercials. 

To briefly recap: The GMC commercial 
sees vehicle owners of all ages 
marching and singing “Na Na Hey Hey 
Goodbye,” carrying their old tailgates 
(the emblems of Ford and Chevy visible 
among them) to a mountaintop where a 
shiny new GMC truck awaits. 

The Walmart commercial shows us 
famous vehicles from pop culture – the 
Batmobile, the Scooby Doo Mystery Inc 
van, the Jurassic Park Jeep, the DeLorean, and quite 
a few more – all driving to Walmart, to have groceries 
delivered to them in the parking lot. 

Why these commercials are effective: Both 
of these commercials are effective, in my opinion, 
because they rely on inclusivity. The GMC commercial 
is saying no matter if you’re a family of four with a 
Chevy or a middle-aged bachelor with a Dodge, you all 
deserve a better tailgate and should upgrade to GMC. 
The Wal-mart commercial tells us that no matter what 
vehicle you drive, just as long as you get it to Wal-mart, 
you can save time with their Grocery Pickup service. 
It also reaches a wide audience in age and interest by 
including such a diverse group of “celebrity vehicles.” 

How this relates to St. Patrick’s Day: These two 
successful ad campaigns rely on inclusivity, and I 
don’t think that’s a coincidence. With consumers 
feeling more divided politically, it makes sense that a 
hopeful desire for connection and “coming together” 
makes effective marketing. St. Patrick’s Day’s does 
this naturally, so tap into a need for togetherness that 
consumers are craving as you approach the day and 
make sales.

St. Patrick’s Day falls on a Sunday St. Patrick’s Day falls on a Sunday 
this year, so you may want to this year, so you may want to 
celebrate in store on the Friday or celebrate in store on the Friday or 
Saturday beforeSaturday before.. A few ideas:  A few ideas: 
A conditional sale – Since St. Patrick’s Day is for 

everyone, make sure the sales you 
offer are those in which everyone can 
participate, while having a bit of fun. You 
might host a “10% off if you wear green 
clothing” sale. You’re inviting everyone 
to partake in the clothing challenge, and 
not limiting the sale to certain items that 
consumers do not need/want at the time.

A Facebook AND in-store giveaway – 
Again, this day is about everyone feeling 
Irish and everyone getting to experience 
that Irish luck, so host a giveaway online 
AND in-store. Customers who are able 
to visit your store during business hours 
might be entered in a special drawing. 
In addition, other customers who work 

day jobs and can’t make it in before close can ALSO 
be entered to win a giveaway online by “liking” or 
“commenting” on a Facebook post. Everyone feels 
included, and that’s good for business. 

Don’t ignore the Bandwagon: Speaking of 
giveaways, the product or service you give away 
is ultimately up to you. But don’t underestimate 
the power of the “Shamrock Shake Bandwagon” at 
McDonalds. What do I mean? 

McDonalds’ Shamrock Shake has an almost cult-like 
following, and as Lara Walsh of Elite Daily says, “The 
Shamrock Shake is basically the Pumpkin Spice Latte 
of springtime, and people can’t handle it.” Just look at 
some of these tweets:

St. Patrick’s Day Marketing:  
Including Everyone in the Fun
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By: Tonya Tienter, VDTA Staff
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@Andrea_Pak: If anyone would be kind enough to bring me 
a #ShamrockShake they would automatically become my 
favorite person on this planet....
@farrahspromd8: ALL OF MY MONEY IS NOW GOING 
TOWARDS SHAMROCK SHAKES FROM NOW UNTIL THEY GO 
AWAY
@OfficialTRichy: McDonald’s Shamrock Shake is a season 
itself
@brock_a_s: My body is like 10% shamrock shake right now. 
And to anyone debating on responding “ew,” I’m glad you 
don’t like them..less stress on the machines.

While Mass or Chain markets are in competition for 
what you offer as independent retailers, you can 
occasionally use their massive popularity for your 
benefit. Consider giving away giftcards to McDonalds 
for your St. Paddy’s promotion, so people can buy their 
Shamrock Shakes. Your business will be included in 
this sweeping seasonal buzz. 

Partner with a pub – Try partnering with a pub  
in town – if an Irish pub, all the better – to offer a 
coupon. For example: Everyone who makes a  
purchase with you might get a 10% off / $5 off coupon 
at the partnering pub; in turn, the pub advertises this 
offering (“Shop at A+ Sew and Vac to get a coupon 
here for St. Paddy’s!”) before the big day to drive 
traffic to your business.

Music – Play some traditional Irish music in your store. 
I find I’m never in a bad mood when some Celtic music 
comes on. Pandora’s free radio station online is a great 
resource.

Hand out themed stickers – Order stickers the 
beginning of March with your logo (maybe your logo 
turned green?) and hand them out to customers the 
day(s) your store is celebrating St. Paddy’s. Everyone 
gets a sticker, so everyone feels included, plus it’s 
great brand awareness as customers wear that sticker 
on their shirt or jacket all day. 

For the design, you might choose your store logo, a 
greeting of “Happy St. Paddy’s” from your store, or 
just a traditional Irish blessing. You can order stickers 
through various websites, but you might check out 
Stickeryou.com – they quote 200 custom stickers (2” x 
2”) at about $55 plus $15 shipping (that’s about $0.34 
cents a sticker). The larger the quantity, the less per 
sticker cost. 

For sewing stores – Sales on green products like 
thread and fabric.

For vacuum stores – Use Lucky Charm cereal for 
vacuum demos.

If you choose to hold a special promotion for St. 
Paddy’s, just remember that it should not only be 
fun and garner some “buzz” about your business, 
but should be financially lucrative for you too. Enjoy 
celebrating the day, and with the words of one of my 
favorite Irish blessings: 

May your pockets be heavy and your May your pockets be heavy and your 
heart be light; May good luck pursue heart be light; May good luck pursue 

you each morning and nightyou each morning and night..
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“With consumers feeling more 
divided politically, it makes sense 

that a hopeful desire for connection 
and ‘coming together’ makes 

effective marketing. St. Patrick’s 
Day’s does this naturally.”

Sticker example 1

May the 
road rise to 

    meet you...

at YOUR Sew 
& Vac Store

Sticker example 2
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2019 New Product  
Showcase at the VDTA Show

A&E GÜTERMANN A&E Gütermann Thread Collections and 
Spinner Displays

Robison-Anton rayon, polyester, and metallic 
embroidery seasonal thread collections,  
including Cosplay, Dazzle, and more.

Signature cotton quilting seasonal thread 
collections including Neutrals, Beachy  
and more.

Gütermann Sew-all quilting  
& embroidery spinning towers.

Gütermann Sew-all quilting and embroidery 
thread collections. 

Gütermann Sew-all thread, 8 spools, with bonus  
(40) pearl headed pins. Gütermann cotton thread,  
8 spools, with bonus (10) clips.
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BROTHER INTERNATIONAL
The Luminaire Innov-ís XP1
Experience true luxury with our largest workspace and embroidery area ever offered,  
coupled with a revolutionary collection of capabilities to help you achieve perfection  
in every stitch with the XP1.  

New Features:
• Revolutionary StitchVision Technology
• Guideline Marker Line & Guideline  
   Marker Grid 
• Large 10 5/8” x 16” embroidery area
• Built-in embroidery pointer 
• Spring Lever Release Frame

ScanNCut DX Innov-ís Edition
with optional roll feeder attachment

The Brother ScanNCut DX Innov-ís Edition is 
an essential Sewing, Quilting, and Crafting 
tool for precision scanning, cutting and more.

New Features:
• Auto-blade sensor technology
• Cuts up to 3mm thick
• Over 1,000 built-in designs
• Reads most PES and PHC files directly 
• Mat-less cutting with the optional  
   roll feeder attachment

New Product Categories include:
 Sewing, Quilting, Embroidery,  

Vacuum, Central Vac, and Miscellaneous.

CLOVER NEEDLECRAFT
The Ultimate Quilt ‘N Stitch  
Presser Foot
Your go-to presser foot for parallel  
line straight stitching and straight line  
machine stitching  
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BREWER
EverSewn Sparrow X
Embroidery intimidation is history with the 
new Sparrow X, a revolutionary embroidery 
& sewing machine controlled with your 
Android or Apple smart device. Connect to 
the app EverSewn Pro, and you will not be 
confined to a tiny sewing machine screen. 
With a built-in wifi connection, you can 
monitor the embroidery progress without 
being in front of your machine.

CHINA FEIYUE USA INC
World Steam Boiler - UL1600-1
Boiler with gravity iron. Stainless steel 
casing. Provides constant high pressure 
steam. 

Adjustable Swivel Feet Tripod - 
SF-T/W
A new-and-improved sturdy plastic tripod 
for use with the Diamond and Classic series. 
It comes with easy-assemble legs that turn 
and snap into place, and feet that swivel 
and adjust in height to stand your dress 
form level - works great on uneven floors.

DAYLIGHT COMPANY
Slimline 3 Table Lamp

ELNA
Elna Press 850
The Elna Press 850 is the Ferrari of presses!  
It is made of the finest materials consisting of  
Finnish Birch wood with a non-stick heating plate  
and adjustable sleeve board. The Elna Press  
850 creates steam through a Vapojet system,  
which means the press will hold up over time  
and makes it perfect for crafting, vinyl, and other 
applications. 

New Product Showcase
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New Product Showcase

Q’nique 19” Quilting Machine 
Enjoy the ultimate quilting experience 
with our new Q’nique 19” machine. 
Superior stitching, high quality encoders, 
LED work light, touch screen, and very 
user-friendly operation. 

GRACE COMPANY Q-Zone Hoop
The Q-Zone Hoop is a small frame that runs 
on a smooth G-Series Track and Carriage 
system. The Q-Zone Hoop offers adjustable 
depth, is compatible with domestic machines 
and longarms up to 19” throat, and has height 
adjustable legs so you can sit or stand. Includes 
top plate, handles, quilt clips, and bungee 
clamps. This is perfect for the professional and 
hobbyist alike. 

GUIDELINES4QUILTING
Cut and Sew Accurately Set
Add Fabric Guides and Grip Strips to 
mistake-proof and slip-proof any standard 
12” and 14” acrylic rulers with the Quilt 
Ruler Upgrade Kit. Take the guesswork out 
of sewing scant 14” seams with the Super 
Easy Seam Guide Setter.

EURO-NOTIONS
Grabbit BobbinSaver 2
The square cousin to the original round 
Grabbit BobbinSaver efficiently holds up  
to 66 metal or plastic home sewing bobbins. 
Dimensions: 5 1/4” x 5 1/2” x 3/4”.  
Order via distributors.  
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New Product Showcase

HIDE-A-HOSE
Hide-A-Hose Mini Valve
Hide-A-Hose introduces a cost effective Retractable 
Quick Clean Solution for utility rooms, kitchens, 
bathrooms, and garages. The Mini is 20% smaller than 
a HS5000 valve, has a simplified design, new twist 
lock system, and a look consistent with Hide-A-Hose 
installations. The price-point will be appreciated by 
installers and home-owners alike. 

HUSQVARNA VIKING
DESIGNER BRILLIANCE™ 80
The DESIGNER BRILLIANCE™ 80 sewing and embroidery machine is delightfully intuitive and 
uniquely capable. Especially designed for the imaginative sewer with big and bright ideas, 
features include: JoyOS ADVISOR™, mySewnet™ Cloud - WiFi Connectivity and App, deLuxe™ 
Stitch System, Large Display with Capacitive Touch, Exclusive Stitch Techniques, and the 
Exclusive SENSOR SYSTEM™

BRILLIANCE™ 75Q
BRILLIANCE™ 75Q sewing machine provides time-saving, innovative capabilities to help busy 
sewers bring their creativity to life at a price within reach. Top features include: Interactive  
Color Touch Screen, Exclusive SEWING ADVISOR®, Exclusive Stitch Techniques, Exclusive 
SENSOR SYSTEM™, and a Large Sewing Surface. 

PLATINUM™ MN ⎜1000  
Multi-needle Embroidery Machine
The PLATINUM™ MN | 1000 multi-needle embroidery machine 
allows busy sewists to embroider large projects or large quantities 
of a project in a fraction of the time. Features include: Single Head 
with 10 Needles, Large Embroidery Area, Smart Cap Embroidery, 
Automatic Color Change, and Large 7" Color Touch Screen. 

BRILLIANCE™ 75Q

DESIGNER BRILLIANCE™ 80

PLATINUM™ MN 1000 
Multi-needle
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New Product Showcase

H-P PRODUCTS CENTRAL VACUUM
Vroom Retract Vac®

Vroom Retract Vac® brings the speed 
and convenience of central vacuum 
retractable hose systems to your  
garage at an affordable price! 
Surface-mounted and available  
with up to a 50’ hose, the Vroom  
Retract Vac® is great for both quick 
clean-ups and more thorough  
vacuum jobs. Retail price starting  
at only $250. 

Bench Buddies
What does every Kimberbell Bench Pillow need? Bench 
Buddies! Introducing a new coordinating petite pillow 
series following the format of our popular bench pillow 
patterns. Make a new pillow cover for each month, then 
switch out the pillow form as the season and holidays 
change. Two different designs for each month fit our 
8” square or 5½ x 9½” rectangle pillow forms. All 
embroidered designs can be stitched in a 5 x 7” hoop. 

Choose complimentary fabrics and stitch the pillows as a set. The first set of Kimberbell’s new 
series features designs for January, February, March, and April.

KIMBERBELL DESIGNS

Dealer Exclusives Volume 3
Dealer Exclusives Volume 3 includes 13 designs to 
introduce new techniques, teach embroidery skills, and 
sell machines. Volume 3 includes a complete Program 
Guide, Design CD, full-color printed instructions, Power-
Point Presentations for teachers, digital marketing 
materials, and Shop Guide for cutting kits. Purchase of 
Kimberbell® Designs Dealer Exclusive Program is limited to 
brick-and-mortar shops. The program is intended to bring 
customers into your shop and is strictly NOT for website 
classes or downloads. Projects include:

• Warm the Heart Mug Hug
• Modern Patchwork Zipper Pouch 

• Sage Owl Oven Mitt 
• Sweet Feet: Rain Boots

• Fabergé Egg Cutwork Ornament
• Happy Birthday Wall Hanging
• And More!

ORGAN NEEDLE
All new ECO Packs from Organ Needles - various 

types / sizes of Organ sewing machine needles  
along with a point of purchase display

Organ Needles
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New Product Showcase

LORALIE DESIGNS
The Medleys
Loralie's new "dealer friendly" pre-cut fabric panels. 
Complete collections condensed onto one panel with 
coordinating "strip" panel. The 24 piece countertop  
box will bring trendy pre-cuts, color, and charm  
to your store.

ProPath™
The all floor cleaner for your central vacuum. The ProPath™ 
Powerhead is lightweight and maneuverable with a 4-Height 
Adjustment, for area rugs to ultra-plush carpets. Now there’s 
no need to switch brushes between rooms. The ProPath™ 
Powerhead features a unique air diverter that adjusts the 
airflow when set for Ultra-Plush Carpets. 

NUERA-AIR

PICKLE PIE DESIGNS
Embroidery Recipes
Serve up a scrumptious collection of grab-and-go embroidery 
projects to delight your customers. Each collectible "recipe 
card" includes a list of "ingredients" that promote sales of 
embroidery supplies, while teaching an exciting embroidery 
technique. Great for selling on your show floor, or for running 
a unique club program.

SULKY OF AMERICA 50 Wt Cotton + Steel Thread by Sulky
The newest 50 Wt cotton thread collections from Sulky that 
coordinate with the latest Cotton+Steel fabric collections.

Japan 6 pk collection 
Wildflowers 12 pk collection
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New Product Showcase

quilt expression™ 720
The PFAFF® quilt expression™ 720 boasts world class 
features that make this machine an intuitive tool that exceeds 
expectations. These features include: PFAFF® Color Touch 
Screen, the Original IDT™ Integrated Dual Feed Technology 
System, Large Sewing Space, Exclusive PFAFF® Stitch 
Techniques, and Exclusive Stitch Creator.

quilt expression™ 710
The PFAFF® expression™ 710 offers refined technology 
and impressive results. Features include: PFAFF® Color 
Touch Screen, the Original IDT™ Integrated Dual Feed 
Technology System, Large Sewing Space, Automatic 
Presser Foot Lift, and 274 Stitches.

ambition™ 620
With intuitive functionality and limitless potential, the 
exacting PFAFF® ambition™ 620 sewing machine is the 
craftperson’s most dependable tool. Features include: 
PFAFF® LCD Screen, the Original IDT™ System, Large 
Sewing Space, 136 Stitches, and Speed Slider

ambition™ 610
Command your creativity with the PFAFF® ambition™ 610 
sewing machine. Durable technology and artful operation 
make this machine stand out from the crowd. Features 
include: PFAFF® LCD Screen, the Original IDT™ System, 
Large Sewing Space, 110 Stitches, and Speed Slider. 

PFAFF

TRUECUT
Our patent track and guide 
system prevents slipping 
and keeps all cuts straight. 
Everything about TrueCut 
rotary cutting rulers has been 
innovated from the built in 
holes to the raised edge 
providing extra safety, to the 
very process in which they 
are manufactured. 

Rulers and Pro Guides

P
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EQ-20 Longarm mounted in Lift Off Quilting Table 

Our huge quilting workstation comes with the Eclipse Longarm EQ-20. The 
workstation is equipped with electric lifts which raise or lower the surface to any 
desired height. You can quilt sitting down or standing up. Made in America by 
Eclipse Quilting and Fashion Cabinets of America, this is a total quilting solution. 

ECLIPSE QUILTING & FASHION 
SEWING CABINETS OF AMERICA

Sew Steady’s first every modular table, with two 
sections that each measure 14”x 17” with a total size 
of 17” x 28.” Users can expand the table base by 
adding an extension. This “two-in-one” product solves 
several problems – space constraints, large projects, 
and portability. The table also comes with a Grid Glider 
and a newly redesigned Sew Steady Travel Bag that 
is padded, has multiple pockets & a divider to safely 
store both sections of the table.

SEW STEADY 
Versa Table

Standing over 8” tall 
and featuring angelic 
appliqué wings, this 
adorable teddy is ready 
to share the love with a 
“beary” special someone 
this Valentine’s Day!

OESD

Free-Standing Valentine Teddy Bear  

New Product Showcase

Airstream - Stick Vac
We're proud to present the new 
Airstream Stick Vac, a self-
standing vacuum that comes 
with HEPA filtration and options 
for extra rechargeable battery. 
Suitable for all floors with 
motorized nozzle.

TROVAC  
INDUSTRIES
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Cuddle® Sweet Strips™ Kits

Sweeten up your Cuddle® collection with this great group 
of coordinating Cuddle® Strips. The Strips are perfect for 
everything including design-your-own quilts, binding, small 
accessories and toys, appliqués and more! Each package 
includes 2 each of 18 different 10” cuddle strips in a 
beautiful table-top display box. Kits include Fun-Fetti,  
Key Lime, Red Hot and Blueberry Pie.

Cuddle® Quilt Kits
Cuddle® Quilt Kits include a variety of  
gorgeous kits featuring lush plush Shannon  
Fabrics Cuddle® fabric.
 
Kits on display included:
Picture Perfect Cuddle® Kit Kritter Gitter
This Picture Perfect Cuddle® kit includes strips for the 
quilt top, pattern, & binding. Fabrics featured in this kit are 
Lightning Bugs Honeydew, Luxe Cuddle Hide Evergreen, 
Cuddle 3 Rust, and Luxe Cuddle Marble Snow. The binding 
is Luxe Cuddle® Hide Evergreen. Approx. size is 38” X 58.” 
Suggested backing for this kit is Cuddle 3 Rust. 1 1/8 yd of backing fabric is needed.
 
Crazy 8 Cuddle Kit Bella Rosa
This Cuddle® kit includes 8 pre-cut 10” strips, pattern, and binding. Choose from a variety of 
options using the 10” strips. The kit is sewn using the Sew and Flip Method. Approximate Size: 
59” X 68.” Finished size varies depending on cutting options. Quilt front fabrics are J’Adore Paris 
Navy, Luxe Cuddle Marble Navy, La vie en rose Scarlet, Luxe Cuddle Ziggy Scarlet. Binding is 
Luxe Cuddle Marble Navy. Suggested Backing Fabric (2 ¼ yards) is C3 Scarlet. 
 
Hotcake Cuddle Kit Bearclaw
This Cuddle® kit includes everything you need to create a beautiful self-binding blanket. The 
fabric included is Buffalo Check printed Cuddle® in Scarlet. The backing fabric is Ivory Luxe 
Cuddle® Sherpa. The completed size of the blanket is 50” X 50.”

 

SHANNON FABRICS

To see the winning products, check  
out April’s VDTA News magazines!
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Why change your 
vacuum cleaner belt 

every 3 months?

Your vacuum’s cleaning 
  ciency depends on it.
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Credit Card #:_____________________________Exp. Date_________CVV #:______
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Fax your order to 515-282-4483                 Total $__________

PAYMENT MUST BE 
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XYZ Corp.
1234 Anywhere Ave.
Anytown, USA 00000
(000) 000-0000

See full post card & brochure content online at VDTA.com
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Credit Card #:_____________________________Exp. Date_________CVV #:______

Sign ture of card holder:_____________________________________________
Credit Card Billing Address:___________________________________________
Fax your order to 515-282-4483                 Total $__________

PAYMENT MUST BE 
INCLUDED WITH 
ALL ORDERS.

Subtotal: $

Shipping: $

Total: $

POSTCARDS
100 @ $15
300 @ $30
500 @ $40
1000 @ $60
MACHINE LABELS
1000 @ $
BROCHURES
1000 @ $25
2000 @ $35
REPAIR TAGS
500 @ $90

SHIPPING
COSTS
POSTCARDS
Up to 300 @ $
400-1000 @ $15
BROCHURES
1000 @ $15
2000 @ $18
REPAIR TAGS
1000 @ $15

Qty. Qty. Qty.

Qty.

Qty.

How often should 
you service your 

vacuum?

Qty.

MACHINE LABELS

Qty.

XYZ Corp.
1234 Anywhere Ave.
Anytown, USA 00000
(000) 000-0000

See full post card & brochure content online at VDTA.com
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Parts Price Parts Price

Supplies
PriceDescription

vac motor  
carbon brushes
armature

hose
attachments
motor

Parts Total
Labor 

Tax 
REPAIR TOTAL

bags - paper 
belts 
deodorizer

Supplies Subtotal 
Tax 

SUPPLIES TOTAL 
REPAIR TOTAL (from above) 

GRAND TOTAL
Notes:

Customer Name: Date:

Brand Color Model Serial Number

Service Salesperson:All charges C.O.D.:
(estimate)

handle grip 
cord
cord protector
switch
plug
bag - outer
bellows
bag retainer
bag ring
agitator
agitat. brushes
agitat. bearings
belt
wheels - rear
wheels - front
fan
p.n. motor
top bearing 
lower bearing
gasket set
casting
bulb
handle release

Go
od

Re
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e

Part # Go
od

Re
pl
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e

Part #

90

 

Why change your 
vacuum cleaner belt 

every 3 months?

Your vacuum’s cleaning 
  ciency depends on it.
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ORDER FORM
Name:__________________________________________Date:_____________
Company Name:____________________________________________________
Address:________________________________________________________
City, State, Zip:______________________________________________________
Phone:________________________________Fax:_______________________
E-Mail:____________________________________________________________

MasterCard        VISA

Credit Card #:_____________________________Exp. Date_________CVV #:______

Sign ture of card holder:_____________________________________________
Credit Card Billing Address:___________________________________________
Fax your order to 515-282-4483                 Total $__________

PAYMENT MUST BE 
INCLUDED WITH 
ALL ORDERS.

Subtotal: $

Shipping: $

Total: $

POSTCARDS
100 @ $15
300 @ $30
500 @ $40
1000 @ $60
MACHINE LABELS
1000 @ $
BROCHURES
1000 @ $25
2000 @ $35
REPAIR TAGS
500 @ $90

SHIPPING
COSTS
POSTCARDS
Up to 300 @ $
400-1000 @ $15
BROCHURES
1000 @ $15
2000 @ $18
REPAIR TAGS
1000 @ $15

Qty. Qty. Qty.

Qty.

Qty.

How often should 
you service your 

vacuum?

Qty.

MACHINE LABELS

Qty.

XYZ Corp.
1234 Anywhere Ave.
Anytown, USA 00000
(000) 000-0000

See full post card & brochure content online at VDTA.com
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Parts Price Parts Price

Supplies
PriceDescription

vac motor  
carbon brushes
armature

hose
attachments
motor

Parts Total
Labor 

Tax 
REPAIR TOTAL

bags - paper 
belts 
deodorizer

Supplies Subtotal 
Tax 

SUPPLIES TOTAL 
REPAIR TOTAL (from above) 

GRAND TOTAL
Notes:

Customer Name: Date:

Brand Color Model Serial Number

Service Salesperson:All charges C.O.D.:
(estimate)

handle grip 
cord
cord protector
switch
plug
bag - outer
bellows
bag retainer
bag ring
agitator
agitat. brushes
agitat. bearings
belt
wheels - rear
wheels - front
fan
p.n. motor
top bearing 
lower bearing
gasket set
casting
bulb
handle release
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Why change your 
vacuum cleaner belt 

every 3 months?

Your vacuum’s cleaning 
  ciency depends on it.
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ORDER FORM
Name:__________________________________________Date:_____________
Company Name:____________________________________________________
Address:________________________________________________________
City, State, Zip:______________________________________________________
Phone:________________________________Fax:_______________________
E-Mail:____________________________________________________________

MasterCard        VISA

Credit Card #:_____________________________Exp. Date_________CVV #:______

Sign ture of card holder:_____________________________________________
Credit Card Billing Address:___________________________________________
Fax your order to 515-282-4483                 Total $__________

PAYMENT MUST BE 
INCLUDED WITH 
ALL ORDERS.

Subtotal: $

Shipping: $

Total: $

POSTCARDS
100 @ $15
300 @ $30
500 @ $40
1000 @ $60
MACHINE LABELS
1000 @ $
BROCHURES
1000 @ $25
2000 @ $35
REPAIR TAGS
500 @ $90

SHIPPING
COSTS
POSTCARDS
Up to 300 @ $
400-1000 @ $15
BROCHURES
1000 @ $15
2000 @ $18
REPAIR TAGS
1000 @ $15

Qty. Qty. Qty.

Qty.

Qty.

How often should 
you service your 

vacuum?

Qty.

MACHINE LABELS

Qty.

XYZ Corp.
1234 Anywhere Ave.
Anytown, USA 00000
(000) 000-0000

See full post card & brochure content online at VDTA.com
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Parts Price Parts Price

Supplies
PriceDescription

vac motor  
carbon brushes
armature

hose
attachments
motor

Parts Total
Labor 

Tax 
REPAIR TOTAL

bags - paper 
belts 
deodorizer

Supplies Subtotal 
Tax 

SUPPLIES TOTAL 
REPAIR TOTAL (from above) 

GRAND TOTAL
Notes:

Customer Name: Date:

Brand Color Model Serial Number

Service Salesperson:All charges C.O.D.:
(estimate)

handle grip 
cord
cord protector
switch
plug
bag - outer
bellows
bag retainer
bag ring
agitator
agitat. brushes
agitat. bearings
belt
wheels - rear
wheels - front
fan
p.n. motor
top bearing 
lower bearing
gasket set
casting
bulb
handle release
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Why change your 
vacuum cleaner belt 

every 3 months?

Your vacuum’s cleaning 
  ciency depends on it.
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ORDER FORM
Name:__________________________________________Date:_____________
Company Name:____________________________________________________
Address:________________________________________________________
City, State, Zip:______________________________________________________
Phone:________________________________Fax:_______________________
E-Mail:____________________________________________________________

MasterCard        VISA

Credit Card #:_____________________________Exp. Date_________CVV #:______

Sign ture of card holder:_____________________________________________
Credit Card Billing Address:___________________________________________
Fax your order to 515-282-4483                 Total $__________

PAYMENT MUST BE 
INCLUDED WITH 
ALL ORDERS.

Subtotal: $

Shipping: $

Total: $

POSTCARDS
100 @ $15
300 @ $30
500 @ $40
1000 @ $60
MACHINE LABELS
1000 @ $
BROCHURES
1000 @ $25
2000 @ $35
REPAIR TAGS
500 @ $90

SHIPPING
COSTS
POSTCARDS
Up to 300 @ $
400-1000 @ $15
BROCHURES
1000 @ $15
2000 @ $18
REPAIR TAGS
1000 @ $15

Qty. Qty. Qty.

Qty.

Qty.

How often should 
you service your 

vacuum?

Qty.

MACHINE LABELS

Qty.

XYZ Corp.
1234 Anywhere Ave.
Anytown, USA 00000
(000) 000-0000

See full post card & brochure content online at VDTA.com
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Parts Price Parts Price

Supplies
PriceDescription

vac motor  
carbon brushes
armature

hose
attachments
motor

Parts Total
Labor 

Tax 
REPAIR TOTAL

bags - paper 
belts 
deodorizer

Supplies Subtotal 
Tax 

SUPPLIES TOTAL 
REPAIR TOTAL (from above) 

GRAND TOTAL
Notes:

Customer Name: Date:

Brand Color Model Serial Number

Service Salesperson:All charges C.O.D.:
(estimate)

handle grip 
cord
cord protector
switch
plug
bag - outer
bellows
bag retainer
bag ring
agitator
agitat. brushes
agitat. bearings
belt
wheels - rear
wheels - front
fan
p.n. motor
top bearing 
lower bearing
gasket set
casting
bulb
handle release
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Why change your 
vacuum cleaner belt 

every 3 months?

Your vacuum’s cleaning 
  ciency depends on it.
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ORDER FORM
Name:__________________________________________Date:_____________
Company Name:____________________________________________________
Address:________________________________________________________
City, State, Zip:______________________________________________________
Phone:________________________________Fax:_______________________
E-Mail:____________________________________________________________

MasterCard        VISA

Credit Card #:_____________________________Exp. Date_________CVV #:______

Sign ture of card holder:_____________________________________________
Credit Card Billing Address:___________________________________________
Fax your order to 515-282-4483                 Total $__________

PAYMENT MUST BE 
INCLUDED WITH 
ALL ORDERS.

Subtotal: $

Shipping: $

Total: $

POSTCARDS
100 @ $15
300 @ $30
500 @ $40
1000 @ $60
MACHINE LABELS
1000 @ $
BROCHURES
1000 @ $25
2000 @ $35
REPAIR TAGS
500 @ $90

SHIPPING
COSTS
POSTCARDS
Up to 300 @ $
400-1000 @ $15
BROCHURES
1000 @ $15
2000 @ $18
REPAIR TAGS
1000 @ $15

Qty. Qty. Qty.

Qty.

Qty.

How often should 
you service your 

vacuum?

Qty.

MACHINE LABELS

Qty.

XYZ Corp.
1234 Anywhere Ave.
Anytown, USA 00000
(000) 000-0000

See full post card & brochure content online at VDTA.com
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Parts Price Parts Price

Supplies
PriceDescription

vac motor  
carbon brushes
armature

hose
attachments
motor

Parts Total
Labor 

Tax 
REPAIR TOTAL

bags - paper 
belts 
deodorizer

Supplies Subtotal 
Tax 

SUPPLIES TOTAL 
REPAIR TOTAL (from above) 

GRAND TOTAL
Notes:

Customer Name: Date:

Brand Color Model Serial Number

Service Salesperson:All charges C.O.D.:
(estimate)

handle grip 
cord
cord protector
switch
plug
bag - outer
bellows
bag retainer
bag ring
agitator
agitat. brushes
agitat. bearings
belt
wheels - rear
wheels - front
fan
p.n. motor
top bearing 
lower bearing
gasket set
casting
bulb
handle release

Go
od
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Why change your 
vacuum cleaner belt 

every 3 months?

Your vacuum’s cleaning 
  ciency depends on it.
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ORDER FORM
Name:__________________________________________Date:_____________
Company Name:____________________________________________________
Address:________________________________________________________
City, State, Zip:______________________________________________________
Phone:________________________________Fax:_______________________
E-Mail:____________________________________________________________

MasterCard        VISA

Credit Card #:_____________________________Exp. Date_________CVV #:______

Sign ture of card holder:_____________________________________________
Credit Card Billing Address:___________________________________________
Fax your order to 515-282-4483                 Total $__________

PAYMENT MUST BE 
INCLUDED WITH 
ALL ORDERS.

Subtotal: $

Shipping: $

Total: $

POSTCARDS
100 @ $15
300 @ $30
500 @ $40
1000 @ $60
MACHINE LABELS
1000 @ $
BROCHURES
1000 @ $25
2000 @ $35
REPAIR TAGS
500 @ $90

SHIPPING
COSTS
POSTCARDS
Up to 300 @ $
400-1000 @ $15
BROCHURES
1000 @ $15
2000 @ $18
REPAIR TAGS
1000 @ $15

Qty. Qty. Qty.

Qty.

Qty.

How often should 
you service your 

vacuum?

Qty.

MACHINE LABELS

Qty.

XYZ Corp.
1234 Anywhere Ave.
Anytown, USA 00000
(000) 000-0000

See full post card & brochure content online at VDTA.com
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Parts Price Parts Price

Supplies
PriceDescription

vac motor  
carbon brushes
armature

hose
attachments
motor

Parts Total
Labor 

Tax 
REPAIR TOTAL

bags - paper 
belts 
deodorizer

Supplies Subtotal 
Tax 

SUPPLIES TOTAL 
REPAIR TOTAL (from above) 

GRAND TOTAL
Notes:

Customer Name: Date:

Brand Color Model Serial Number

Service Salesperson:All charges C.O.D.:
(estimate)

handle grip 
cord
cord protector
switch
plug
bag - outer
bellows
bag retainer
bag ring
agitator
agitat. brushes
agitat. bearings
belt
wheels - rear
wheels - front
fan
p.n. motor
top bearing 
lower bearing
gasket set
casting
bulb
handle release

Go
od
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Part # Go
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Why change your 
vacuum cleaner belt 

every 3 months?

Your vacuum’s cleaning 
  ciency depends on it.
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ORDER FORM
Name:__________________________________________Date:_____________
Company Name:____________________________________________________
Address:________________________________________________________
City, State, Zip:______________________________________________________
Phone:________________________________Fax:_______________________
E-Mail:____________________________________________________________

MasterCard        VISA

Credit Card #:_____________________________Exp. Date_________CVV #:______

Sign ture of card holder:_____________________________________________
Credit Card Billing Address:___________________________________________
Fax your order to 515-282-4483                 Total $__________

PAYMENT MUST BE 
INCLUDED WITH 
ALL ORDERS.

Subtotal: $

Shipping: $

Total: $

POSTCARDS
100 @ $15
300 @ $30
500 @ $40
1000 @ $60
MACHINE LABELS
1000 @ $
BROCHURES
1000 @ $25
2000 @ $35
REPAIR TAGS
500 @ $90

SHIPPING
COSTS
POSTCARDS
Up to 300 @ $
400-1000 @ $15
BROCHURES
1000 @ $15
2000 @ $18
REPAIR TAGS
1000 @ $15

Qty. Qty. Qty.

Qty.

Qty.

How often should 
you service your 

vacuum?

Qty.

MACHINE LABELS

Qty.

XYZ Corp.
1234 Anywhere Ave.
Anytown, USA 00000
(000) 000-0000

See full post card & brochure content online at VDTA.com
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Parts Price Parts Price

Supplies
PriceDescription

vac motor  
carbon brushes
armature

hose
attachments
motor

Parts Total
Labor 

Tax 
REPAIR TOTAL

bags - paper 
belts 
deodorizer

Supplies Subtotal 
Tax 

SUPPLIES TOTAL 
REPAIR TOTAL (from above) 

GRAND TOTAL
Notes:

Customer Name: Date:

Brand Color Model Serial Number

Service Salesperson:All charges C.O.D.:
(estimate)

handle grip 
cord
cord protector
switch
plug
bag - outer
bellows
bag retainer
bag ring
agitator
agitat. brushes
agitat. bearings
belt
wheels - rear
wheels - front
fan
p.n. motor
top bearing 
lower bearing
gasket set
casting
bulb
handle release

Go
od
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Part # Go
od
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90

Fax order to 515-282-4483: email order to mail@vdta.com;  
or call VDTA at 800-367-5651 to place order over phone.  

Members can find this order form at www.vdta.com, Members Portal.

 

Why change your 
vacuum cleaner belt 

every 3 months?

Your vacuum’s cleaning 
  ciency depends on it.
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ORDER FORM
Name:__________________________________________Date:_____________
Company Name:____________________________________________________
Address:________________________________________________________
City, State, Zip:______________________________________________________
Phone:________________________________Fax:_______________________
E-Mail:____________________________________________________________

MasterCard        VISA

Credit Card #:_____________________________Exp. Date_________CVV #:______

Sign ture of card holder:_____________________________________________
Credit Card Billing Address:___________________________________________
Fax your order to 515-282-4483                 Total $__________

PAYMENT MUST BE 
INCLUDED WITH 
ALL ORDERS.

Subtotal: $

Shipping: $

Total: $

POSTCARDS
100 @ $15
300 @ $30
500 @ $40
1000 @ $60
MACHINE LABELS
1000 @ $
BROCHURES
1000 @ $25
2000 @ $35
REPAIR TAGS
500 @ $90

SHIPPING
COSTS
POSTCARDS
Up to 300 @ $
400-1000 @ $15
BROCHURES
1000 @ $15
2000 @ $18
REPAIR TAGS
1000 @ $15

Qty. Qty. Qty.

Qty.

Qty.

How often should 
you service your 

vacuum?

Qty.

MACHINE LABELS

Qty.

XYZ Corp.
1234 Anywhere Ave.
Anytown, USA 00000
(000) 000-0000

See full post card & brochure content online at VDTA.com
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Parts Price Parts Price

Supplies
PriceDescription

vac motor  
carbon brushes
armature

hose
attachments
motor

Parts Total
Labor 

Tax 
REPAIR TOTAL

bags - paper 
belts 
deodorizer

Supplies Subtotal 
Tax 

SUPPLIES TOTAL 
REPAIR TOTAL (from above) 

GRAND TOTAL
Notes:

Customer Name: Date:

Brand Color Model Serial Number

Service Salesperson:All charges C.O.D.:
(estimate)

handle grip 
cord
cord protector
switch
plug
bag - outer
bellows
bag retainer
bag ring
agitator
agitat. brushes
agitat. bearings
belt
wheels - rear
wheels - front
fan
p.n. motor
top bearing 
lower bearing
gasket set
casting
bulb
handle release
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Why change your 
vacuum cleaner belt 

every 3 months?

Your vacuum’s cleaning 
  ciency depends on it.
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ORDER FORM
Name:__________________________________________Date:_____________
Company Name:____________________________________________________
Address:________________________________________________________
City, State, Zip:______________________________________________________
Phone:________________________________Fax:_______________________
E-Mail:____________________________________________________________

MasterCard        VISA

Credit Card #:_____________________________Exp. Date_________CVV #:______

Sign ture of card holder:_____________________________________________
Credit Card Billing Address:___________________________________________
Fax your order to 515-282-4483                 Total $__________

PAYMENT MUST BE 
INCLUDED WITH 
ALL ORDERS.

Subtotal: $

Shipping: $

Total: $

POSTCARDS
100 @ $15
300 @ $30
500 @ $40
1000 @ $60
MACHINE LABELS
1000 @ $
BROCHURES
1000 @ $25
2000 @ $35
REPAIR TAGS
500 @ $90

SHIPPING
COSTS
POSTCARDS
Up to 300 @ $
400-1000 @ $15
BROCHURES
1000 @ $15
2000 @ $18
REPAIR TAGS
1000 @ $15

Qty. Qty. Qty.

Qty.

Qty.

How often should 
you service your 

vacuum?

Qty.

MACHINE LABELS

Qty.

XYZ Corp.
1234 Anywhere Ave.
Anytown, USA 00000
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Parts Price Parts Price

Supplies
PriceDescription

vac motor  
carbon brushes
armature

hose
attachments
motor

Parts Total
Labor 

Tax 
REPAIR TOTAL

bags - paper 
belts 
deodorizer

Supplies Subtotal 
Tax 

SUPPLIES TOTAL 
REPAIR TOTAL (from above) 

GRAND TOTAL
Notes:

Customer Name: Date:

Brand Color Model Serial Number

Service Salesperson:All charges C.O.D.:
(estimate)

handle grip 
cord
cord protector
switch
plug
bag - outer
bellows
bag retainer
bag ring
agitator
agitat. brushes
agitat. bearings
belt
wheels - rear
wheels - front
fan
p.n. motor
top bearing 
lower bearing
gasket set
casting
bulb
handle release

Go
od

Re
pl

ac
e

Part # Go
od

Re
pl

ac
e

Part #

90

 

Why change your 
vacuum cleaner belt 

every 3 months?

Your vacuum’s cleaning 
  ciency depends on it.
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ORDER FORM
Name:__________________________________________Date:_____________
Company Name:____________________________________________________
Address:________________________________________________________
City, State, Zip:______________________________________________________
Phone:________________________________Fax:_______________________
E-Mail:____________________________________________________________

MasterCard        VISA

Credit Card #:_____________________________Exp. Date_________CVV #:______

Sign ture of card holder:_____________________________________________
Credit Card Billing Address:___________________________________________
Fax your order to 515-282-4483                 Total $__________

PAYMENT MUST BE 
INCLUDED WITH 
ALL ORDERS.

Subtotal: $

Shipping: $

Total: $

POSTCARDS
100 @ $15
300 @ $30
500 @ $40
1000 @ $60
MACHINE LABELS
1000 @ $
BROCHURES
1000 @ $25
2000 @ $35
REPAIR TAGS
500 @ $90

SHIPPING
COSTS
POSTCARDS
Up to 300 @ $
400-1000 @ $15
BROCHURES
1000 @ $15
2000 @ $18
REPAIR TAGS
1000 @ $15

Qty. Qty. Qty.

Qty.

Qty.

How often should 
you service your 

vacuum?

Qty.
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What is the purpose of the  
vacuum belt?
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Vacuum bags are made of filter paper which 
traps dust particles and allows the air to pass 
through.
 
As the pores of the bag become clogged,  
air will not pass through freely, reducing  
cleaning efficiency and making the vacuum 
motor work harder with the possibility of 
overheating.

The now clogged bag has lost most of its  
filtering capability. Incoming air and dust  
can force the dust that is in the pores of the  
bag into the motor and back into the room.

Emptying and reusing a disposable bag cuts 
cleaning efficiency by 50 percent or more.  
The pores in the filter paper are full which  
blocks air flow, thus reducing cleaning  
efficiency.

The quality of the filter paper combined with 
the quality of manufacturing determines not 
only the price of the bags, but the efficiency 
of your vacuum cleaner. In the long run, 
bargain-priced bags sold in discount stores 
or supermarkets cost the consumer more in 
vacuum repairs and devaluation of carpet  
and home furnishings.

If your vacuum is not cleaning efficiently,  
it allows the sand and grit to build up at  
the back of your carpets and in furniture, 
causing excessive wear.

Your independent vacuum dealer sells only 
quality replacement parts and supplies.  
Their professional advice could save you 
hundreds of dollars!

Change disposable bags 
when half full and never try 
to empty and reuse them.

Keep a supply of vacuum 
bags on hand and you’ll be 
more likely to change the 

bag when it is full.

As dirt, dust and lint pass through your vacuum 
cleaner, a buildup in the bearing housings and 
bearings will slow down the brush roll causing 
excessive wear on your vacuum motor and belt.

Over a period of time some brushes become  
soft, lose effectiveness and need to be replaced. 
A worn out brush may still look completely  
fine. If not replaced, it will simply turn, never,  
touching the carpet. This cuts your cleaning 
efficiency by as much as 50%

Accumulated dirt and dust in the motor 
bearings will slow down the motor along with a  
sluggish brush roll. The result is an overheated 
motor which can drastically shorten the life of a  
vacuum motor or even require total replacement 
of the entire vacuum.

Carbon brushes in the motor transmit electricity 
to the armature. As the motor turns, the brushes 
wear out.

Should they wear out, the electric wire could 
touch the armature, cause a short circuit and  
ultimately burn out the motor. Dust and lint  
building up in the motor can become lodged

between the armature and carbon brush 
causing motor failure and may even present a  
fire hazard.

If the vacuum cleaner you purchase has enough 
air flow and suction to lift the carpet nap to the 
brushes, the vacuum will brush the nape and  
help it to stand up properly. The result will be  
newer looking and easier to clean carpet.

if your vacuum is performing poorly, the carpet 
nap will remain matted and packed down from  
foot traffic. Sand and grit cannot be pulled from 
flattened carpet fibers. Dark colored traffic trails 
begin to appear. As the sand and dirt build up, it  
acts like sandpaper, slowly wearing and cutting  
the carpet fibers as you walk across it.

Let your independent vacuum professional  
service your vacuum every 6 to 12 months and 
avoid these potential problems. Keep your 
vacuum working at its maximum cleaning 
efficiency - the beauty and longevity of your  
carpet and upholstery depend on it.

Your vacuum should be 
serviced every 
6 to 12 months.

The overall appearance of 
your carpet depends on a  

good vacuum cleaner.

The drive shaft or motor pulley turns the 
belt which causes the brush roll to turn and  
provides the necessary agitation to deep 
clean your carpet.

After about three months the belt has 
stretched, causing the belt to slep on teh 
drive shaft. This means the brush roll turns 
slower nor not aat all. The vacuum still picks  
up the easily seen surface litter, but the sand  
and grit at the base of your carpet starts to 
build up, causing excessive carpet wear.

Choose a quality belt pruchased form your  
local independent dealer.

If your new belt is too loose, the brush roll 
will turn slow, if at all. If it is too strong or  
tight, it puts excessive wear and strain on

your motor and bearings which can cause  
damage and the need for repair.

Compare the size of a new belt to that of an 
old belt. Don’t make your vacuum work that  
hard. 

It only takes a minute to change a vacuum 
belt, but it can save hours of cleaning time 
and effort.

Let your independent dealer help you select 
the right belt for your vacuum. Such advice 
could save you hundreds of dollars.

Let your dealer install the 
belt, as well. The proper 
tension will make all the 

difference in your cleaning 
efficiency.

What is the purpose of the  
vacuum belt?
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Why change your 
vacuum cleaner belt 

every 3 months?

Your vacuum’s cleaning 
  ciency depends on it.
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ORDER FORM
Name:__________________________________________Date:_____________
Company Name:____________________________________________________
Address:________________________________________________________
City, State, Zip:______________________________________________________
Phone:________________________________Fax:_______________________
E-Mail:____________________________________________________________

MasterCard        VISA

Credit Card #:_____________________________Exp. Date_________CVV #:______

Sign ture of card holder:_____________________________________________
Credit Card Billing Address:___________________________________________
Fax your order to 515-282-4483                 Total $__________

PAYMENT MUST BE 
INCLUDED WITH 
ALL ORDERS.

Subtotal: $

Shipping: $

Total: $

POSTCARDS
100 @ $15
300 @ $30
500 @ $40
1000 @ $60
MACHINE LABELS
1000 @ $
BROCHURES
1000 @ $25
2000 @ $35
REPAIR TAGS
500 @ $90

SHIPPING
COSTS
POSTCARDS
Up to 300 @ $
400-1000 @ $15
BROCHURES
1000 @ $15
2000 @ $18
REPAIR TAGS
1000 @ $15

Qty. Qty. Qty.

Qty.

Qty.

How often should 
you service your 

vacuum?

Qty.

MACHINE LABELS

Qty.

XYZ Corp.
1234 Anywhere Ave.
Anytown, USA 00000
(000) 000-0000

See full post card & brochure content online at VDTA.com
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PriceDescription
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REPAIR TOTAL

bags - paper 
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deodorizer

Supplies Subtotal 
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SUPPLIES TOTAL 
REPAIR TOTAL (from above) 
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Brand Color Model Serial Number

Service Salesperson:All charges C.O.D.:
(estimate)
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top bearing 
lower bearing
gasket set
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bulb
handle release
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Brand Color Model Serial Number

Service Salesperson:All charges C.O.D.:
(estimate)

handle grip 
cord
cord protector
switch
plug
bag - outer
bellows
bag retainer
bag ring
agitator
agitat. brushes
agitat. bearings
belt
wheels - rear
wheels - front
fan
p.n. motor
top bearing 
lower bearing
gasket set
casting
bulb
handle release
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90

 

Why change your 
vacuum cleaner belt 

every 3 months?

Your vacuum’s cleaning 
  ciency depends on it.
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ORDER FORM
Name:__________________________________________Date:_____________
Company Name:____________________________________________________
Address:________________________________________________________
City, State, Zip:______________________________________________________
Phone:________________________________Fax:_______________________
E-Mail:____________________________________________________________

MasterCard        VISA

Credit Card #:_____________________________Exp. Date_________CVV #:______

Sign ture of card holder:_____________________________________________
Credit Card Billing Address:___________________________________________
Fax your order to 515-282-4483                 Total $__________

PAYMENT MUST BE 
INCLUDED WITH 
ALL ORDERS.

Subtotal: $

Shipping: $

Total: $

POSTCARDS
100 @ $15
300 @ $30
500 @ $40
1000 @ $60
MACHINE LABELS
1000 @ $
BROCHURES
1000 @ $25
2000 @ $35
REPAIR TAGS
500 @ $90

SHIPPING
COSTS
POSTCARDS
Up to 300 @ $
400-1000 @ $15
BROCHURES
1000 @ $15
2000 @ $18
REPAIR TAGS
1000 @ $15

Qty. Qty. Qty.

Qty.

Qty.

How often should 
you service your 

vacuum?

Qty.

MACHINE LABELS

Qty.

XYZ Corp.
1234 Anywhere Ave.
Anytown, USA 00000
(000) 000-0000

See full post card & brochure content online at VDTA.com

Disposable
Vacuum

Cleaner Bags

How Often Should You 
Change Your Bag?

Qty.

12

3

6

9

It’s Time for 
a Checkup!

12

3

6

9

666666

It’s Time For 
a Checkup!
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vac motor  
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hose
attachments
motor

Parts Total
Labor 

Tax 
REPAIR TOTAL

bags - paper 
belts 
deodorizer

Supplies Subtotal 
Tax 

SUPPLIES TOTAL 
REPAIR TOTAL (from above) 

GRAND TOTAL
Notes:

Customer Name: Date:

Brand Color Model Serial Number

Service Salesperson:All charges C.O.D.:
(estimate)

handle grip 
cord
cord protector
switch
plug
bag - outer
bellows
bag retainer
bag ring
agitator
agitat. brushes
agitat. bearings
belt
wheels - rear
wheels - front
fan
p.n. motor
top bearing 
lower bearing
gasket set
casting
bulb
handle release
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Back of Repair Tags

 
Your vacuum is the most valuable tool 
to guard against wear, replacement, 
and appearance of your floors. 
Annual service is the best way to 
ensure your vacuum does its job 
effectively, providing you the service  
it was built to give. 
Cleaning, lubrication and replacement 
of worn parts such as roller brushes  
and belts greatly improves the way 
your vacuum cleans. 
Bring your vacuum into our Professional 
Floor Care Center today. With your 
satisfaction, please refer your friends.

VACUUM SERVICE ALERT 
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POST CARDPOST CARD

Place 
Stamp 
Here

VDTA•SDTA MEMBER
Vacuum & Sewing Dealers Trade Association

To be: picked-up delivered on (date): a.m. p.m.
 
First Name 

      Address 
                  City              Zip

     Brand                      Color               Model 
       Serial Number

Service Contract
I agree to receive this machine or parts within 30 days. If not, this store may consider this 
as abandoned and dispose of it in anyway they see fit without any further communication.

I understand the estimate to be:
Customer Signature: Date:
Service salesperson:

Service Department
Serviced by:

Inspected by:

Comments:

Professional Floor Care Center

Claim Check

MEMBER

Claim Check

Last Name      Phone 

POST CARD

Place 
Stamp 
Here

Working
Basic

Not Working
Tune-up

Call w/Est.
Complete

Warranty
Install Parts Only

Test Sew:
Software:

INITIAL ESTIMATE  (Includes Parts & Labor)          $ 
Non-refundable Deposit                         $ 
Reassembly fee is estimate is declined                 $ 
Customer Notified: 
Deposit/Fee Paid by: 
Customer Signature 

PAYMENT:
Cash Check Credit Card

Subtotal of parts, Labor & Tax
Deposit Paid
TOTAL DUE

Cash Check Credit Card
by phone in person by:

Your signature constitutes acceptance of the above work as being satisfactory and equipment has been 
returned in good condition. Please see shop policies 

Date          /           Time                     AM    PM
Date          /           Time                     AM    PM
Date          /           Time                     AM    PM

Date          /           Time                     AM    PM

REVISED ESTIMATE (Includes Parts & Labor)       $___________________________
Authorized by:____________________________
Repair Completed by:_____________________
Customer Contacted by:___________________
Machine picked up:_______________________
Signature _____________________________________________________________

Address:
City: State:
Phone:

ZIP:
Email:

Customer Name: Date:

Claim Check

Claim Check

MEMBER

VDTA•SDTA MEMBER
Vacuum & Sewing Dealers Trade Association
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A smooth-running, well-oiled 
machine is necessary for optimum 
sewing performance. 
A regularly scheduled maintenance 
checkup can prevent problems 
before they occur.
You can trust our trained service 
technicians to maintain your 
machine. With your satisfaction, 
please refer your friends to our 
service team.
Schedule your checkup today!

 Bring in Your Sewing     
    Machine for a Checkup

Sewing Repair Tag Vacuum Repair Tag

Disposable vacuum cleaner bags

How often should you service your vacuum?

Why change your vacuum belt?
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Recognizing Our  
Associate Members 

A & E GÜTERMANN
A E CARTER DISTRIBUTING
ALUTRON MODULES LTD
AMETEK FLOOR CARE & SPECIALTY MOTORS  
AMERICAN & EFIRD
APC FILTRATION INC
ARROW COMPANIES LLC 
ARTISTIC 
AVNAN ELECTRO INC
BABY LOCK USA 
BERNINA OF AMERICA
BISSELL HOMECARE INC 
BLOC LOC RULERS 
BRANOFILTER GMBH
BROTHER INTERNATIONAL 
BROTHER INTERNATIONAL CANADA
CANAVAC SYSTEMS 
CANPLAS INDUSTRIES LTD
CLOVER NEEDLECRAFT INC 
COATS & CLARK INC
CWP TECHNOLOGIES 
CYCLOVAC - TROVAC INDUSTRIES LTD
DESCO VACUUM CLEANER SUPPLY
DIYSTYLE® 
DOMEL
DULWICH HILL SEWING CENTRE 
DYSON INC
ELECTRO MOTOR LLC
ELNA INC  
EMERSON COMM. & RESIDENTIAL SOLUTIONS
ENVIROCARE TECHNOLOGIES LLC 
ESSCO 
EURO-NOTIONS INC 
FAMORE CUTLERY / SPECIALTY PRODUCT SALES 
FERD SCHMETZ NEEDLE CORP  
FLEXAUST-TUEC 
FLOOR CARE EQUIPMENT LTD
GRAND RIVER RUBBER & PLASTIC 
GROZ-BECKERT 
HIDE-A-HOSE INC 
HOME CARE PRODUCTS LLC / DVC ZHAO  
     HUI FILTER 
HOOVER VACUUMS 
HORN OF AMERICA INC
HOST / RACINE INDUSTRIES 
H-P PRODUCTS INC 
HUSQVARNA VIKING SEWING MACHINES
IROBOT CORPORATION 

JANOME AMERICA
JINHUA CHUNGUANG TECHNOLOGY CO LTD 
JKL GLOBAL SALES INC
JOHNNY VAC
JOYA DISTRIBUTING CO 
KIRBY COMPANY 
KOALA 
LINDHAUS USA
LINDSAY MANUFACTURING
M D MANUFACTURING INC 
MIELE INC 
MODA FABRIC 
MYRATON INDUSTRIES
NADAIR INTERNATIONAL
NORTHPOINT COMMERCIAL FINANCE 
NUERA AIR / DUO VAC
ORECK VACUUMS  
PACVAC PTY LTD
PFAFF SEWING MACHINES
PLASTIFLEX GROUP NORTH CAROLINA 
PRO-LINE DISTRIBUTING 
PROTEAM
PRYM COMSUMER USA
QUALTEX GLOBAL LTD
REXAIR LLC 
RNK DISTRIBUTING
ROYAL 
SEBO AMERICA 
SEW STEADY 
SHARKNINJA 
SINGER SEWING COMPANY 
SIRENA INC
STEEL CITY VACUUM CO INC 
SUZHOU MINGKANG FILTER CO LTD
SVP WORLDWIDE
SYNCHRONY FINANCIAL
TACONY CORPORATION 
TACONY HOME FLOORCARE 
THORNE ELECTRIC CO 
TIP TOP PARTS
TRANSNATIONAL
TRI-TECHNICAL SYSTEMS INC 
TTI FLOOR CARE NORTH AMERICA 
UNITED NOTIONS 
USITT  
VAC PRO’S
VACUMAID CENTRAL VACUUM SYSTEMS
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Classified Ads

HELP WANTED:  
TOPS VACUUM & SEWING. HIRING FOR ALL POSITIONS!  
Longarm Installer: Experience with HandiQuilter a must 
Sewing Mechanic: Experience necessary  
(Brother / Baby Lock) 
Vacuum Sales/Service: Simplicity / Miele / Oreck 
Web Developer/Unique Content Writer: Any web experience? 
Telephone Customer Service (vacuums)  
Good At Your Craft? - Relocate To Florida! Top wages paid 
on all positions. Email resume to Greg Bank, Owner - 
gregoryabank@gmail.com.

BUSINESS FOR SALE: Vac and Sew shop, 
established, growing community. Between 
Tuscon and Phoenix, only shop for 70 mile 
radius. Selling for health reasons. 25K. info@
thevacdoctor.com. (1-1)

ATTENTION SEWING EDUCATORS: 
Are you tired of being on the road teaching the  
same class over and over again? Do you want to 
have fun and make money? Do you love seeing 
your student’s eyes light up? I am looking for an 
experienced, passionate, fun Education Coordinator/
teacher who wants to spend her days sharing 
knowledge with our eager customers in a bright 
and spacious classroom. You will be responsible for 
choosing the curriculum and overseeing more  
teachers as needed. Excellent pay and benefits. 
Contact me at Howard@StonyBrookSewandVac.com  
or call 609-356-6111.

BUSINESS FOR SALE: Owner of thriving store 
retired after 35 years due to health. Store contents 
consisting of most name brands, large inventory. 
Bargain price. Call Gerald 865-679-0311 for info! 

HELP WANTED: Manager Wanted – Southern 
Massachusetts area, new facility, machines and 
quilt shop. Investment / partnership important. 
Contact: 860-633-0721. (1-1)

Like and follow  
us on Facebook!

Facebook.com/vdtasdta/
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Remember When...Remember When...
15 Years Ago...

20 Years Ago...

10 Years Ago...

15 Years Ago...

20 Years Ago...

10 Years Ago...

U
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15 Years Ago...

20 Years Ago...

10 Years Ago...

Sewing Machine Repair Tags
Personalized with  
your information. 

For more info, call 800-367-5651 or go to www.vdta-sdta.com

NEW A VDTA•SDTA  
Members Benefit 500 @ $90 

plus shipping.



Become an Authorized Brother Dealer today. Call 908.252.3036.

©2019 Brother International Corporation. 

/brothersews

To learn more, visit  
InnovisNS80PRWbyBrother.com

CONQUER ALL OF  
YOUR FASHION NEEDS 

WHILE ON THE GO!
INTRODUCING  
THE INNOV-ÍS NS80PRW

The compact and travel-friendly Innov-ís NS80PRW  
is perfect for new sewers, classroom goers, and  
experienced hobbyists looking to continue their  
projects while they are on the go. 

• 80 built-in sewing stitches, including  
   8 one-step auto-size buttonhole styles

• Longer feed dogs and J foot for  
   a smoother sewing experience

• Advanced needle threading system  
  for your convenience 

• Built-in super bright LED light  
   to brighten up your workspace 
   and more


