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Letter from the Editor
I’m writing this letter as I look out the window here at our office
in Iowa as the rain pours down. Yesterday we had 71 degree
weather and sunshine. Two weeks before that snow flurries
dotted the air. What happened to six more weeks of winter?
As March arrives, who knows what the weather will do. I’ve
always found March to be the most unpredictable month, as
any form of precipitation is likely, plus fog, winds, and sun. I
can never tell if March is going to stay a “winter” month, or if it
heralds the coming of Spring.
In many ways, the weather of March coincides with the
VDTA Trade Show and Convention perfectly. No, not because
it is chaotic and unpredictable, but because it’s a time of
amalgamation: snow and sun, old and new.
March is a time for all who attended our trade show and
convention to consider the amalgam of everything they’ve seen
and learned. What is old and what is new. What should go and
what should stay. We’ve heard from dealers that coming away
from business conventions can be overwhelming: they’ve seen
so many new products and heard a lot of stellar advice...but it
is sometimes challenging to know where to start or what will fit
their store best.
If you’re feeling overwhelmed with all that you’ve learned - from
the convention or from elsewhere - take heart in that you are
doing great things to move your business forward. If you feel
stressed when reflecting on the many ideas you took away from
the trade show, just remember ... the maddening weather of
March always figures itself out. The temperature stabilizes, green
starts to grow, and the seasons pass.
If the month of March can do it, no doubt you can too. Trust
yourself and connect with your fellow dealers to find the best
route for YOUR success.

Every effort is made to ensure accuracy. The publisher
cannot be held responsible for errors or omissions. The
statements and opinions expressed herein are strictly
those of the authors and do not necessarily represent
the views of CD Management. The publication of any
advertisement or editorial item is not an endorsement
of the products or services covered.

VDTA•SDTA, CD Management assumes no liability
whatsoever for the content, claims or statements of the
advertising and news releases it publishes. Publisher
reserves the right to reject or edit advertising and/or
news releases inconsistent with the objectives of
VDTA•SDTA and CD Management.

Do you receive the monthly
VDTA•SDTA E-newsletters?

Call 800-367-5651 if you aren’t getting
your industry news by email. Stay
connected with your association!
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HELP WANTED: STORE MANAGERS WANTED. Can you sell and fix vacuums and/or sewing machines? If so, Tops Vacuum
& Sewing has a position for you! All major brands - Miele, Simplicity, Oreck, Dyson, Brother, Janome, and more. Company
offers the best compensation AND the best climate. Email resume to gregoryabank@gmail.com. (1-1)
BUSINESS FOR SALE: I am retiring and selling a well-established (since 1939) successful sewing machine and vacuum
business with a loyal customer base located in Upper Michigan that includes property, two (2) buildings, four (4) rental
apartments, storefront with a classroom, and priced to sell at $295,000+ inventory. Call 1-715-600-6431. (1-1)
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THANK YOU FOR JOINING US
AT THE QUILTERS SELECT BOOTH!

2017’s VDTA show was our biggest yet and we were so glad to have so many new quilt shops
and retailers become Select Dealers! If you weren’t able to make the trip to Vegas this year,
here’s one of the hottest items at the show!

Store owner says customers ‘Absolutely LOVE this new thread’
“I wanted to give you an update on how our new display of 60wt Perfect Cotton-Plus is working for our customers. Being a
quilting focused sewing machine, notion and thread dealer in the heart of Wyoming, we pride ourselves on carrying the latest and
very best products on the market. I just want to say that my customers ABSOLUTELY LOVE THIS NEW THREAD!!!!!
From a retailer standpoint there is no other thread on the market that is comparable in terms of value for your money. No Lint,
No Fuzz, NO MESS!!!!!!!! All accurate and true statements about this thread. We have had this thread display on our floor a little
over a week and already have to reorder. Any Quilter not using this thread is simply missing out! Any Dealer not selling this thread
is simply underselling their customers!”
– Jeremiah Villarreal, Blakeman Vacuum & Sewing in Casper, Wyoming

Quilters Select™ Perfect Cotton-Plus 60wt thread

Now in 5-spool tubes!
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By Alex Anderson

ZERO fuzz & ZERO lint
Everyone loves the silk-like feel and stitching quality of the new Quilters Select™ Perfect Cotton-Plus
60wt thread! Uniquely designed by Alex Anderson, it has a poly core wrapped in Egyptian cotton. And it
delivers an ultimate performance for hand or machine stitching—with ZERO fuzz and ZERO lint!
NOW available in 12 tube sets of 5 colors each – the PERFECT way to try this AMAZING thread!

‘I really love how fine it is and how it disappears in my seam allowance’
I am happy to provide a personal testimonial about the thread! I really love how fine it is and how it disappears in my seam allowance.
When I wind it on the bobbin, it holds so much and the bobbin seems to last forever. The other feature I love is that it is a very low lint
thread. My customers who have purchased it tell me they love it as well. They are using it for both hand and machine piecing.
– Michelle Kitto, Chief Creative Officer, Urban Spools Sewing Lounge in Dallas, Texas
For more information on these and other incredible Quilters Select products. go to www.QuiltersSelect.com!
Order the Tube Specials for YOUR Store by calling TOLL FREE (877) 331-0034 and become a Select Dealer today!
www.RNKDistributing.com

Recognizing Our
Associate Members
A E CARTER DISTRIBUTING
AISIN WORLD CORP OF AMERICA
ALUTRON MODULES LTD
AMETEK FLOOR CARE & SPECIALTY MOTORS
AMERICAN & EFIRD
APC FILTRATION INC
ARROW COMPANIES LLC
ARTISTIC
AVNAN ELECTRO INC
BABY LOCK USA
BERNINA OF AMERICA
BISSELL HOMECARE INC
BOSS CLEANING EQUIPMENT
BRANOFILTER GMBH
BROAN-NUTONE
BROTHER INTERNATIONAL
CANA-VAC SYSTEMS INC
CANPLAS INDUSTRIES LTD
CLOVER NEEDLECRAFT INC
COATS & CLARK INC
CWP TECHNOLOGIES
DESCO VACUUM CLEANER SUPPLY
DOMEL
DYSON INC
ELECTRO MOTOR LLC
ELECTROLUX CENTRAL VACUUMS - BEAM
ELECTROLUX SMALL APPLIANCE GROUP
ELNA INC
EMERSON COMMERCIAL &
RESIDENTIAL SOLUTIONS
ENVIROCARE TECHNOLOGIES LLC
ESSCO
EURO-NOTIONS INC
FAMORE CUTLERY / SPECIALTY PRODUCT SALES
FLEXAUST-TUEC
FLEXIBLE TECHNOLOGIES
FLOOR CARE EQUIPMENT LTD
GRAND RIVER RUBBER & PLASTIC
GROZ-BECKERT
GUTERMANN OF AMERICA INC
HIDE-A-HOSE INC
HOME CARE PRODUCTS LLC
HOOVER VACUUMS
HOST / RACINE INDUSTRIES
H-P PRODUCTS INC
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HUSQVARNA VIKING SEWING MACHINES
INDUSTRIES TROVAC LTEE - CYCLOVAC
IROBOT CORPORATION
JANOME AMERICA
JINHUA CHUNGUANG TECHNOLOGY CO., LTD
JKL GLOBAL SALES INC
JOHNNY VAC
JOYA DISTRIBUTING CO
JUKI AMERICA
KENT INVESTMENT / CARPET EXPRESS
KIRBY COMPANY
LINDHAUS USA
M D MANUFACTURING INC
MIELE INC
MYRATON INDUSTRIES
NADAIR INTERNATIONAL
NUERA AIR / DUO VAC
ORECK VACUUMS
PACVAC PTY LTD
PFAFF SEWING MACHINES
PLASTIFLEX GROUP NORTH CAROLINA
PRO-LINE DISTRIBUTING
PROTEAM
REXAIR LLC
RICCAR AMERICA
RNK DISTRIBUTING
SEBO AMERICA
SHAIR SALES - TIP TOP PARTS
SHARKNINJA
SIMPLICITY VACUUM
SINGER SEWING COMPANY
SIRENA INC
STEEL CITY VACUUM CO INC
SUZHOU MINKANG FILTER CO LTD
SVP WORLDWIDE
SYNCRONY FINANCIAL
TACONY CORPORATION
TACONY SEWING CENTRAL
TCF INVENTORY FINANCE INC
THORNE ELECTRIC CO
TRANSNATIONAL
TRI-TECHNICAL SYSTEMS INC
TTI FLOOR CARE NORTH AMERICA
VAC PRO’S
VACUMAID CENTRAL VACUUM SYSTEMS / LINDSAY MFG
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Join the VDTA•SDTA & China Feiyue
for their 4th Cultural & Business Development Exchange

Tentative Schedule
Day 1: Depart U.S. to Xi’an
Day 2: Arrival in Xi’an
Day 3: City Tour
Day 4: Terracotta Army
Day 5: Thousand Island Lake
Day 6: Transport to Shanghai
Day 7: CISMA: China International Sewing
Machinery & Accessories show
Day 8: CISMA and Depart to U.S.
This is truly the trip of a lifetime! Limited seats
available, so contact China Feiyue now.

Contact:
Web: www.feiyueusa.com
Phone: 1-888-8FEIYUE; 909-613-1817
*Professional English speaker tour guide will be available in portions of the travel.
**Total cost includes airfare departing from Los Angeles, and while in China:
ground transportation, hotel accommodations, and meals. Does not include cost
for obtaining Chinese entry visa. Proof of International Medical Insurance must be
provided at least 30 days prior to departure.

September 21-28, 2017

VISIT CHINA:

Cultural and
and
Cultural
Business Exchange
Exchange
Business

2017 VDTA•SDTA

Chestnut Ridge Sewing

Independent Dealer of the Month

Millersburg, OH

Services and events include an array of classes and
a great machine service package. In February alone,
Chestnut Ridge offered classes such as “Honey
Bun Fun” where attendees make a colorful “pouf”
ottoman and the “Pickle Pie Club” that meets the
first Monday of every month.

I

As for repair work, Chestnut Ridge’s standard
machine service package involves: the removal of
covers; cleaning, oiling, lubing; checking parts for
damage; checking and adjusting timing settings;
checking and adjusting specs and adjustments with
gauges; testing of functions; adjusting tensions;
and sewing out a representative sample of
stitches including buttonholes – with the
option of same-day service for an
additional $20 fee.

Last
month in
February

n the excitement of the 2017
VDTA•SDTA Convention that took
place in February, many of you
were planning, travelling, conferencing,
and connecting. In case you missed our
February Dealer of the Month, we’d like to
once again highlight Chestnut Ridge Sewing
LLC, located at 5079 Township Rd 401 in Millersburg,
OH. Chestnut Ridge Sewing was originally founded by
Tom Beachy in 1985 as a shop dedicated to sewing
machine repairs.
Within three years, Tom’s business had grown to
such an extent that more space was needed, and
Chestnut Ridge Sewing moved to a larger building
that could accommodate a sales floor with BERNINA
products.
Ten years later in 1998, Linda and Frank Mitchell
purchased the business from the Beachy family.
Together, they kept Chestnut Ridge’s reputation
for quality service and products alive, and then in
2015 sold the business to employee Dawn Krier.
As its current owner, Dawn continues growing and
expanding the business with Mike Miller, who has
been with Chestnut Ridge since 1994, along with
their hardworking staff.

Chesnut Ridge Sewing is located
very near the Amish community and
works with the Amish on various
sewing projects. In addition,
the store is highly involved with
community work, sewing pillowcases to
donate locally to hospitals and veterans.

Dawn prioritizes staying in touch with customers via
email lists and direct mail, and also by social media
outlets that include Facebook, Twitter, and Pinterest.
You can also check out their website at
www.chestnutridgesewing.com, which displays
Chestnut Ridge’s products and services with a fun,
local flavor.
Every day, Dawn continues to work hard and provide
great customer service. Her advice to others in the
industry is don’t give up, keep at it, and enjoy what
you do.

Congratulations to Dawn and Chestnut
Ridge Sewing LLC on being selected as
the VDTA•SDTA Dealer of the Month!

Chestnut Ridge Sewing proudly sells BERNINA
products, including several lines of BERNINA home
sewing machines, the BERNINA Q24 longarm, the
BERNINA Q20 sit-down longarm, and the BERNINA
E16 embroidery machine not to mention accessories,
software, and Heavenly Sewing Chairs. The store
also offers new and used machines for customers
with varying needs and budgets.
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VDTA•SDTA Dealer of The Month
Company Name______________________________

Phone___________________________________

Owner’s Name_______________________________

Web site____________________________________

Address__________________________________

E-mail address_______________________________

City, State, Zip_______________________________

Local Newspaper _____________________________

1. What year was your store established?
_________________________________________________
2. How many stores do you operate?
_________________________________________________
3. How many employees do you have?
_________________________________________________
4. What product lines do you carry?		
_________________________________________________
_____________________________________________________________________________________
5. What services do you provide?
_________________________________________________
6. Is your business family run? How many generations?
_____________________________________
7. What is your age group:		
40 – under
41 – 50
51 – 60
61 plus
8. Check all equipment that your business carries:
Vacuum
Vacuum/Central Vacuum
Vacuum & Sewing
Janitorial
Sewing Machines
Quilt Shop with Sewing Machines
Longarm machines
Quilt Shop without Sewing Machines
Other _________________________________________
9. Do you have and maintain e-mail lists of your customers?
Yes
No
10. Do you have and maintain direct mail lists of your customers? Yes
No
11. Do you have a rental program for sewing machines? 		
Yes
No
12. Do you rent time on a longarm quilting machine to quilters to machine quilt?
Yes No
13. Do you offer sewing /quilting classes in your store?		
Yes
No
_____________________________________________________________________________________

On a separate sheet of paper or email (to mail@vdta.com) please answer the following
14. How often do you offer classes and what age group do you target?
15. Community projects you participate in or support.
16. Marketing plans you have done that draw people to your store.
17. Any awards received from a manufacturer or from your community.
18. What tips of success or advice do you have for other independent retailers in the industry?
19. Share a paragraph about the history of your business and how it has grown?
20. How often do you attend the VDTA•SDTA Annual Convention? IE: Every year, every 2 yrs, etc:
21. What makes your shop stand out in your community.
______________________________________________________________________________________
23. Are you a member of the VDTA•SDTA?
Yes
No
24. What year did you join? _______________________________________________________________
Fax to: 515-282-4483
Mail to: Dealer of the Month, VDTA•SDTA, 2724 2nd Ave, Des Moines, IA 50313.
E-mail to: mail@vdta.com.
You may also visit www.vdta.com, click on “Members,” and fill out the form online and submit.
You must be a current member of VDTA•SDTA to be selected as the Dealer of the Month.
SDTA NEWS March 2017 | SQE Professional™
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Thank you
The following is a list of members who recently renewed their membership or
recently joined VDTA•SDTA or SEA. This is only a partial list of members.
For a complete list of members visit www.vdta.com.

ASSOCIATE MEMBERS

Arrow Companies LLC
BRANOFILTER Gmbh
Domel
Tacony Corporation
TTi Floor Care North America
(Royal Appl)

MEMBER SINCE

Delavan, WI
Dietenhoffen, Bavaria
E Rutherford, NJ
Fenton, MO
Glenwillow, OH

INDEPENDENT DEALER MEMBERS
A & E Sewing Ctr/Findlay Sewing
A+ Vacuum Doctor
A-1 Vacuum Center
A-1 Vacuum Inc
AAA Vacuum and Sewing
AAA Vacuum South
Above & Beyond Sewing & Vacuum
Absolutely Fun Sewing & Embroidery
Action Small Appliance
Aerus Electrolux
All About Sewing Inc
All About Sewing LLC
All About Vacuums
All Vac Vacuums Sales & Svc
Aspiramos
Aspirateur Vacupro Inc
Atlantic TV & Video Inc
Beal’s Vacuum
Ben Alkes Sewing Machines
Bernina Sew N Quilt Studio
Bernina Sewing Ctr/Swiss Made
Bert’s Vacuums & Equip Rentals
Best Vacuum & Appliances
Black Forest Home Security Syst
Bobbins Quilt & Sew
Boersma Sewing Center
Bolts in the Bath Tub
Boutique 4 Quilters
Buckhead Midtown Vacuum Inc
C & D Floor Care LLC
C J Central Vacuum
Calico Gals
California Sewing & Vacuum
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Feb 2011
Feb 2013
Feb 2002
Jan 1987
Jan 2015

MEMBER SINCE

Findlay, OH
Feb 1997
Venice, FL
Jan 2015
Conroe, TX
Jan 1986
Crest Hill, IL
Dec 1987
San Jose, CA
Jan 2017
St Louis, MO
Jan 2015
Thornton, CO
Feb 2006
Murfreesboro , TN
Feb 2012
Bellevue, WA
Jan 2017
Kennesaw, GA
Jan 1987
Mobile, AL
Jan 2014
Harahan, LA
Jan 2009
Bozeman, MT
Jan 2014
Ventura, CA
Jul 1999
Amos, QC, CAN
Jan 2014
Pointe-Claire, QC, CAN Jan 2016
Keyport, NJ
Feb 2008
Fresno, CA
Feb 2010
Oneonta, NY
Jun 1981
Chattanooga, TN
Jan 2017
Overland Park, KS
Jan 2001
Medicine Hat, AB
Jan 2015
Inverness, IL
Jan 2017
Colorado Springs, CO Nov 2008
Buhl, ID
Jan 2017
McMinnville, OR
Feb 2006
Lancaster, CA
Feb 1998
Melbourne, FL
Jan 2017
Atlanta, GA
Jun 2017
Winchester, VA
Feb 2014
Bradenton, FL
Feb 1995
Syracuse, NY
Mar 2017
San Jose, CA
Nov 1998

Capital Vacuum & Sewing Ctr
Carmel Vacuum Small Appliance
Carmen’s Vacuum Inc
Central Vacuum Systems NW
Central Vacuum Technicians
Chanhassen Vacuum / Chanvac LLC
Cherry Berry Quilts
City Home Vacuum
Clean Sweep Vacuum Ctr
Coast Sewing & Vacuum
Colby Sew & Vac LLC
Columbus Vacuum Center
Comer’s Vacuums
Corvallis Sewing & Vacuum
Country Sewing Center
Country Stitches
Cupcake Quilts
Cut Up and Sew
Cypress Sewing Center
Dalton Vacuum & Power Tool
Dave’s Bernina
Desco Appliances Inc
Dictoguard Security Alarm Systems
Don’s Vacuum
Duddy’s Electronics & Appliances
East Main Vacuum & Sew
Ebey’s Vacuum
Eddie’s Quilting Bee
Elk Grove Sewing & Vacuum
Empire Cleaning Supply
Ereplacementparts.com
Fonder Sewing Machine Co
Frank’s Vacuum & Sewing
Friendly Stitches Sew & Vac
Galesburg Sewing Center
Georgia Vacuum & Sewing
Green Acres Sew & Vac
Griffin’s Vacuum
Guarantee Vacuum & Sewing Ctr
G-Vac / E & A Enterprises
Handyman Vac Center

SDTA NEWS March 2017 | SQE Professional™

Annapolis, MD
Carmel, CA
Columbus, OH
Bellingham, WA
Chesterland, OH
Chanhassen, MN
Yucaipa, CA
Chicago, IL
Dickinson, ND
Escondido, CA
Colby, KS
Columbus, MS
Decatur, GA
Corvallis, OR
Elk Grove, CA
East Lansing, MI
Spring, TX
Palm Coast, FL
Sulphur,, LA
Dalton, GA
Provo, UT
New York, NY
Greeley, CO
Camarillo, CA
Brooklyn, NY
El Cajon, CA
San Diego, CA
Sunnyvale, CA
Elk Grove, CA
Redondo Beach, CA
Midvale, UT
Sioux Falls, SD
Montrose, CA
Downers Grove, IL
Galesburg, IL
Lawrenceville, GA
Memphis, MO
Danville, VA
Kokomo, IN
Chamblee, GA
New Holland, PA

Feb 2012
Jan 1997
Feb 2000
Jan 2016
Feb 2010
Jan 2009
Jan 2014
Jul 2000
Jan 2013
Jan 2017
Feb 2008
Jan 2017
Jan 2017
Jan 2017
Feb 2010
May 2016
Jan 2017
Jan 2016
May 2017
Jan 2016
Jan 2017
Oct 1998
Nov 1997
Jan 2004
Jan 2017
Feb 2016
Jan 2001
Jan 2013
Feb 2014
Jan 2017
Jan 2011
Feb 1999
Jan 2013
Jan 2012
Jan 2017
Jan 2017
Jan 2015
Jan 2004
Feb 1989
Jan 2017
Feb 2004

Hap’s Vacuum Inc
High Sewciety Boutique
Home Appliance Vacuum Stores
Huntsville Sew & Vac LLC
It’s Sew Rite
Janean’s Bernina & Janome
Jasper Vac ‘N Sew Inc
Johnston’s Vac & Sew
Judy’s Sewing & Vacuum Ctr
Key Grocery and Quilts
Let’s Sew Machine LLC
Lockport Vacuum
Loving Stitches
M & M Vacuum Company
M H Vac & Sew Inc
Maid to Clean Vacuum Svc
Michele’s Sewing Mach & Vacuum
Midsouth Sewing Center
Missouri Sewing Machine Co
Mr J’s Sewing Center
Mr Vac & Mrs Sew
New Bern Fabric Center
Nite Owl
Northwest Sewing Center
Norwalk Vacuum & Sewing
Nuttall Inc
Omar’s Built-In Vacuums
Osseo Vacuum
Pals Vacuum and Sewing
Pattern Maker Software
Quilt Beginnings
Quilt Expressions
Quilt N Sew Connection
Quilter’s Destination
Quilting Connection
Quilting Possibilities
Quilt ’N Thyme Sew & Vac
Ralph’s Vacuum & Sewing Ctr
Rector’s Vacuum Shop
Red Vacuums
Richardson Sales & Service
S R & Associates
San Bernardino Sew-Vac
Sara’s Vac Shack LLC
Sergealot
Sew & Save Centre
Sew Little Time LLC
Sew Much More Inc
Sew Products Marketplace
Sew Pro’s Sewing and Vacuum
Sew Right Sewing Machines
Sew Smart LLC
Sew Smart Sewing Center
Sew Vac Inc
Sewing Arts Centers Inc

Mesa, AZ
Jan 2013
Geneva, IL
Jan 2017
Bronx, NY
Jul 1982
Huntsville, AL
Jan 2013
Oshkosh, WI
Jan 2013
Pasco, WA
Dec 2015
Jasper, IN
Jan 1995
Richfield, MN
Jan 2017
Santa Cruz, CA
Jan 2017
Ardmore, OK
Feb 2016
Evansville, IN
Feb 2013
Lockport, IL
Jan 1993
Fayetteville, NC
Jan 2017
Missouri City, TX
Jan 2017
Brooklyn, NY
Jan 2000
Lafayette, LA
Jan 2015
Blue Earth, MN
Jan 2010
Murfreesboro, TN
Dec 2014
Kansas City, MO
Jan 2004
Grand Rapids, MI
Jan 2017
Melville, NY
Dec 1990
New Bern, NC
Feb 2002
North Hollywood, CA Jan 2017
Austin, TX
Jan 2015
Norwalk, CA
Feb 1996
Salt Lake City, UT
Jan 1999
Woodinville, WA
Jan 2014
Osseo, MN
Aug 1981
Costa Mesa, CA
Jan 2013
Santa Monica, CA
Jan 2017
Dublin, OH
Jan 2007
Fishers, IN
Feb 2014
Prescott Valley, AZ
Jan 2017
Arlington Hts, IL
Jan 2016
Ames, IA
Jan 2014
Forked River, NJ
Feb 2013
Corning, CA
Feb 2010
Redwood City, CA
Nov 2011
Bellingham, WA
Jan 2013
Vienna, VA
Jan 2015
Council Bluffs, IA
Jan 2006
Dallas, TX
Dec 2016
San Bernardino, CA Feb 1998
Cloquet, MN
Jan 2017
San Francisco, CA
Jan 2017
Stratford, ON, CAN Jan 2002
Las Vegas, NV
Feb 2011
Austin, TX
Feb 2004
Indianapolis, IN
Jan 2017
El Cajon, CA
Jan 1994
Bayside Queens, NY Dec 1998
Wausau, WI
Jan 2013
Mountain Home, AR Oct 2015
Long Beach, CA
Jan 2000
Santa Monica, CA
Feb 2013

Sewing Machine & Vacuum Center
Sewing World of Weatherford
Shav Tronics
Singer-Janome-Brother Sewing Ctr
Sir Vac & Sew
Smitty’s Sew-N-Vac
Stark’s Vacuum Cleaner Sls/Svs
Stewart’s Sewing Machines Inc
Stuart Sewing & Vacuum
Suck Em-Up Vacuums
Sun West Sales & Marketing
Sunflower Creations LLC
Swedeclean.com
The Factory Sew-Vac
The Mending Shed
The Quilted Nest
The Sewing & Vacuum Center
The Sewing Studio
The Vacworks Ltd
Thimbelinas Quilt Shop
Threaded Needle
Tidewater Sew & Vac
Tomahawk Sew N Vac
Tops Vacuum & Sewing
Triad Sew & Vac
University Vacuums Plus
V & J Vacuums
V B Simkins Sewing Machines
Vac & Sew Express
Vac Shack Inc
Vacman & Bobbin
Vacs Etc Inc
Vacumart
Vacuum & Sewing Ctr of Minot
Vacuum Center
Vacuum Cleaner Mart
of Ft Lauderdale
Vacuum Concepts
Vacuum Direct / Buy Direct LLC
Vacuum Doctor / J & D Enterprise
Vacuum Experts
Vacuum Headquarters & Supplies
Vacuum Outlet & Repair
Vacuum Villa LLC
Vacuums & More
Vacuums & More
Vacuums Etc
Vacuums Northwest LLC
Vegas Vacuum & Sewing
Watseka Appliance Serv /
Mr Vacuum
West Bend Vacuum
Westphal Distributing Co

SEA MEMBERS

Little Peoples Sewing Center
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San Jose, CA
Jan 2017
Weatherford, TX
Jan 2017
Tempe, AZ
Jan 2008
Hudson, FL
Feb 2000
Fern Park, FL
Jan 2017
Sterling, IL
Jan 1988
Portland, OR
Jan 1982
Mt Zion, IL
Feb 2003
Jensen Beach, FL
Jan 2017
Climax, NY
Jan 2014
Henderson, NV
Jan 2016
Copeland, KS
Feb 2013
Phoenix, AZ
Oct 2015
Lake Worth, FL
Jan 2015
Orem, UT
Jan 2017
Collingswood, NJ
Jan 2017
Cambridge, MA
Sept 1999
Lubbock, TX
Jan 2013
Richman Hill, ON, CAN Jan 2017
Livingston, MT
Jan 2017
Tullahoma, TN
Jan 2015
Virginia Beach, VA Mar 1987
Tomahawk, WI
Jan 2000
Sarasota, FL
Feb 2004
Winston Salem, NC Jan 2017
Fargo, ND
Jan 2001
Rosedale, NY
Jun 1986
Kingston, ON, CAN Oct 2015
Prescott Valley, AZ Feb 2011
Alexandria, LA
Jan 2011
Belmont, NH
Dec 2013
Mountain Home, AR Oct 1994
Burlington, WA
Jan 2016
Bismarck, ND
Feb 2012
Savage, MN
Nov 1990
Ft Lauderdale, FL
Apr 2017
Lebanon, OH
Bad Axe, MI
Sara Sota, FL
Libertyville, IL
Holland, MI
Rice Lake, WI
Ogden, UT
Avon, IN
Quakertown, PA
Woodstock, GA
Tacoma, WA
Las Vegas, NV
Bradley, IL

Dec 2015
Feb 2007
Dec 2015
Mar 2017
Nov 1982
Jan 2015
Jan 2016
Jan 2005
Jan 2016
Jan 1995
Jan 2014
Dec 2012
Sept 1993

West Bend, WI
Salem, OR

Feb 1984
Jan 2007

MEMBER SINCE

Goodyear, AZ

Jan 2017
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In the early years, there was not much communication between vacuum dealers. In many cases,
communication was local with one dealer calling another to chew him out for dropping the price on a
product or “stealing” his customer. How far can you throw that rock?
In 1984, I joined the VDTA and was amazed at what I had access to. I went to my first VDTA convention in Las
Vegas and was astounded with all the new products. The names of VDTA pioneers Dick Beall, Charlie Dunham,
Bernie Epstein, and Fred Biddy quickly were added to my list of people from whom I wanted to learn. Fred
Biddy was involved in many seminars, and I think I attended every one. He was always promoting a neat and
clean store, peace with your fellow dealer, and thanking your customers. In Fred’s case, he would have flowers
sent to the customer after their purchase.
Many things have changed over time. Who has the #1 market share in our industry now seems to differ every
3-5 years. Brands come and go. Dealers come and go. But some things should never change:
• Customer service
• Integrity

• Neat & clean stores

• Advertising. It still works. Medias change but you still need to promote.

• Treat your staff the way you would like to be treated. If it wasn’t for your staff, you would not be where
you are today. If your staff aren’t happy, how are they going to treat customers?
• VDTA•SDTA: You need to know what’s going on in our industry. Attending the convention is one of the
highlights of my year.
12
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Reinvent yourself. Reinvent your business. Imagine
today if the 1977 American Motors Corporation Pacer
were still a cutting edge car design…
Imagine the guys who refuse to change, saying,
“I am not going to sell that junk” when referencing
new products on the market. In most cases, they’ll
have locked their doors and gone home.
Imagine the guys who treat the customer as someone
to prey upon have. In most cases, they’ll have gone
home as well.
When dealing with customers, sometimes we have
to swallow our pride and give them the benefit of
the doubt...knowing there’s plenty of doubt on this
one but ok, let’s do it. It’s all about the lifetime value
of the customer. Lots of people don’t realize that.
Forgive me for saying this, but “It’s Retail! There Are
Very Few if Any 100% Rules.” Like staff, we take care
of customers case by case. Everyone is different.

As I end this walk down memory lane, I would like to
thank our association president Judy Patterson along
with her staff, VDTA•SDTA Chairman Charlie Dunham,
magazine editor Tonya Tienter, and our Board of
Directors for bringing us great conventions year after
year, publishing this magazine, and keeping us in the
loop with what’s going on in our industry.
I would also like to thank all the people who have
taken time out to present VDTA•SDTA seminars over
the years. Just know you have helped members
succeed in their business.
Many of us, including myself,
wouldn’t be in business today
without attending the annual
convention and seminars.
‘Til next month!
Questions? Comment? E-mail
jimbarnhardt@msn.com

Jim Barnhardt,

J & R Vacuum and Sewing
VDTA•SDTA Board Member

Need an ad in
the classifieds?

Do it with us!

The VDTA News – SQE
Professional and Floorcare |
Central Vac Professional – can
help you find what you’re looking
for, whether that’s buying or
selling a business or most
anything industry-related.
Contact our offices at (800) 367-5651
or mail@vdta.com for pricing and
further inquiries.

Embroidery
Machine
Upgrades
Monthly Foot
Traffic
Multi-Formatted
hoopsisters.com
866.497.4068
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Drive Your Sales
				to Charlotte!
The VDTA•SDTA is excited to announce that next year’s international trade
show and convention will be held in Charlotte, NC ‒ March 24-26, 2018

T

he 2018 VDTA•SDTA Trade Show and
Convention will be moving to a brand
new location: Charlotte, North Carolina.
Moving cross country for this event, the
VDTA is gearing up for an adventure that bids new
opportunities and business to both dealers and
exhibitors.

Why Charlotte?

While the buzz and opulence of Vegas can’t be
beat, Charlotte offers a fresh-faced occasion for
business in another wonderful part of the country.
You won’t be gazing at the Luxor’s pyramid or a
replica of the Eiffel Tower, but you will be enjoying a
small metropolis – population 800,000 – nicknamed
the Queen City after the German Princess Charlotte
of Mecklenburg-Strelitz who married King George
III of England. King George III still ruled the
American Colonies when settlers established
Charlotte back 1768. You’ll soon find that
Charlotte offers small-town appeal with big
city amenities – a nice complement to the
hustle and bustle of Las Vegas.

What’s there to do?

The better question is…what isn’t there to do?
Charlotte is a great amalgam of history and
modernity, with popular attractions such as the
Bechtler Museum of Modern Art, Blumenthal
Performing Arts Center, Mint Museum, and Harvey
B. Gantt Center for African-American Arts + Culture.
If you like being active, take a day and visit the
U.S. National Whitewater Center to raft, kayak, rock
climb, and zip line!
A visit to Charlotte wouldn’t be complete without
touring the NASCAR Hall of Fame. Connected to
the Convention Center, the NASCAR Hall of Fame is
both interactive and entertaining for all age groups.

Plus…FACTORY TOURS! The VDTA is
arranging factory tours with some of the area
manufacturers, including a tour of Plastiflex,
sponsored by Wessel-Werk and Plastiflex.

Where will the Trade Show be?

The Charlotte Convention Center is located in
the heart of uptown (actually the “downtown”)
at 501 S. College St. The 550,000-squarevenue is a stone’s throw away from many great
museums, attractions, and eateries.
The Charlotte Convention Center boasts:
• 280,000 square feet of exhibit space.
• 37 meeting rooms, the 40,000-square-foot
Crown Ballroom and the 35,000-square-foot
Richardson Ballroom.
• 43,000 square feet of concourse space.
• Full-service, in-house food and beverage.
• And more.

14

Bottom: NASCAR Hall of Fame, Glory Road.
Left: EpiCenter plaza with restaurants, live music,
and more in Charlotte’s city center.
Right: Firebird sculpture in uptown Charlotte.
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The venue opened in 2010 with a mission to “create
an enduring tribute to the drivers, crew members,
team owners, and others [who] have impacted the
sport in the past, present, and future.”
Its High Octane Theatre seats more than 250
occupants and features films about the history of
NASCAR. The large, open greeting area known as
The Great Hall highlights rotating displays and reallife video. One of the most popular aspects of the
venue – Glory Road – guides visitors to the second
floor on a banked ramp with 15 historic cars. For the
true NASCAR fans, the Racing Simulators provide a
state-of-the-art experience from the driver’s-eyeview on raceday…but be careful not to crash!
If you travel for the cuisine, Charlotte’s city center
has over 200+ restaurants. A few exceptional
places that make our list include:
• Halycon, Flavors from the Earth: Noted for
European cooking techniques, pastoral dishes
(I don’t mean vegetarian, though I’m sure
veggie-friendly options are available), and
eclectic wine.

• Bistro LaBon: Looking for a cozy little place
with your choice of international flavors? You’ll
find it here.
• Amelie’s French Bakery: Few things can beat a
cup of tea and freshly-made éclair from a French
bakery!
• Fahrenheit: A venture of Chef Rocco Whalen,
this restaurant is located on the 21st floor of
the high-rise Skye Condos. Guests enjoy both
indoor and outdoor dining with an inventive
American menu. Always look for something new
and locally sourced; private dining available for
large parties.
• Five Guys Burger and Fries: A classic across
America, and we’re glad to see it in Charlotte, too.
• Flemings Steakhouse and Wine Bar: Noted
dishes include the 22 oz Bone-in Ribeye and
Barbeque Scottish Salmon Filet…plus their
collection of 100 wines by the glass.
• Fitzgerald’s Irish Pub: In need of a pint or
some hearty Bangers and Mash? No need to look
further than Fitzgerald’s.
• Mert’s Heart and Soul: Featured on Diners,
Drive-ins, and Dives, this restaurant is tucked
away on College Street but offers the BEST (and
I’m speaking from experience) catfish, Southern
fried chicken, and mac and cheese.

We look forward to keeping you updated on
developments for the 2018 VDTA•SDTA
Trade Show and Convention in Charlotte!
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PRODUCT SHOWCASE

Shannon Fabrics
NEW Embrace™
Essentials for Baby
Introducing the newest johanna jo™ finished baby products: four essential items in eight must-have
designs. These finished products come pre-packaged and are sold in multiples of three. The best-sellers
of Embrace™ double gauze are perfect for baby gifts. Combining the best and most desirable designs
with the softest fabric, johanna jo™ invites you to surround yourself with love™.

∾ Embrace™ Blanket. One 40” x 40” pre-washed 100% cotton 3-layer blanket: $18.99
∾ Tiny Treasures Hooded Towel. One 32” x 32” pre-washed 100%
cotton hooded towel: $14.99
∾ Embrace™ Lovey 3 pack. Three 15” x 15” pre-washed 100%
cotton 3-layer loveys: $9.99
∾ Love Bib. Two snap on pre-washed 100% cotton 3-layer
love bibs: $9.99

D

uring the economic turmoil of 2008, Sarah
Galbraith and brother Al Doan purchased a
long-arm quilting machine for their mother,
Jenny, to help subsidize her income.
Eventually, this led to the forming of Missouri Star
Quilt Company and the opening of a brick-andmortar location in their small town to sell quilting
supplies and offer machine-quilting services.
After saturating the local market consisting of
1,500 residents, the company formed an online
presence to grow the business. This included
creating a website and Jenny (a.k.a. Mama Doan)
starting a YouTube channel (http://bit.ly/2jDA5Qt),
where she hosts video quilting tutorials. With a new
video every Friday, the YouTube channel quickly
turned “Mama Doan” into an online star, and now
features over 300 videos with millions of views, and
369,000+ subscribers.

INDUSTRY NEWS

Small Town Quilt Store Explodes
With YouTube & Google Partnerships
Missouri Star Quilt Company also turned to
Google to help reach customers outside of their
direct market. Since partnering, the company has
consistently seen more than 100% growth in the
business, year-over-year. A whopping 95% of sales
are through the website, and Google Analytics is
used to track sales and measure the effectiveness
of their marketing. The growing business relies on
Google Apps for Work to keep their 250+ employees
connected, and Missouri Star Quilt Company is now
the largest employer in their rural county.

The store has rapidly become an international
quilting destination and is often the recipient of
tour buses full of enthusiastic hobbyists.
Most notably, in 2015 Al and his
sister were named the National
Small Business Persons of the
Year by the U.S. Small
Business Administration
& were honored during a
ceremony at the White House.
Arrow Dealers ad for VDTA 2017.qxp_7.125x4.625 VDTA 1/10/17 9:50 PM Page 1

• Broad line,
including
electric lift
• Retail prices
starting at $99

Arrow designs for your profit!
• Protected territory
• Low investment –
we ship next day

www.arrowcabinets.com
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To become an
Arrow dealer, call
1-800-533-7347
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SBA Announces New Initiative with GIIRS
Rating System for Private Funds & Companies
Valuable tool for investors to evaluate & validate where investment dollars are directed

S

BA Administrator under the former Presidential
administration, Maria Contreras-Sweet, announced
a new initiative with Global Impact Investing
Rating System (GIIRS), an innovative rating system
that evaluates the operational and business model
impact of private funds and companies. Under the
terms of the understanding, OII will use GIIRS ratings as
one factor to rate and authenticate the influx of Impact
Small Business Investment Companies it will review and
license in fiscal year 2017. Additionally, GIIRS will begin
to offer geographic mapping for further evaluation of
impact in low-to-moderate income (LMI) investment,
which is a critical metric to ensure that the regions and
cities of America who need investment the most are
being served.
In making the announcement, SBA Administrator Maria
Contreras-Sweet said: “SBICs are among SBA’s most
important programs to increase investments in the
most promising and socially impactful small businesses.
I am pleased that GIIRS is following SBA’s lead in
including LMI communities when evaluating impact
investments. Tracking how these investment dollars are
distributed in LMI areas will bring important attention to
those American cities, towns, and rural areas suffering
the most economically. This new initiative with GIIRs will
deepen our coordination and provide a valuable new
tool for private investors to evaluate and validate where
their investment dollars are directed.”
Andrew Kassoy, Co-Founder of B Lab, the non-profit
developer of GIIRS, added: “The SBA’s Office of
Investment and Innovation is one of the most important
players in the impact investing arena. This partnership
and their utilization of GIIRS to measure and understand
the impact across the SBIC program supports the
growth of the impact investing sector in many ways.”
GIIRS will be customized for all SBIC funds to make
it efficient to produce SBA-required data. Under the
agreement, GIIRS will offer geographic mapping to
SBICs of low-to-moderate income (LMI) investment, as
well as a profile of the companies where SBIC has made
an investment. LMI is an accepted government and
social impact yardstick to measure the focus of invested
funds on areas in American cities and regions that have
citizen-income levels below average. This mapping will
add another level of analysis and assessment of the
SBIC’s impact and social value.
SBA’s Small Business Investment Companies (SBIC)
program licenses professionally managed private
equity, venture capital, and business development
funds to receive debt-leverage to invest in American
small businesses. The SBIC program has 315 active
licensees. With partner funds, SBA oversees a “fund
of funds” with almost $24 billion in assets under
management. Several of these licensees include
investment strategies aimed at sustainability, low
and moderate income community investing, and
demographic diversity investing, among others.

GIIRS verifies and validates the positive impact
funds have through their investments, helps external
investors understand and trust that impact, and
engages portfolio companies in improving their ability
to create high quality jobs and improve communities.
Nearly half of the SBIC Impact funds have used GIIRS to
meet their impact reporting requirements. More than 90
funds have been rated since GIIRS launched in 2011.
To initiate the relationship, OII, in collaboration with
B Lab’s GIIRS team, will offer webinars and other
instructional sessions for all of its SBIC licenses
about how fund managers can effectively measure
and manage the social and environmental impact of
their portfolios, the GIIRS ratings, and other elements
of the program. It will include educational material
on its website and coordinate outreach with GIIRS
personnel for new SBIC license applications. B Lab will
provide information on the GIIRS website about SBIC
financial leverage to all funds using the ratings. Each
partner participates in a non-exclusive way, and future
enhanced relationships may be announced shortly.
Global Impact Investing Rating System (GIIRS): GIIRS
Ratings are the gold standard for funds that manage
their portfolio’s impact with the same rigor as their
financial performance. GIIRS provides a comprehensive,
credible, and verified evaluation of a fund’s impact
performance. Since GIIRS was launched in 2011, 90
funds covering 1000 companies in 50 countries and
across 100 industries have received a GIIRS rating.
GIIRS Ratings are a product of B Lab, a nonprofit
organization that serves a global movement of people
using business as a force for good. B Lab’s vision is that
one day all companies compete not only to be the best
in the world but the best for the world, and society will
enjoy prosperity for all for the long term.
About the Small Business Investment Company Program:
The Small Business Investment Company (SBIC) program is
a multi-billion dollar, government-sponsored investment fund
created in 1958 to bridge the gap between entrepreneurs’ need
for capital and traditional sources of financing. SBA invests longterm capital in privately-owned and managed investment firms
licensed as Small Business Investment Companies (SBICs). Once
capitalized, SBICs make debt and equity investments in some
of America’s most promising small businesses, helping them
grow. Since the program was created in 1958, over $80 billion
has been invested, helping finance 170,000 American small
businesses, including companies like COSTCO, Amgen, Apple,
FedEx, Staples, Intel, and Tesla.
About the Small Business Administration (SBA): The U.S.
SBA was created in 1953 and since January 2012, has served
as a Cabinet-level agency of the federal government to aid,
counsel, assist & protect the interests of small business concerns,
to preserve free competitive enterprise, and to maintain and
strengthen the overall economy of our nation. The SBA helps
Americans start, build & grow businesses. Through an extensive
network of field offices and partnerships with public and private
organizations, the SBA delivers its services to people throughout
the United States, Puerto Rico, the U.S. Virgin Islands and Guam.

Article originally published as a Press Release by the SBA. Visit www.sba.gov.
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Thank you to the
board members for their hard work in
growing our association and industry!
Look for articles by your board in
upcoming issues of SQE Professional &
Floorcare-Central Vac Professional.
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PRODUCT SHOWCASE

New Swatch Program for Stores
Interested in Unique Fabrics
Meet Josi Severson, an independent textile designer
whose line of fabrics is printed in the USA in small
quantities and sold wholesale. From selling to
smaller, boutique fabric
stores, she began to
hone in on their needs as
retailers. As a result, she is
launching a NEW PROGRAM
that allows businesses
to carry her collection
without having unnecessary
inventory.
Her “Swatch Program”
is designed to work as
follows: Josi’s company
supplies 12”x12” pieces of
fabric along with signage
informing the customer
about the company and
pricing. Since her textiles
are primarily organic and
printed in small batches,
they accommodate a niche
market but not one without
demand. Customers are
also drawn to the line because of the designs
themselves, which are hand-drawn and can be
described as a cross between Scandinavian and
African styles, or also commonly compared to
Marimekko. What her company aims to offer is the
opportunity for stores to sell what she has in stock
without the risk.
Her company then bills the participating store 70%
of the sale and provides free and fast shipping. In
turn, the participating store retains 30% of the sale
without having to pay for anything up front.

If this is something that could
benefit your business, contact Josi at
612-708-7696 or josi@josiserverson.com.
She and her staff are happy to work with
anyone and would love your feedback on the
new idea. Some current stores participating
in the program carry the merchandise and
purchase a little yardage of what they feel
would work for their customer base.
There are no minimum order quantities!
Since she also drop-ships for websites,
her company is setup to work dependably
and quickly: all orders are shipped within 3
business days with few exceptions.
“I hope that we have
the opportunity
to work with your
stores and serve
your customers,”
says Josi. “Please be
in touch if you’d like
to participate or ask
questions.”

Visit www.josiseverson.com for details!
About the Company: Josi Severson started doing
freelance work for various companies in home,
fashion, and fabrics. While she still freelances for
Crate & Barrel and Richloom to name a few, she
started printing her own designs after noticing
there was a smaller customer that didn’t have the
ability to manufacture on their own like some larger
companies.

Check Out Our Web Site!

At www.vdta.com, you’ll find:
• Membership Information & Benefit Details
• VDTA/Epstein Scholarship Application
• Convention News
• Consumer Information
• Dealer Locator
• Educators You Can Hire To Teach Classes
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• Sewing Educators Alliance Member List
• Breaking News
• Classified Ads
• Hall of Fame Award Recipients
• Hall of Fame Nomination Form
• Flip Versions of the Current Trade Magazines
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MEMBERSHIP - JOIN TODAY!

Visit vdta.com for more information.

Company Information
Name: _________________________________________ Title: _____________________________________
Company Name: ___________________________________________________________________________
Address: __________________________________________________________________________________
City: ____________________________ State/Province: _____________ Zip/Postal Code: ______________
Phone: _______________________________________ Fax: _______________________________________
E-mail: ___________________________________________________________________________________
Website: _________________________________________________________________________________
Number of stores? _________ Years in business: _________ Submit Copies of Business and Tax Certificate

Membership Category
Independent dealer: $130. Yearly renewal $110.

FLOOR CARE
SEWING\QUILTING
Hand/Stick Vacuums
Sewing Machines
Central Vacuums
Knitting Products
Stick/Broom Vacs
Quilting Machines
Water-based
Vacs
Longarm Machines
Associate member: $625 each year.
Steam
Cleaners
Embroidery Machines
Identified as a wholesale manufacturer/distributor/
Janitorial Products
Sewing Parts/Accessories
supplier. Businesses located in the U.S. or International.
Stain Removers
Notions
International member: $150 each year.
Vacuum Parts/Accessories
Fabrics-Fashion/Quilting
Identified as a dealer not located in the U.S. or Canada.
Backpack Vacs
Sergers
Upright
Vacuums
Other:____________
Miscellaneous Membership: $150 each year.
Canister Vacuums
Includes: Manufacturer representatives, independent
Air Fresheners
consulting firms, and advertising agencies.
Air Purifiers
Polishers & Buffers
Membership Dues:
Independent Dealer 		
$130
1 store
Other:___________
Identified as any dealer whose principal business is
the sale of merchandise and services directly to the
consumer (end user).

Independent Dealer		
International Dealer Member
Associate Member		
Miscellaneous Memberships

$150
$150
$625
$150

Multiple stores

• Do you attend VDTA•SDTA conventions?			
• Do you have a repair department?				
• Do you teach sewing or quilting lessons in your store?		

Yes
Yes
Yes

No
No
No

Payment Information
All payments must be made in U.S. funds
Check

MasterCard		

Visa

Amount: $_______________

Cardholder Name (Print):_____________________________________________________________________
Card #:________________________________ (CCV#_____________) Exp Date:_______________________
Card Registered Address (If different than above): ________________________________________________
Signature:_________________________________________________________________________________

VDTA•SDTA, 2724 2nd Ave. Des Moines, IA 50313
or fax 515-282-4483 • apply online at www.vdta.com
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Join
VDTA•SDTA
				Today
As a new member you’ll receive:
● Monthly trade magazines with industry news, tips, and new ideas
SQE Professional™ and Floorcare & Central Vac Professional™

● Reduced registration to the VDTA•SDTA International Trade Show

● Promotional programs that bring customers through your doors
Sewing Month and Spring Cleaning Month
● Complimentary marketing postcards – 100 pieces of your choice
● VDTA/Bernie Epstein College Scholarship
Two annual recipients; up to $10,000 each
● Opportunity to become Dealer of the Year
● Dealer locator on VDTA.com – make it easy for customers to find your store
● Tutorials from VDTA staff on social media and communication technology
● Unity – you are stronger together as an industry
● NEW ― Check out the new Association insurance plans through
AHP ― Association Health Programs.

Stand out in your community as a professional when you are
a member of an international trade association.
Join today! Apply online at www.vdta.com, call us at 800-367-5651,
or fill out membership application and fax to 515-282-4483
or mail to: VDTA•SDTA, 2724 2nd Ave, Des Moines, IA 50313.

With your success comes our success!
SDTA NEWS March 2017 | SQE Professional™
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Overt Operations…
How to Beat Your Competitors

I

was looking for a word that describes the
passion I have for CUSTOMER SERVICE, and
how I relate my customer service beliefs to
companies. I found it, and the word is “OVERT,”
meaning done or shown publicly; not secret. I have
been dealing with customer service in an overt
manner for 46 years. It has been the focus of my
entire adult life.
Here’s what I have discovered and continue to
share with companies: It’s ALL about Training.
Who do I believe in the investment of continuous
employee training and development? Some
organizations ignore continuous training sessions
for employees, as they feel they are expensive and
delay the completion of projects when employees
miss work. What they don’t understand are the
benefits of these continuous training sessions and
how they contribute to the organization’s overall
bigger picture! Benefits of conducting these
programs are far greater and long-lasting.

Training Makes Superstars

A constant training program allows you to develop
and strengthen the necessary or improvable skills of
your employees. It takes care of the issues you are
having now and corrects behavior and attitudes. It
ensures the same mistakes are not repeated. It is a
great way to promote productivity and teamwork.

Training Helps Employees
Find What They Love to Do

In the words of Steve Jobs, “Sometimes life hits
you in the head with a brick. Don’t lose faith. I’m
convinced that the only thing that kept me going
was that I loved what I did. You’ve got to find what
you love.” Challenge employees to move up the
ladder and become more satisfied with their job and
earning potential - with training. Challenge them to
work harder. Show them that they are valued. Show
them they are appreciated. Ultimately, lower your
training costs while increasing employee training
effectiveness.
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Training Helps Employees
Connect the Dots

Another note about Steve Jobs is that he looked at
training as dots: “It was impossible to connect the
dots looking forward, but it was very, very clear
looking backward. You have to trust that the dots
will somehow connect in your future.”
That is why I strongly believe in continuous training
as it empowers employees. It gives them confidence
and keeps them up-to-date on new developments
in their industry and the marketplace. It keeps them
aware of what the consumer is looking for and
how to provide an awesome customer experience.
Armed with this information, employees have the
confidence to perform better and come up with
new ideas for the company and each other. They
become one unit, all going after the same goals. A
team of competent and knowledgeable employees
is all that a company needs to compete successfully
and hold a strong position in the industry.

Smart Leaders Put
People Before Numbers

Take a look at all the great companies of the world:
Amazon, Apple, Costco, Metro Bank, etc., etc. Their
goal – their mission statement – is the same: they
are all fanatics about training and customer service.
They all have their employee’s training and welfare
foremost in the business plan. Disney attributes its
enviable achievement in employee commitment
and customer service to “pixie dust.” The formula
for pixie dust is overt, not secret. It is Training +
Communication + Care = Pride. You’ll notice that
training is number one.
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So, what are you waiting for?

Organizations of all kinds seem to handcuff their
employees with rules and policies. They clearly
tell employees, “Do what you are told. Follow the
rules.” That’s where training and communicating
take center stage for me. The best companies put
employee growth at the center of their strategies.
I believe renewal and reinforcement is essential. It’s
a serious error for management to turn their backs
and not become active in ongoing training. It’s a
disservice to their employees.
When your employees are happy and loyal,
you reduce the costs of training, have satisfied
employees, satisfied customers, and you increase
your effectiveness in the marketplace. It is a
win/win for everyone and it dramatically affects
your bottom-line.

About the Author: John Tschohl is an international
service strategist and speaker. He is founder
and president of the Service Quality Institute in
Minneapolis, Minnesota. Described by Time and
Entrepreneur magazines as a customer service
guru, he has written several books on customer
service. He just released the 10th Edition of
Achieving Excellence Through Customer Service.
The Service Quality Institute
(http://www.customer-service.com)
has developed more than
26 customer service training
programs that have been
distributed and presented
throughout the world. John’s
monthly strategic newsletter is
available online at no charge.
He can also be reached on
Facebook, LinkedIn & Twitter.

“You can never be too fanatical about service. Make it your goal to have
100% customer service every time, every day, always!” –John Tschohl

Selling Made Simple.
Simple, Sturdy,
and Reliable

Selling Made Simple.

Simple, Sturdy, and Reliable

Available exclusively from
Maverick Sewing Services
303-929-4745
Available
Exclusively

from
Maverick Sewing Services 303-929-4745
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BROTHER DEALER FINDS SUCCESS BY MASTERING
NEEDS OF DIVERSE CUSTOMER BASE
Singer Brother Sewing Center, an
Authorized Brother dealer in McAllen,
Texas, has mastered meeting the
needs of its diverse customer base by
matching their talents and projects
with the perfect sewing, quilting and
embroidery machines from Brother
International Corporation.
“We have a unique clientele,” said
Leo Cabrera, co-owner of Singer
Brother Sewing Center. “Our
customers aren’t just passionate

about sewing. Their interests span
from quilting to embroidery and
crafting. Brother covers all those
bases to meet our customers’ needs
with their incredible line of innovative
products and machines.” Machines
range from THE Dream Machine
Innov-ís XV8500D (Embroidery,
Sewing, Quilting, & Crafting), Innov-ís
NS2750D (Combination Sewing &
Embroidery), to the DreamCreator™
XE VM5100 (Quilting, Sewing

& Embroidery) and CM650W
ScanNCut 2 (Cutting Machine &
Scanner with Wireless Capability),
in addition to a growing selection of
cutting-edge products that fall within
these categories.
For the past 34 years, the Cabrera
family has dedicated their time and
efforts into building a successful
business by keeping up with
marketing trends and staying in tune
with their customers’ passions. Leo

said for the past 11 years as a Brother
dealer, selling the full line of Brother
machines has given both he and his
staff the opportunity of interacting
one-on-one with each customer,
showing them the newest technology
and industry-first features that can only
come from a company like Brother.
“The stepping stone to our success
began when Brother introduced their
first sewing machine with Disney
embroidery designs,” explained Leo.
“Our customers wanted it, we had
it, and the rest is history.” Having
the only machines in the immediate
area with Disney capabilities sparked
new interests and Leo soon saw an
increase in business, as enthusiasts
began flocking to his store to be the
first ones to create Disney-inspired
projects. Around the same time,
Singer Brother Sewing Center saw

an influx of younger customers
who were interested in the
Project Runway Limited Edition line
of machines, inspired by the hit reality
sewing show, Project Runway. This
proved a wonderful way to become
a fashionista at a great value, with
an offering of machines like the
CS5055PRW Project Runway
Limited Edition Computerized
Sewing Machine, the 5234PRW
Project Runway Limited Edition
Serger, in addition to other exclusive
machines within the Brother lineup.
Again, having exclusive access to the
Brother brand in his store opened the
door to a younger clientele, which
gave Singer Brother Sewing Center
an edge to grow its business.
In recent years, Leo, his brother Ed,
and their father Lupe came to realize
that participating in local quilt shows

and hosting their own events (such as
“Start Your Own Business,” featuring
the Brother Entrepreneur® line of
multi-needle machines, as well as
Floriani events), was a profitable way
to increase sales and generate new
interest. “Brother has hit it out of the
park by creating machines that pair
perfectly together for enthusiasts who
are looking to make their experience
easy and fun,” Leo said.
Just last year, Leo and his staff
participated in one of the largest
quilt shows in his area, where he
demonstrated the newest Brother
quilting machines and products. “We
drew record crowds to our booth with
our demonstrations of the new Dream
Fabric Frame,” Leo said excitedly.
“Quilters were in awe with its
convenient, smaller size and the Stitch
Regulator, which allows compatible

" Our customers aren’t just passionate about sewing.
Their interests span from quilting to embroidery
and crafting. Brother covers all those bases to meet
our customers’ needs with their incredible line of
innovative products and machines."
Leo Cabrera, co-owner of Singer Brother Sewing Center

have our support every step of the
way,” Leo explained.

Brother machines to create even
and consistent stiches on the frame.”
The V-Series line of machines, along
with sergers and the Entrepreneur®
Pro PR1000, were also front and
center at the booth. “People couldn’t
get enough of THE Dream Series
line and the detailed embroidery
stitched out by the PR1000,” Leo
explained. Another favorite among
quilters and crafters was the
CM650W – the ScanNCut2. “We
have a big following of quilters and
crafters, and ScanNCut continues
to be one of our best-selling tools
for this market,” said Leo. He said
his quilting customers now have
the perfect tool to cut their squares
with precision and ease – and,
ScanNCut makes it faster and fun!
“The beauty of carrying a line such
as Brother is we can demonstrate all
of the machines to one audience,
regardless of their skill levels, and
show them how easy they are to use
and how they all tie in together,”
Leo said passionately. He states
that some of the best feedback from
his customers has been about how
impressed they were with his staff’s
knowledge of the machines and their
dedication to instruction, education
and tech support. “It’s a great feeling
to know our customers feel confident
in their purchases and know they

Dedicated to catering to each of its
customers, Singer Brother Sewing
Center prides itself on hosting “Start
Your Own Business” (SYOB) events
for embroidery enthusiasts who are
looking to expand their projects or
start their own businesses. Featuring
the Brother Entrepreneur® line of
multi-needle machines, the SYOB
events are an excellent platform to
educate those who want to find out
more information on the machines
and how to turn passions into profits.
“The Brother PR1050X is our rising
star,” Leo exclaimed. “We have
been successful in the past, selling
the Brother PR1000 ten-needle
machine, and we are confident
we will have even more success
with the ten-needle Entrepreneur®
Pro X PR1050X Home Embroidery
Machine.” Leo is proud to say he
has several success stories where his
customers not only started homebased embroidery businesses, but
commercial businesses as well. Leo
credits the financing program offered
by Brother as one of the key factors
in helping his customers decide
whether to purchase the multi-needle
embroidery machines. He explains
how they are more at ease knowing
they have the flexibility of the
terms to make it affordable within
their budgets. “It’s a win-win for
everyone. Our sales have increased
and our customers are making
their business dreams a reality. We
are grateful to Brother and for the
opportunity to put our customers on
a path to success,” Leo said humbly.
Once a year, Singer Brother Sewing
Center hosts a Floriani event,
which features exclusive Floriani
software and threads. Leo explains
how this particular event is an
incredible opportunity for him to

target his diverse customer base by
demonstrating Brother machines
that range from a mid-range price
point, such as the PE-700 (an
embroidery-only machine with a
5" x 7" embroidery area) to higher
end machines, which include the
DreamCreator™ VQ2400 from the
V-Series line.
One of the highlights of being a
Brother dealer, Leo said, is attending
the annual Brother Back-to-Business
conventions. “Seeing the new
Brother products and innovation
firsthand is an incredible opportunity
for us to stay ahead of the curve
with the latest technology Brother
has to offer,” said Leo. “Their
strategic development and marketing
strategies have positioned Brother at
the forefront of the industry. I can’t
think of a better way to bring the
excitement and information back to
our customers.”
The combination of over 30 years of
experience in the industry and all the
knowledge they have gained along
the way has paved a path of success
for the Cabrera family. “We strive
every day to stay ahead of the curve
with our advertising and marketing,”
Leo stated. He utilizes geofencing
with local stores in his area to help
increase exposure to his own store
and products, as well as search
engine optimization and Google
marketing.
“Throughout the years, we have
remained proud knowing that
although we are a multi-line store,
Brother has stood by our side to
help us grow our business,” Leo
said gratefully. “The company’s
dedication to designing superior
products and offering outstanding
dealer support has been the
cornerstone of our success.”

Thank You!

It’s Time For
A Check-Up!

Qty.
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It has been a pleasure
doing business.

BROCHURES

Qty.
Why change your
vacuum cleaner belt
every 3 months?

How often should
you service your
vacuum?

REPAIR TAGS

POSTCARDS

It’s Time For
A Check-Up!

Disposable
Vacuum
Cleaner Bags
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MACHINE LABELS
XYZ Corp.

1234 Anywhere Ave.
Anytown, USA 00000

How Often Should You
Change Your Bag?

Your vacuum’s cleaning
efficiency depends on it.

Qty.

Qty.

Qty.

See full postcard & brochure content online at VDTA.com

ORDER FORM
Name:__________________________________________Date:_____________
Company Name:____________________________________________________
Address:________________________________________________________
City, State, Zip:______________________________________________________
Phone:________________________________Fax:_______________________
E-Mail:____________________________________________________________
MasterCard
VISA
New Member - 250 Free
Credit Card #:_____________________________Exp. Date_________CVV #:______
Signiture of card holder:______________________________________________
Credit Card Billing Address:___________________________________________

Fax your order to 515-282-4483		

(000) 000-0000

Total $__________

Qty.

PAYMENT MUST BE
INCLUDED WITH
ALL ORDERS.
Subtotal: $
Shipping: $
Total: $

POSTCARDS

100 @ $10
250 @ $20
500 @ $25
1000 @ $45

POSTCARDS

MACHINE LABELS

Up to 300 @ $9
400-1000 @ $11

BROCHURES

1000 @ $11
2000 @ $14

REPAIR TAGS

1000 @ $10

500 @ $80
1000 @ $95
1000 @ $20
2000 @ $30
500 @ $75
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SHIPPING
COSTS

BROCHURES
REPAIR TAGS
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EDUCATORS, THANK YOU!
We’d like to extend a huge round of applause for the seminar instructors at
VDTA•SDTA 2017. These professionals freely give their time and enthusiasm for
expanding the knowledge of our industry, helping you grow your business and
meet your goals. We appreciate all that you do!
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VIEWPOINT

Insight from The Work Bench

O

ne thing I have always struggled with is
setting goals with a system to achieve
them. I was sharing that fact with my son
the other day. I told him how having a
desire for anything without a plan to acquire it is
simply a dream.
There have been times in my life where I did lay
out a plan and had success with achieving my goal.
Most times I rush in with a basic plan and just keep
tweaking my thoughts and method until I either
make my goal or decide to abandon my fight. It’s of
course not the best approach, and I’m hoping my son
develops a better one.
Along with teaching my repair classes, I have been
a consultant of sorts to a small number of dealers
over the last 10 years, if they ask me for help in
certain areas. We have all been in situations where
we’ve needed a different viewpoint from someone
else to hopefully steer our ship into calmer waters.
This place of uncertainty or confusion is like hitting
a bump in the road to a goal you set without a clear
plan. You have gone down the road a good distance,
but now the path is unclear. So how do you choose to
go further? Do you trust your own judgement or go
with the other person’s viewpoint?
I won’t pretend to have the answer to this difficult
question, other than to say: Going with my gut has
proven to be the best for me, although not perfectly
without some serious fails. I’ve shared
how I’ve almost bankrupted myself 3
times in the past. When faced with that
stress, I sat down and planned, called
my vendors, explained my plan, then
didn’t waiver until my business got back
on track. The time needed for correction
will vary, but don’t rush it. The lessons
learned in recovery are wonderful if
learned properly. They will save you from
going down the same road in the future.

“

I remember the first store I tried to help. They were
a Husqvarna Viking dealer. In our first meeting, I
discovered that they sent their customers’ repairs
to Husqvarna for service, because they had no
technician. Then they simply gave the repaired
machine to the customer FREE! I was told they felt
customer service was more important than profit.
I changed that immediately and pointed out that
without profit, there would be no business.
Good customer service is of great importance and a
high goal, of course. We don’t, however, adjust our
profit up and down to mirror our feeling of customer
service. I must say this store was one of the most
beautiful quilt stores I’ve ever been in. It was this
couple’s first venture into business as they bought it
from the original owner. I’m sorry to say they didn’t
make it, and though my figures might be off a bit, I
think they closed after a 4-year period or so.

Is 2017 going to be a better profit
year for you? Not if you don’t
change something in your store.
If you run it the same as 2016,
you can expect similar results.

I’ve always been able to ask myself tough questions
and give myself honest and sometimes painful
answers. There are many qualities we must have
as owners, but I believe all other qualities hinge on
that one.
The hardest question can be, “Am I the Problem?”
If the answer comes back yes, lay out a plan of
change and do it quickly and honestly. Admitting
failure, apologizing if necessary, and doing whatever
it takesto get the mistakes behind you to move
forward is a must here. People will love to help you
but only if you are completely honest.
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Restructuring your store and generating a new
viewpoint to your customer takes time. They will only
believe it if you back up what you say. For example:
when customers take their machine home from
your service department and it works better than it
ever has. Or if you found a way to save them some
money or didn’t charge them because they just
had the needle in the machine backwards. And so
on. They see you go above and beyond with caring
and quality. I believe good gestures go further than
advertising a special.

”

In 2016 I realized a goal. I still didn’t write it down,
but I have focused on it daily for years. It was a
personal income goal. I wanted to get my income
back to where it was when I had 3 stores, even
though I generate less than half the dollar volume
I did back then. I also no longer have 11 people in
the company. Until this year, it was just myself with
2-part time employees helping me.
So how did I do it? I quit giving away so many
things for free. I still don’t charge if the needle is in
backwards, but after pointing it out, I recommend
a service. I pay more attention to the parts we
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put in vacuum repairs instead of realizing it at the
pay counter, then just throwing it in! I am charging
what I’m worth concerning all repairs and raising
them accordingly, especially embroidery / sewing
machines. Most importantly, I’m recognizing a buying
customer and offering them a personal on-the-spot
special, then not squeezing them for a decision
right then. I take the pressure off by explaining my
exchange policy and refund policy if they want to
purchase elsewhere.
Is 2017 going to be a better profit year for you? Not if
you don’t change something in your store. If you run
it the same as 2016, you can expect similar results. If
it was a good year, then that might be a good choice
for you.

What’s your goal? There is no right or wrong answer
here, just the answer that’s right for you. If you
want a serious, fun-filled, exciting, profit-expanded
year, you won’t get it by just dreaming about it. Any
decision is better than no decision because that’s
indecision and that’s what drives people crazy!

Norm Himebaugh

Himebaugh’s Vacuum
& Sewing Center
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20 & 30 Year Members to be Honored at
2017 VDTA•SDTA Convention
Join in honoring these members who have supported the association through continuous membership
in the last 20 and 30 years. They will be honored February 11, 6:30 PM at the Westgate Resort.

20 Year Members
Associate Members

APC Filtration Inc - Ancaster, ON
Alutron Modules Ltd - Aurora, ON

Independent Dealer Members

A & E Sewing Center Inc/
Findlay Sewing Center - Findlay, OH
Branum’s Sewing & Vacuum - Martinez, GA
Carmel Vac & Small Appliance - Carmel, CA
Cathey’s Sewing & Vacuum Inc - Tucson, AZ
Chattanooga’s Sewing Mach Ctr - Chattanooga, TN
Circle Sewing Center - Midland, MI
Cornman’s Sweeperland - Hermitage, PA
Dictoguard Security Alarm Syst - Greeley, CO
Doc Stitch’s - Scotts Valley, CA
Meissner Sewing & Vacuum Ctr - Sacramento, CA
Murphy Sewing Machine Co - Owensboro, KY
Omaha Vacuums Inc - Omaha, NE
Phil’s Sewing Machines Inc - Washington, MO
Revco - Water Mill, NY
Sandy’s Sew-n-Vac - Dearborn Heights, MI
Sewing World of Grapevine Inc - Grapevine, TX
Seymour Vacuum & Electric Shop - Columbia, MS
Vacuum Center - Triad Inc - Greensboro, NC
Vacuum Cleaner Exchange Co - Belleville, IL
York Appliance Service - Toronto, ON

30 Year Members
Associate Members

Baby Lock USA - Fenton, MO
Canplas Industries Ltd - Barrie, Ontario
CWP Technologies - Cleveland, OH
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Electrolux Small Appliance Group - Charlotte, NC
ESSCO - Twinsburg, OH
Flexible Technologies - Greenville, SC
Host / Racine Industries - Racine, WI
Riccar America - Fenton, MO
Simplicity Vacuum - Fenton, MO
Tacony Corporation - Fenton, MO
Vac Pros - Fenton, MO

Independent Dealer Members

A to Z Sew Vac - Laurel, MD
A-1 Vacuum Inc - Crest Hill, IL
ABC Vacuum Center - Phoenix, AZ
Aerus Electrolux - Kennesaw, GA
Boulevard Vacuum - Los Angeles, CA
Budd Vacuum Company - Wyckoff, NJ
C & L Vacuum Cleaners - Peoria, IL
Coastal Sewing & Appliance - Wilmington, NC
Conrad Co Vacuum & Janitorial - Joliet, IL
Cornerstone Sew & Vac Inc - Douglasville, GA
Cutter Vac LLC - Fond Du Lac, WI
Elko Sew-Vac - Elko, NV
Foothill Vacuum & Janitorial - Upland, CA
Gall Sewing & Vac Ctrs Inc - Grand Rapids, MI
Mr. C’s Vacuum & Sew Ctr - Independence, MO
Newman’s Vacuum & Appliance - Santa Monica, CA
Omar’s Built-In Vacuums - Woodinville, WA
Ozark Vacuum - Rolla, MO
Park Vacuum Center - St Louis Park, MN
Pocono Sew & Vac - Stroudsburg, PA
Sew Vac City - College Station, TX
The Vac Shak Inc - Lewiston, ME
Tidewater Sew & Vac - Virginia Beach, VA
Vacuum Cleaner Hospital - Chapel Hill, NC
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Charity Night

Convention attendees experienced a night of fun - and fundraising - for the
VDTA/Epstein Scholarship, awarded annually to students of our industry. At the
VDTA•SDTA Charity Night, attendees could play at a sponsored table or spin the
prize wheel. Spectators watched for free, with food & beverage available.

Table Sponsors
ESSCO • Janome • RNK Distributing • Steel City • SVP Worldwide • Wonderfil

Money Sponsors
MIELE

DNP Motors - Johnny Vac - USA
Douglas O’Connor
A-1 Singer Sewing Center
Wichita, KS
Jack Anderhofer
Anderson Vacuums
St. Paul, MN
Bob Boffoli
Cape Cod Vacuum Mart
Orleans, MA
Steve Schur
Central Home Services
Scarsdale, NY
David McKinnis
Coastal Sewing & Appliance
Wilmington, NC
Jeff Faircloth
Jeff’s Sewing & Vacuum Ctr
Augusta, GA
Eric Lee
Kinergy Industrial Co Ltd
Taichung Taiwan
Susan J. Glass
Singer of Corpus Cristi
Corpus Cristi, TX
Dean Petrosewicz
DNP Motors – Johnny Vac - USA,
Missouri City, TX
Cliff & Phyllis Wilson
The Sewing Mach. & Vacuum Outlet
Ridgeland, SC
Tom Proctor
Vacuum Cleaner Hospital
Chapel Hill, NC
Larry and Karen Overson

Prize Sponsors
AccuQuilt		
			
			

GO! Big Electric Fabric Cutter Starter Set
GO! Cube 9” Blocks
2 1/2” Strip Cutter & 10” X 14” Mat

Arrow Cabinets

Hydraulic Chair

Clover Needlecraft
			
			

Wedge Iron
Best Premium Needles
Mini Wonder Clips - 50 pk

Fresh Wave		

Gift Basket of Prizes

Blank Quilting

Dyson			

Fat Quarter Bundle of Fabrics

Dyson 360 Eye Robot Vacuum

Janome		
			

Sewing Machine
5 Fabric Bundles

Shannon Fabrics

5 Cuddle® Quilt Kits - Crazy 8

Sew Steady

Wish to Quilt Table Package & Ruler Work Kit

Steel City

Vacuum Cleaner

SVP			

Pfaff Passport 2.0 Sewing Machine

Sulky of America

6 Six-packs of Cotton+Steel Thread

TADgreen Inc
			

3 High-Performance Dusting Gloves		
2 Flexi-edge Floor & Wall Dusters

Vapamore		

6 MR75 Handheld steam cleaners

Trovac Industries

Garage Vac

VDTA•SDTA		
Assorted Jewelry, Mugs & other prizes
Reliable Corporation
Steamboy 200 CU
				
Dash 100GH Garment Steamer
				
100 GC Steam Cleaner
				
Velocity 200 IR Iron
The Decorating Diva		
				

2 Baskets of Patterns, Frames
and Supplies

The Embroidery Store
5 Exquisite Polyester 40 wt.
				Embroidery Thread:
				Holiday Gathering V2041,
				
Basic V2000K, Autumn V2030
				
Springtime Pastels 2050
				
Summer Sizzle S2060
				

C

Be-CAUSE You Can

ause marketing isn’t new, but companies
are finding new ways to promote themselves
by “doing good.” Traditionally defined as the
cooperative efforts of a for-profit business
and a non-profit organization for mutual benefit,
cause marketing has become more broadly
recognized as any marketing effort for social and
other charitable causes.
Besides giving your company the opportunity
to become a good corporate citizen, this kind of
outreach into the community helps your staff get in
touch with their prospects while keeping your name
out in the public eye.
What are some examples of cause marketing?
TOMS calls itself the One for One company. First
known for giving a free pair of shoes to a child in
need for every pair of shoes purchased, TOMS now
gives those in need free eye exams with purchases
of TOMS glasses. TOMS also gives a week’s supply
of safe drinking water to those in need with the
purchase of a bag of coffee from TOMS Roasting
Co. And buying a TOMS StandUp Backpack helps
provide training of school staff and crisis counselors
to help prevent and respond to instances of
bullying.
The Vaseline® Healing Project is an aid effort
in partnership with Direct Relief to provide
dermatological care, Vaseline® Jelly, and medical
supplies for healing those affected by poverty or
emergencies around the world. The company has
pledged to donate 2₵ for every product purchased
this year up to one million dollars.
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At Walgreens, Get a Shot/Give a Shot is another
new cause marketing effort. Immunization is
one of the world’s biggest public health success
stories. Yet, 1 in 5 children still lack access to
lifesaving immunizations. Coordinated vaccination
efforts worldwide have made significant progress,
particularly in reducing cases of measles and
polio. When you get a whooping cough, shingles,
pneumonia, or any other immunization at
Walgreens, you could help save a life. Together
with the United Nations Foundation’s Shot@Life
campaign, they are making a real difference.
Sure, these are massive, global efforts by large
multi-national companies, so let’s bring it closer to
home and to a scale you can identify more closely
with.
Nashville-based Riley and You is a small,
locally-owned marketing and brand management
company. Some of their clients are in the appliance,
consumer electronics, and furniture industries. Their
philosophy is clearly defined: Integrity in all we
do, a Passion for Work, Be a Blessing.
With 15 virtual employees who have limited
time together as a group, it became increasingly
harder for the Riley and You team members to do
group projects in their community. Yet they were
committed to Be a Blessing and helping share
their time, talent, and treasury. In lieu of a couple
days working as a group, each Riley employee has a
bank of paid hours they can use to volunteer in their
community. When I was in their office a couple of
weeks ago, one staff member was packing weekend
food backpacks for children enrolled in Federal
food assistance programs. Those children often go
hungry on weekends when they do not receive a
school lunch. She was paid for the time she spent
helping with that project.
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There is practically unlimited need and hundreds
of ways for you to get involved in your community
and spread your name. You might provide t-shirts
for races benefitting the Leukemia and Lymphoma
Society Team in Training and your name goes
hundreds of miles as participants train for their
events. Have your staff man water stations during
the event while wearing your logoed shirts and
cheering racers on.

About the Author: Elly Valas is a speaker, author,
and retail consultant. She shows retailers large
and small how to beat the big box stores by using
unconventional marketing and sales tactics that are
simple, inexpensive, and effective. Her book Guerilla
Retailing is available on Amazon.com with more than
14 million copies in print.

Mrs. G’s in Lawrenceville, NJ partnered with the
Susan B. Komen Foundation and had local graffiti
artists paint up donated Whirlpool refrigerators with
breast cancer-themed graffiti. Local elementary
school kids did the same thing with refrigerators
taken in trade. The professionally-painted ones
were auctioned off with proceeds going to the
Foundation. The entire community came out to vote
for the best designed children’s entrant.
I know of another company that donates a turkey
for every purchase made in November to a local
shelter providing Thanksgiving dinner for the
homeless. Their staff all showed up to help serve
the meal.
Many vendors will help donate prizes or other
in-kind services to participate in these events.
We are very fortunate to be independent business
owners. With that comes responsibility. Giving back
is not only good for business, it feels great too.
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Anna Maria Horner
The Inspiration of
Janome’s Newest
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Ms. Valas has also worked with many manufacturers
to help them take products to retail through the
independent channel and train dealers to provide an
improved shopping experience. From 1992 through
2003, Ms. Valas was the President and CEO of the
North American Retail Dealers Association (NARDA),
a trade association providing training, consulting, and
business services to
independent retailers in the
consumer electronics, home
appliance, and furniture
industries.
Contact her at elly@ellyvalas.com
or 303-316-7568 for information
about her programs, consulting
services, or to purchase her new
book, Lessons from the Links.
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Best Mobile Websites and Best Mobile Apps
of 2016 Named by Web Marketing Association

T

he Web Marketing Association is pleased
to announce the winners of its fifth annual
international MobileWebAward competition.
This award program recognizes the individual
and team achievements of Web professionals all
over the world who create and maintain the best
mobile Websites and the best mobile Applications.
“Smartphones and tablet computers are exploding
and companies are racing to allow users to connect
and interact with them using mobile devices,”
said William Rice, president of the Web Marketing
Association. “The goal of the MobileWebAwards
is to both recognize the people and organizations responsible for developing some of
the most effective mobile Websites and
mobile apps on the Internet.”
THIS YEAR’S TOP AWARDS INCLUDE:
TMP Worldwide won Best of Show Mobile
Website for Unexpected Accenture You View, which also was recognized
as Best Employment Mobile Website.
Unexpected Accenture - You View’s
goal is to get people excited about a
career in technology by bringing case
studies to life through the people
who worked on them.

A complete list of winners can be found
on the award program’s website.
The MobileWebAwards were judged on seven criteria
seen as requirements for a successful mobile
website or mobile app. They include: Creativity,
Impact, Design, Content, Interactivity, Ease of Use,
and Use of the Medium. Each mobile website or
mobile app entry is judged against
other entries of the same
format in its industry category
and then against an overall
standard of excellence.
The Best of Industry winners
receive a statue reminiscent
of a personal mobile device; it
could be yesterday’s smart phone,
today’s tablet, or tomorrow’s
device. It is crafted of fine jet black
crystal with the iconic “W” accent
in 24kt plated gold and personalized
with the award information. The award
is entirely hand-crafted by Society
Awards, the makers and designers of
other notable awards such as the Golden
Globes, Emmys, MTV VMAs, and CLIOs
to name a few, and presented in its own
custom gift box.

Ormco Corporation won Best
The 2016 MobileWebAwards are sponsored
of Show Mobile Application for
by
the following leading organizations: Small
Bethany Hamilton Damon™ Smile
Army
Creative Services, PR.com, EContent
Emoji Keyboard, which also was
Magazine, ad:tech conferences, SEO Inc,
awarded Best Mobile Application. The
Cranberry Radio, and Website Magazine. The
Bethany Hamilton Damon Smile Emoji
Web Marketing Association
Keyboard is the first
thanks these companies
app that supports teens
The Web Marketing Association
for their commitment to
and adults undergoing
announces
the
winners
of
its
5th
the entire online marketing
orthodontic treatment by
annual international MobileWebAward community.
leveraging the power of
mobile messaging apps to
competition. TMP Worldwide won Best About the WebAwards:
enhance the power of selfof Show Mobile Website and Top Agency. The Web Marketing
confidence.
Association’s 5th annual
Ormco Corporation won Best of Show
MobileWebAwards are
TMP Worldwide was named
Mobile Application.
based upon the success
Top Interactive Agency for
of its long running
the 2016 MobileWebAwards
international WebAward
competition. They received 11 awards, including:
Competition
for
Website
Development
and the
Best of Show Mobile Website, Best Employment
Internet Advertising Competition. All Web Marketing
Mobile Website, Best Marketing Mobile Website,
Association award programs recognize the people
Best Technology Mobile Website and 9 Outstanding
and organizations responsible for developing the
Mobile Website Awards.
most effective online marketing programs on the
Internet today. Entrants benefit from assessment
Two organizations were recognized with the
of their marketing efforts by a professional judging
Outstanding Mobile Interactive Developer for
panel and the marketing opportunities presented by
winning five or more MobileWebAwards. They are
being recognized as an award-winning entry.
TravelClick Inc and TopSpot Internet Marketing.
40

SDTA NEWS March 2017 | SQE Professional™

H

Frustration is a Choice

ow do you respond to frustration at work?
Workplace frustrations can range from not
getting a promotion to seeing a budget
item go unapproved or feeling upset that
others are receiving special treatment and more.
Whatever the cause, you feel frustrated. While you
still perform your job, your heart isn’t in it. Many
employees stay upset for a day or two and then
things go back to normal.
For some though, it’s hard to let go. Is it surprising
that the employee’s performance suffers and the
business suffers as well?
How can we overcome this very human reaction
when frustration
directly affects your
present and future?

When this happened, Gracie still had a role in the
production but it was a smaller part. I would sit in
the audience and still I’d see her excel.
This wasn’t a case of her stealing the spotlight from
the other performers, but rather using her talents to
make the entire show shine brighter.
Later, I complimented Gracie on her ability to make
any part so memorable. I also asked if she ever got
frustrated when she didn’t get the main part.
Gracie told me that when she would audition for
a role, giving everything she had, it was indeed
frustrating not to get the lead. Then she said
something else: “Frustration is a choice.”
She went on to explain
that she couldn’t control
the choreographer’s
selection, but she
COULD control how she
approached her part, no
matter how big or how
small. Instead of feeling
upset, she focused her
energy on making the
character memorable.

I’m reminded of a very
special dancer I knew
while serving as the
Executive Director of
a professional ballet
company. Let’s call her
“Gracie.”
In a group of talented
performers, Gracie
stood out to me as the
best. Her technique and
artistic choices were
flawless. She was a
world-class performer, having been invited to dance
at festivals in other countries.
Throughout the year, the ballet company would
put on various productions. As a newcomer, I was
learning about ballet and was surprised to find out
that Gracie wasn’t always cast as the principle role
in these productions.
In my mind, the choice was obvious. Gracie was the
best dancer, therefore she should get the lead.
I asked some of the behind-the-scenes people
about this and they told me the casting was up to
the production’s choreographer. That person, the
creator of the piece, might have a different vision
for the role. He or she might prefer someone who
was taller or had a particular look. It’s a subjective
choice.

Gracie also said, as
a dancer, her career
would only last so many
years. Why not make the
most of every opportunity she had to dance? This
mindset served her and the company well.
Her attitude also taught me an important lesson.
You can easily get lost in a sea of frustration, but it’s
important to remember Gracie’s attitude and her
belief that frustration is a choice.
About the Author: Ken Okel speaks to smart leaders
and associations who want to unleash employee
production, performance, and profitability. He
introduces them to principles learned from his careers
in TV News, Disaster Relief, and
running a Professional Ballet
Company.
He is the author of the book,
Stuck on Yellow: Stop Stalling,
Get Serious, and Unleash Your
Productivity and the host of the
2 Minute Takeaway Podcast. See

and hear Ken in action at:
www.KenOkel.com.
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PRODUCT SHOWCASE
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King of the BBQ Apron
Designs by Hope Yoder, Inc.

Use this fun, quick, and easy project to teach in your store. How? It’s easy, just order one Tag-A-Long Party
Edition embroidery CD for each student in your class and that’s it. This project was featured in Hope’s Happy
Hooper’s Embroidery Club, exclusive to dealers.
The King of the BBQ Apron is the perfect gift for the manly men in your life. Use fashion fabric to remake a
purchased apron using themed novelty fabric and a few techy tips from Hope.

FEATURED EMBROIDERY COLLECTION FROM DESIGNS BY HOPE YODER, INC.
Tag-A-Long Party Edition Embroidery CD (pictured left)

OPTIONAL PRODUCTS TO ENHANCE THE PROJECT
Straight Stitch Sewing Machine
Craft-N-Cut Software
Electronic Die Cutting Machine

MATERIALS
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Chef apron with removable straps
8” x 8” embroidery hoop
Presser feet: Edge joining
Water-soluble marker or chalk
Optional: Wooden clapper
Optional: Floriani Template Tearaway Design Placement Paper
Stabilizer: Sticky stabilizer such as Floriani Perfect Stick; Tear away;
Fusible webbing such as Floriani Appli-Kay Wonder
Fabric: 3-¾” wide x 22” long = Neck Strap;
Two (2) 3-¾” wide x 36” long = Waist Strap
Silver utility ironing board fabric 5” square = Appliqué Fabric;
Fuse Floriani Appli-Kay Wonder to wrong side
SDTA NEWS March 2017 | SQE Professional™

DIGITAL DIE CUTTING YOUR APPLIQUÉ SHAPE
Do you own an electronic die cutting machine? Imagine how EASY and FAST it would be to embroider appliqué
designs using pre-cut shapes, eliminating the need or fear of trimming fabric too close, or not close enough.
Use the Craft-N-Cut software program to create
the appliqué cut file for the BBQ design. Before
opening the BBQ design, check the box “Convert
to outlines.” Open the BBQ file in the software
program.

In the Layers Window, select color 1 and then Cut Preview to create the cut file.

Select Save2Cut for your brand of digital cutter’s blade setting speed and
pressure along with application videos and more.

STEP 1: ADDING TEXT TO THE DESIGN
The BBQ design from Tag-A-Long Party Edition Embroidery Collection was
enhanced using an embroidery software program that allows you to personalize
your design with text.
• Audition the design by placing a printed template in the desired
location.
• Use a water-soluble marker or chalk to extend the vertical and
horizontal placement marks so they extend beyond your hoop.

STEP 2: EMBROIDERING THE BBQ DESIGN
• Hoop Floriani Perfect Stick stabilizer shiny side up in an 8” x 8” embroidery hoop and remove the 		
release paper to expose the sticky stabilizer.
• Match up the hoop placement marks with your drawn lines and finger press the apron to the stabilizer.
• Because the stitch count is over 12,000 stitches, float a piece of tear away stabilizer underneath
the hoop.
• Use your machine’s automatic basting in the hoop feature before beginning the embroidery.

continued on next page
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HELPFUL HINTS FROM HOPE
During this portion of your class, be sure to demo you machine’s bells and whistles on embroidery placement
and use any alignment tools that will help sell the machine!
• COLOR 1: Placement line on stabilizer only. AFTER color 1 is complete, center the appliqué fabric
over the placement line.
• COLOR 2: Tack down. If using a square of appliqué fabric rather than a pre-cut shape, trim the
appliqué fabric close to the stitching line AFTER color 2. Please note if using a pre-cut appliqué,
the tack down line most likely won’t catch the pre-cut shape.
• COLORS 3 – 13: finishing the design

STEP 3: MAKING THE STRAPS
To jazz up the apron, remove the straps using a seam ripper.

• Fold all the strap fabric pieces in half lengthwise - wrong sides
together - and press to form a center crease. Using a wooden
clapper helps form a sharper crease. To use the clapper, press
the crease and then immediately lay the clapper over the
warm fabric and leave for a few seconds. Notice how much
sharper the crease is where the clapper was used opposed to
just using an iron.
• Open up the strap and fold both long edges towards the center
crease and press using an iron and a clapper.
• Fold the strap in half lengthwise so the two folded edges are
even. Fold both short ends under so no raw edges are exposed.
• Using a straight stitch machine, topstitch
both long edges using an edge joining
foot and a left needle straight stitch.
• Insert each waist strap into each waist
casing and topstitch both openings closed.
• Insert each end of the neck strap along the
top of the apron neck casing and topstitch
both openings closed.

						HELPFUL HINTS FROM HOPE
					
Have you ever sewn straps or something that was heavy and 		
						
thick, only to have your sewing machine bog down? This can be
						
very frustrating. Recently I purchased a straight stitch machine
						
that I “L O V E.” Having the right tools can make your sewing a lot
				
of fun, while not having the right tools makes it frustrating. End
the class with another demo, sewing through two layers of heavy cotton webbing. Have enough webbing for
every student to sew on your straight stitch machine and then ask for the sale!
When teaching classes in your store, keep your eye on the ball. You are promoting your store’s exceptional
customer service by having fun, educational classes that customers love but that also make a profit.
Let’s add
•
•
•
•

up the potential sales for this simple project:
Tag-A-Long Party Embroidery CD $52.00
Digital Cutter $500.00
Straight Stitch Machine $1200.00
Craft-N-Cut Software $599.00

Total potential sale for one person buying each of the above: 		
		
$2351.00.
What if two bought each item?
That’s an extra $4,702.00 in sales for an in-store class.
Find out more about Hope’s Happy Hooper Club by visiting www.HopeYoder.com.
Join our club for one quarter or for the whole year.
44
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Why is Sew & Vac in Huntsville, AL
so successful selling Inspira Cabinets?
By Vivian Lavinskas

VIEWPOINT

S

ales require an ongoing commitment. It takes persistence,
energy, and focus... and most importantly you must have
the product on display.

We recently visited our dealer Donna Cagle of Sew and Vac
in Huntsville, AL to see why she has been so successful selling
SINGER® VIKING® PFAFF®
our INSPIRA line of sewing machine cabinets. SVP Worldwide
offers a line of sewing machine cabinets in both Ready-toAssemble (RTA) and Pre-Assembled (PA) selections. You can choose from the Create and the Inspiration & Caddy
models in RTA or PA, and we also offer the Crafty Folding Sewing Table. All are available as a drop ship from our
partner Arrow Sewing Cabinets.
Sew and Vac’s system is simple...if the product is on display, they can sell it. Donna allows her passion and
excitement for the product to shine through, and all of her machines are displayed in a cabinet. Customers can
see the product, touch it, and try it out.
Donna’s future plans for the Inspira cabinets include setting them up at Janet Sansom sewing retreats throughout
2017. Janet is known nationally for her beautiful embroidery designs. Customers will experience how it feels to
sit, sew, and embroider comfortably when they are invited to set up their machines on an Inspira cabinet while
attending these retreats.
Donna says setting up these cabinets is well worth the effort and maintains that business will triple when she
takes the time to display her products. If an opportunity presents itself where Donna can sit a customer at a
cabinet, she will take advantage of the situation.

For more information on our line of cabinets, contact svporders@svpworldwide.com

EVERYBODY IS
TALKING ABOUT MY
NEW DAYLIGHT
LAMP!

WE’VE CREATED THE
BUZZ FOR YOU!
ARE YOU OFFERING YOUR CUSTOMERS
THE BEST IN LIGHTING?

SEE WHAT YOU SEW WITH DAYLIGHT!
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1-866-329-5444
www.daylightcompany.com
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April
Happy Easter!

E

aster is one of those holidays that always,
always sneaks up on me. Not a set day
or date, it varies year to year. In 325 AD,
a Christian Council declared that Easter
would be the first Sunday after the first full moon
on or after the Spring Equinox…quite the domino
effect.
This year, Easter falls later – April 16 – giving you
plenty of time to make personal holiday plans
AND to organize an Easter promotion in your
store. For the Vac and Sew stores participating in
Spring Cleaning Month (March), an April promotion
might spread your resources a little thin – or it
might keep the momentum going! For the quilt
shops and sewing-only dealers, this can be your
opportunity to highlight sales and new products.

In your store, you might do something similar.
The week before Easter, offer each customer who
either comes in your door or makes a purchase
an Easter egg. You can buy a dozen of the cheap
plastic eggs for under $2. Instead of filling each
one with a spelling word, stuff them with a coupon
or discount! Each egg might be different or they
all might be the same: 10% off your purchase
today, $5 off your next purchase, a free sewing
notion from display table X, etc.
In any case, get customers ready to partake in
some Easter fun!

One of the least expensive and most fun ways to
celebrate Easter is with an Easter Egg Hunt! Or…
for business purposes, an Easter Egg Giveaway.
When I worked as a literacy specialist for
AmeriCorps, I was constantly looking for fun,
unique ways to encourage reading. Students
and I would play Hangman, Scrabble, Connect
the Letters, Color by “Vowel,” and more. Around
Easter, I’d make each student an Easter Basket
filled with about 15 plastic Easter eggs
(no fake grass, that’s just asking for a mess).
In each egg, I had printed and cut out their
“challenge words” …and a few eggs even had
candy. I watched students get so excited to crack
open each egg, look for a surprise inside, and
happily practice their reading and spelling.
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Me-Made-May
How you can turn one blogger’s
sewing resolution into an
opportunity for more sales.
Last summer, the VDTA•SDTA featured an
article about one sewist’s journey through
“Me-Made-May,” a month-long challenge to
wear a hand-made piece of clothing, jewelry,
or accessory every day of May (though each
sewist can set their own goal and timeframe).
This year, we are ahead of the “8-ball” and
want to bring this phenomenon to your
attention plenty early, as it presents a
wonderful business opportunity.
Me-Made-May is a sewing and crafting challenge created by writer Zoe of the blog “So Zo...What Do You Know.”
Into its 7th year now, the month-long phenomenon invites participants to make a pledge about wearing so
many hand-made items on a regular - even daily - basis. The challenge works on both a personal and community
level, as an individual sewist or a group can make a pledge. For instance, a single sewist might set a goal to
wear 4 self-stitched clothing items per week, or a group might aim to wear 1 “me-made” item a day between
its members.
The “So Zo” blog also clearly outlines what Me-Made-May ISN’T, to set participants’ minds at ease.

• Me-Made-May isn’t a plea for “selfies.” While taking pictures is a fun part of the challenge and allows
participants to share their creative endeavors while staying accountable, it is not about the photofame. Moreso than projecting their efforts outward, Me-Made-May encourages people to look inward 		
and discover how they can build a more sustainable wardrobe.
• Me-Made-May “isn’t a reason to panic-sew,” as Zoe’s blog says. The challenge is more about
re-discovering items you’ve already created and how they integrate into your everyday lifestyle.
However, that doesn’t mean you can’t encourage customers to make one or two items throughout
March and April in preparation for the event.

• Me-Made-May isn’t a competition. Me-Made-May is no reason to despair if someone’s serger skills are
better than yours, if their budge for fabric is bigger, etc. Instead, it is about coming together and
finding unity in a hobby and lifestyle we all love.
On the other hand, Me-Made-May IS:
• A chance to re-wear handmade items throughout the month. So what if you wear that hand-made 		
skirt 3-4 times throughout May?
• An excuse to complete unfinished projects.
• And most importantly, an opportunity to show customers how their independent sewing retailers can
help them complete this challenge better than going it alone or buying through a Big-Box store.

Do your customers know about Me-Made-May? Would they want to
participate if they knew more? Visit www.sozowhatdoyouknow.blogspot.com
for details and check back on the blog regularly to sign up.
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Made to Quilt

Brother has an amazing lineup of quilting machines
and accessories packed with exclusive features.
Stipple and straight line quilt with ease with THE Dream Machine 2
Effortlessly apply free-motion stitching with THE Dream Fabric Frame
Create on an 8" x 8" quilting embroidery area with the Persona PRS100
Easily cut quilting blocks with ScanNCut2

Explore our quilting lineup at BrotherIsQuilting.com
Official Sponsor of

Visit your Authorized Brother Dealer for more
information, or call 1-800-4-A-BROTHER.
/brothersews
©2017 Brother International Corporation. All rights reserved.

